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$53,900,000 Tank Order to Chrysler 
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Sparks 


Peep-and-Pry Week 
First, the Chevrolet Derby 
Buick, Hudson, Plymouth 
Gilmore Invades Detroit 






By 
Chris Sinsabaugh 


OTS HAS happened since the 


last column, lots of columnar 
caliber that’s worthy of writing 
into the records of the recent ac- 
tivities of this commentator. First, 
there was the Chevrolet soap box 
derby at Akron, followed in quick 
succession by press previews by 
Buick, Hudson and Plymouth. We, 
the press had to travel at top speed 
to keep up with the parade of 
events. So that my customers can- 
not charge me with partiality, I'll 
take them chronologically instead 
of alphabetically. 

*« ok Sd 
WHICH MEANS that first is the 
sap box derby which evolved as 
the new champion, Tommy Fisher 
of Detroit. It might be said to have 
been a Fisher Body victory, for the 
boy built his own _ carosserie 
(French for body) although his 
father is not one of the seven 
Fisher brothers. Instead, pater is 
a salesman for the Charles A. 
Strelinger Co. which sells 
chinery, tools and 
which makes him one of our motor 
family. 
* * 

I'VE ATTENDED all of the 
seven derbies, including the first 
one run at Dayton. As I look back 
over the years and compare the 
crude promotion of that initial 
event with the one staged a week 
ago Sunday, I feel a bunch of 
encomiums should be handed to 
C. P. Fisken, the Earl of Derby, 
for the master’s touch that has 
made it the smooth-running ma- 
thine it is today—everything run 
‘°y a time table that winds up the 
Program on the dot. And the drama 
and color the Chevrolet admer. 
1as evolved since the first running 
—— classic is something to mar- 
Vel at. 


* 


NO USE for me to write about 
‘ny of the details—those are told 
‘N this paper’s news columns. No 
‘Se either for me to try to play on 
‘our heart strings and attempt to 
‘ur your emotions over the glori- 
‘cation of American youth when 
vith a few snips of the shears I 
an graft into the column the re- 
‘ction of Malcolm Bingay, who 
‘rites the “Good Morning” column 
the Detroit Free Press, who saw 
Us first derby a week ago Sunday 
(See SPARKS, Page 19, Col. 1) 
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U.S. Is Planning’, 


A Second Plant 
In Detroit Area 


Chrysler to Build 5,000) 
25-30 Ton Units for 
U.S., British Use 


WASHINGTON. — A $53,-| 
500,000 contract for con-| 
struction of a plant in the 
Detroit area, and production | 
of 5,000 tanks for the United | 


States and British governments, | - 


was awarded Thursday to Chrysler 
Corp. 
The second largest order so far) 





placed by the U. S. war depart- 
ment, the contract is exceeded only 
by the $82,000,000 order for plant | 
expansion and equipment awarded | 
to Wright Brothers Airplane Corp. | 

A second tank plant, it is re- 
ported here, will also be constructed | 
in the Detroit area with General | 
Motors operating it. Like the 
Chrysler order, the plant will be 
financed by the U. S. government. 

The Chrysler plant is due to 
start production of tanks in 13 
months, although delivery dates 


|have not been announced. The 


government will pay Chrysler $20,- | 
000,000 for the plant and equip- 


|ment. The plant will turn out tanks 


ma- | 
equipment, | 


costing $33,500,000, with the gov- | 
ernment reimbursing Chrysler for 
all costs and retaining title to the 
plant. 

When the plant is completed, 
Chrysler will lease it at $1 a year 
and operate it as a tank factory, | 
producing tanks for the U. S. and 
British at a fixed price. 

More than 5,000 men will be em- 
ployed in the new plant, which will 
have a floor area of 800,000 square 
feet. Most of the tanks will be be- 
tween 25 and 30 tons each, the 
largest ever made in the U. S. 

Meanwhile, Chrysler’s Fargo di- | 
vision received an order from the 

(Continued on Page 14, Col. 4) 











THAT BUICK will “give ’er the gun in °’41’’ was the consensus of high 


General Motors officials attending the annual organization 
Buick models in Flint last Wednesday. Decked in ‘‘Fireball 
this division of the ee is giving currency to the name of the 

. Kettering, chief of GM research; Harlow H. 


way 
new Buick engines, Charles 


review of the new 
Pp 
’ ties, which is one 


Curtice, Buick president and recently named a director of GM, and Alfred P. 
Sloan jr., chairman of the board of the parent corporation, were snapped in 


enthusiastic conversation at the preview. 





House Adopts Omnibus Bill, 
Sends It to Senate for Okay 


Special to Automotive News 

WASHINGTON. — Bill S. 2009, | 
legislation providing unified control | 
of the nation’s rail, motor and 
water carriers by the Interstate 
Commerce Commission, neared the 
end of its long journey through 
Congress last week when _ the 
House approved the conference re- 
port on the measure. 

The report, which places inland 
and intercoastal water carriers un- 
der the ICC and expands the pow- 


‘ers of the commission to effect | 


consolidations and reorganizations | 


of transportation systems, was| 
adopted by the House, 247 to 74, | 
and sent to the Senate, where 


slight opposition was expected. 
The House defeated, 209 to 114, 
just before adoption of the con- 
ferees’ agreement, a motion by Rep. | 
James W. Wadsworth, Republican, 
of New York, to recommit the re- 





Thomas to Head Goodyear 
With Litchfield as Chairman 


AKRON.—In a reorganization of 
the management of Goodyear Tire 
& Rubber Co., proposed by P. W. 
Litchfield and approved by the 
board of directors last week, Litch- 
field, on Sept. 1 will divest himself 
of the title of president, retaining 
the chairmanship of the board. 

Edwin J. Thomas will then ad- 
vance from the executive vice- 
presidency to the presidency of the 
company, which he joined 24 years 
ago as a stenographer in the chem- 
ical laboratories. 

Announcement of the change was 
made by Litchfield in Goodyear 
theatre to a gathering of the super- 


vision and executive personnel of 
the company. 

“It amounts to a division of 
responsibilities,’ Litchfield stated. 
“As chairman of the board I shall 
continue to be the senior active 
executive of the company and 
primarily responsible for policy 


The office of president will be con- 





cerned with the execution of policy, 
and the two offices will jointly 
share the selection and direction 
of personnel.” 

Last month Litchfield celebrated 
the 40th anniversary of his associa- 
tion with Goodyear and his 65th | 
birthday. During the years of this | 
association he has directed the pur- | 
chase and processing of one-eighth | 
of all of the rubber grown in the | 
world. 

Thomas is the eighth to hold | 


the presidency of the company, | 
which was organized in 1898 by 
the brothers, F. A. and C. W. 
Seiberling. After a period as secre- 
tary to Litchfield, who was then 
factory manager, Thomas became 
head of the flying squadron and 
then manager of factory personnel. 
He was in California from 1928 to 
1930 as general superintendent of 
the Los Angeles Goodyear plant 
and returned to Akron to become 
assistant factory manager. In 1933, 
(See GOODYEAR, Page 11, Col. 1) 


| port to the conferees with instruc- 


tions to insist on reinstatement 
in the bill of his amendment to 
prohibit rate reductions “unless 
they are compensatory.” During 
the debate on the amendment it 


was charged that without it the 
bill discriminates against water 
carriers. Rep. Clarence F. Lea, 


Democrat, of California, co-author 
of the bill, defended elimination of 
the Wadsworth amendment, con- 
tending it would result in increased 
freight and passenger rates. 

The conference agreement con- 
tains provisions to protect rail la- 
bor from the effect of consolida- 
tions and reorganizations by pro- 
viding that workers thus eliminated 
be compensated for periods up to 
four years. Charges that the legis- 
lation would “destroy” water car- 
riers were denied by Rep. Charles 
A. Halleck, Republican, of Indiana, 
who said that “with the country 
committed to a policy of regulation, 
it is only fair that all forms should 


be regulated.” The ICC “didn’t 
wreck the motor carriers,” he 
added. 


The trucking industry entered no 
strong objection to the bill as 
finally agreed upon by the con- 
ferees. 





The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1940 1939 
Pos. Make Pos. 
1—492,773 Chevrolet 355,283— 1 
2—319,073 Ford 272,282— 2 
3—260,808 Plymouth 213,238— $3 
4—156,577 Buick 115,795— 5 
5—129,862 Pontiac 87,861— 6 
6—121,866 Dodge 116,600— 4 
7—111,923 Oldsmobile 79,091— 7 
8— 58,495 Chrysler  40,325— 8 
9— 57,556 Studebaker 39,081— 9 
10— 47,835 Mercury 34,896—10 
Total All Makes 
1,961,153 1,512,020 


For complete 
makes see 


standings 
Page 15, 
nnn nnn 


of all 
this issue 
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PLANTS PUSH ‘41 MODEL OUTPUT 


10% Boost Seen 


'In Production for 





| of 


Coming Season 


Early August Retail Sales 
Continue Well Ahead 
of 1939 Level 


By Bernard J. Wemhoff 
Managing Editor 


DETROIT.—Final assembly 
lines on 1941 models started 
humming in earnest during 
the past week, as the auto- 
motive industry started un- 
veiling its new products for the 
nation’s press and dealer body. 

So far eight car plants have be- 
gun final assemblies of 1941 models, 
i.e., Buick, Pontiac, Oldsmobile, 
Plymouth, Studebaker, Hudson, 
Packard and Graham. Several more 


Bulletin 
Ford Signs Contract 
To Produce Planes 


DEARBORN.—Ford Motor Co. 
late Friday signed a United 
States government contract, call- 
ing for the production of 4,000 
Pratt & Whitney air-cooled air- 
plane motors, it was announced 
by Henry Ford. 


Ford also revealed that his 
company will shortly begin con- 
structing planes of its own de- 
sign powered by liquid-cooled 
motors, likewise of the com- 
pany’s own design. “Manufac- 
ture of the 4,000 planes will not 
deter manufacture of our own 
planes,” Ford said. 

Col. Charles Lindbergh is un- 
derstood to have been confer- 
ring with Ford officials on 
design of the new Ford plane. 




























will join the parade in the next 
two weeks, with all factories ex- 
pected to be near normal produc- 
tion schedules by mid-September. 


All factory sales managers are 
agreed that the 1941-model season 
should see a conservative 10 per- 
cent increase in production, as con- 
trasted with 1940-model year, and 
opined that the upswing might go 
even higher, depending on the 
European warfare and Uncle Sam’s 
defense program. 

On this basis, it’s believed 1941- 
model output will touch 4,200,000 
cars and trucks in the United 
States and Canada, comparing with 
an estimate of 3,800,000 units for 


| the 1940-model year. Therefore, it 
| was assumed, 


that dealers could 
expect a corresponding gain in re- 
tail sales during the coming season. 


Despite a shortage of some 
popular body styles, retail sales 
continued heavy in the first 10 days 
August, according to  frag- 
mentary reports to factories here. 
In all instances, sales were well 
ahead of the comparable period of 
1939 although naturally showing a 


| decline from July levels because of 


the shortage in some lines. 


Used car turnover’ continued 


heavy also, giving further credence 


to reports that dealer stocks of 
both new and used cars will be in 
the best shape on Sept. 1 than they 
have been in many years. As a 
result, dealers should be in an ex- 
cellent position to take care of the 
1941 models. 





ATA Urges ICC to 


Brands Scheme as a Plot 
To Ruin Trucking Industry 


Special to Automotive News 

WASHINGTON. Charging a| 
railroad plot to ruin the trucking | 
industry, American Trucking Assns. | 
last week filed a petition asking | 
the Interstate Commerce Commis- | 
sion to suspend and investigate the 
alleged lawfulness of proposed rail- 
road tariffs providing for reduced 
classification ratings for about 3,500 
commodities handled by southern 
carriers. The proposed tariffs are 
scheduled to become effective 
Sept. 1. 

“Railroads have hit upon a 
scheme to cut the heart out of 
the trucking business and splash 


Dodge to Offer 
An Innovation 


In 1941 Models 


DETROIT.—Though little definite 
information regarding the 1941) 
models has so far trickled out of 
automobile headquarters in Detroit, | 
it now appears that those who be- | 
lieved the new season would bring 
only minor improvements in car} 
design, construction and equipment | 
will find they guessed wrong. 

Just in time to corroborate this | 
opinion comes news that the 1941 | 
Dodge is scheduled to present a| 
constructional innovation “that will 
simplify car-driving to a _ sensa-| 
tional degree.” 

According to word coming from | 
the office of Forest H. Akers, chief | 
Dodge sales executive, the mystery 
is deepened by the _ pre-season 
promise that “while this as yet 
unrevealed basic innovation is cer- 
tain to be hailed as an epoch- 
making mechanical advancement, 
it will be but one of many tech- 
nical and other details to be found, 
for the first time, in the Dodge 
models for 1941.” 


Though obviously determined to 
keep the nature of the “revolution- 
ary feature” shrouded in secrecy 
until full information regarding it | 
is released, simultaneously, in na- | 
tionwide announcements, Akers | 
and other Dodge officials let it be 
known they regard the improve- 
ment of surpassing importance. 
They emphasized this view with 
the prediction that its “operating 
principles” will see widespread 
adoption in future by other car 
makers. 

Driving comfort and safety are 
said to be promoted to quite re- 
markable degrees by the new con- 
struction, while driving itself is 
described as having been made “so 
incomparably easy” that practically 
nothing remains to be mastered— 
“nothing that can distinguish the 
driving novice from the driver of 
long experience.” 


Sellman and Mansfield 


Get New Dodge Posts 
DETROIT.—Appointment of Wm. | 
A. Sellman to the post of manager 
of the Oklahoma City region of the 
Dodge field organization is an- 
nounced by Forest H. Akers, vice- 
president and director of sales. 
The Oklahoma City  region’s| 
former head, J. P. Mansfield, has | 
been appointed manager of the 
Minneapolis region. 


red over every motor carrier's 
ledger,” declares ATA. “They pro- 
pose a wholesale reduction in rates. 
If truckmen meet the reductions, 
they will lose their shirts; if they 
hold up their rates they will lose 
the traffic. It's a case of Hobson's 
choice. 


“These reductions were started in 
the South, ostensibly to meet the 
cry of the southern governors for 
lower freight rates, but already 
they are spreading to all sections. 
Moreover, they are carefully 
worked out so they will apply only 
on traffic which motor carriers are 
enjoying, despite the protestations 
of the railroads that they are not 
designed to meet truck competi- 
tion. The railroads say the objec- 
tive is to stop private trucking. 


| That’s so much horsefeathers!” 


Motor carriers have reported to a 
special ATA national traffic sub- 


| committee, named to gird the high- 


way carriers for a rate war with 
the rails, that the proposed rail 
reductions would slice from 6 to 9 
percent from their gross revenue, 
thus eliminating entirely the net 
revenue in many instances. 


In a letter to ATA members, the 
subcommittee says: 


“Realizing the seriousness of the 
situation, the national traffic com- 
mittee has decided that the entire 
industry must exert every effort 
to prevent the reduced ratings 
from becoming effective. Nation- 
wide cooperation is essential to the 
presentation of the motor carriers’ 
position.” 


Pontiae’s Sales 
Continue Strong 


In Early August 


PONTIAC. — August dog days, 
when automobile sales are tradi- 
tionally at low ebb, find retail 
deliveries of 1940 model Pontiac 
cars for the first 10 days of the 
month 51.5 percent above the same 
period last year, with a total of 
4,404 compared to 2,907 in 1939, 
according to D. U. Bathrick, gen- 
eral sales manager. 


Inventories of 1940 models in 
dealers’ stocks have declined 31 
percent in the last 10 days and 61.7 
percent in the last 30 days to put 
dealers in an excellent inventory 
position for the coming fall an- 
nouncements. Unfilled orders were 


|4.5 times higher than a year ago. 


Used car sales continued at an 
all-time high as they have through- 
out the year, with 13,915 cars de- 
livered for an increase of 52.2 per- 


cent over the first 10 days of 
August, 1939. 
Used car inventories likewise 


have made marked reductions while 


| there was only a 22.6 days supply 


of used cars in dealers’ hands na- 
tionally during the 10-day period. 


Dealership Is Moved 


ST. LOUIS. — Barford-Chevrolet Co. 
has closed its St. Louis headquarters 
in the west end for a newly con- 
structed building on Bemiston avenue, 
opposite the Clayton (Mo.) city hall. 


Edward E. Ford, president of the firm, 
stated that at the end of July the firm 
had sold more new Chevrolet cars than 
in all of 1939. 


Studebaker’s Sales in July | 


Best for Month Since 1929 


SOUTH BEND.—Domestic retail 
deliveries of Studebaker cars and 
trucks in July were the largest for 
the month since 1929, Paul G. 
Hoffman, president of Studebaker, 


reported last week. Deliveries in 
the U. S. last month amounted to 
9,001 units against 7,916 in the 


same month last year. Studebaker 
deliveries in June had set a 15-year 
record. 

Retail deliveries for the first 
seven months of 1940 amounted to 
63,009 passenger cars and trucks 
against 45,909 in the same period 


last year, an increase of 37 per- 
cent. 

Factory sales in July of 1,573 
units reflected seasonal shutdown 


in preparation for production of 
new 1941 models. In July, 1939, fac- 
tory sales totaled 6,416 units. The 
company at that time was produc- 
ing the new Champion which had 
been introduced for the first time 
three months earlier. 

Total factory sales for the first 
seven months of 1940 of 63,361 units 


sponding period last year. 
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Soap Box Derby King... . 
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SOAP BOX DERBY CHAMP and his winning car. This sleekly streamlined 
little racer established a new speed record at Derby Downs, of 26.3 seconds 


for the new, shorter course. Tommy 


Fisher, 12, Detroit, the national and 


international Derby champion, poses after his victory. 





: 


IT’S A HAPPY MOMENT for the Fisher family of Detroit. In 1939, the | 
family sent Fred to compete in Akron, and this year brought home _a winner 
in Tommy, Fred’s 12-year-old brother. Left to right are the father, Robert R. 
Fisher; Tommy; Mrs. Fisher, and M. E. Coyle, Chevrolet general manager, who 
is holding the trophy emblematic of victory in the All-American race. 


100,000 See Detroit Boy Win 
Annual Soap Box Derby 


AKRON. — Before a crowd esti- 
mated at more than 100,000 persons, 
12-year-old Tommy Fisher, of De- 
troit, scooted by 129 other city 
champions to win the seventh an- 
nual All-American Soap Box Derby 
here Aug. 11. The event is spon- 
sored jointly by Chevrolet and lead- 
ing newspapers throughout the 
United States. 

Two boys from other countries— 
Teddy Stewart of Colon, Panama 


Cilia Plans 
Stepup in 1941 
Model Output 


DETROIT. — Following on the 
heels of a nationwide series of 
dealer meetings and public pre- 
views of the new 1941 Hudson cars, 
George H. Pratt, general sales 
manager, told newspapermen Wed- 


nesday that present production 
plans, based on orders received 
to date, call for the manufacture 


by the company of over 22 million 
dollars worth of new cars during 
August and September. 

Production of the new models is 
running at the rate of 600 
with further stepup in 
being scheduled, 


a 
now 
Pratt stated. 


day 





Canal Zone, and Donald McGowan 
of Belleville, Ont., also competed. 

The 1940 Soap Box Derby cham- 
pion, who wins a four-year schol- 
arship to any recognized college or 
university, is the son of Mr. and 
Mrs. Robert R. Fisher, Detroit. 
Tommy is also the brother of Fred 
Fisher, Detroit’s 1939 Derby cham- 
pion. 

The Derby marked the climax of 
months of work on the part of the 


New Nash Car 
To Have a High 


Economy Motor 


KENOSHA, Wis. — Rumors th 
Nash Motors has developed a ae 
high economy automobile engine 
to power the low-priced car the 
company will place in the m ; 
automobile market in the fall, pe 
confirmed by W. A. Blees, genera) 
sales manager, here with other 
company Officials last week to 
observe final road tests of the car 

Blees declared that in actual 
road tests the new motor drove 
the car over 30 miles on a gallon 
of fuel at average city driving 
speeds. He said, however, that he 
company would not advertise the 
higher mileage figures, but would 
use “from 25 to 30 miles” a gallon 
which, he claimed, is the kind of 
economy average drivers can a. 
pect under good driving conditions 

The new motor, Blees said, exerts 
its greatest efficiency in the drivin 
ranges most frequently employed 
This means that it has quick “get. 
away” power, and unusual acceler. 
ation, he said. 

The motor is simplified in design 
and has many less parts than 
conventional motors, he said. The 
manifolds are sealed into the a. 
gine block and are an actual part 
of the block. This innovation, it js 
reported, contributes to the motor’ 
economy, and also’ makes for 
smoother performance because mo. 
tor temperature can be more com. 


| pletely controlled. It has six cyl- 


inders. 

“When we decided to enter the 
mass automobile market severa| 
years ago,” Blees explained, “we 
set a triple goal. First, we agreed 
that it°must be a big family car 
with full three-passenger seats 
Second, it must have impressive 
economy 
must be very comfortable to ride 
in and to drive. 

“In order to get all these things 
it was necessary for us to build 
a completely new kind of automo- 
bile, and the low-priced Nash An: 
bassador 600, as it will be known 
is new throughout.” 


26 SAE Members 
To Study Tests At 


Army Maneuver: 


GOUVERNEUR, N. Y.—A dele 
gation of 26 members of the Society 
of Automotive Engineers will visi 
the 1st Army maneuvers Aug. 20-2! 
to study results of the tests being 
given military automotive equip 
ment, according to reports from 
Army headquarters here. 

Decisions reached as a result 0 
the inspection, which will mar: 
the first time any maneuvers hav 
been visited by such a large dele 
gation of automotive engineer 
may have an important bearing 0 
the future of the Army’s motoriz 
tion program, it was indicated. 

Standardization of automoti 
equipment and parts, so that pars 
might be interchangeable to 
crease efficiency and speed, h# 
been sought for years by the Army 
Now, it was pointed out, the heads 
of many automotive concerns have 
pledged themselves to cooperate ” 


youthful contestants, each of whom! such a_ standardization progra” 
had defeated a field of racers at|and this is expected to be 
home to qualify for the Akron trip.| of the important points to be dis 
It marked, too, months of work by| cussed at conferences which 
Chevrolet dealers in the various precede and follow the actual tou! 
cities, more of whom this year took} by the visiting automotive ene 


an active part than ever before. 
All former champions, boys who 


neers through the maneuver are 
It was reported that the deleg? 


in other years had won the coveted | tion, which will attend the manel" 
M. E. Coyle trophy in the finals at] ers at the invitation of Lieut. Gs 
Akron, were back to see the 1940 Hugh A. Drum, commanding ™ 


champion crowned. 


In the stands were M. E. Coyle,! A. C. Warner, general 


1st Army, will be headed by Jobs 
manage 


Chevrolet's general manager; W. E.| of SAE, and Don E. Blanchaté 


Holler, general sales manager; W. 
G. Lewellen, T. H. Keating and E. 
A. Nimnicht, assistant general 
sales managers; Hugh Dean, gen- 
eral manufacturing manager, and 
J. M. Crawford, chief engineer of 
Chevrolet. | 


Moves to Milwaukee 
MILWAUKEE.—Chain Belt Co. has 
just completed moving the manufac- 
turing operations of its screw  con- 
veyor and light steel bucket divisions 
from its Chicago plant to the West 
Milwaukee works of the company 





chairman of engineering_ divs" 
Packard Sales Soaring | r 

In N. Y., Dealers Advise’ 

NEW YORK.—At the laree 
dealer meeting of the year *" 
last week in Westchester Cour 
Club, Lee J. Eastman, presi”: 
and general manager of Packs! 
Motor Car Co. of New York, re 
nounced that Packard sales = 
July showed an increase of 150 P* 
cent over July last year. 





of operation. Third, it! 
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HIS commentator, new to this 

sort of columning and searching 
ground for material for the initial 
effort, turned to the automobile 
Webster for the definition of an 
automobile dealer. It wasn’t there, 
of course, but one of the new con- 
tacts he has made, a dealer, who 
gave him the definition as written 
by John O. Munn, of Toledo, who 
for 30 years has been answering 


questions asked him by dealers and | 


who has solved many of their 


problems. 
4 * * 

According to Munn: “There 
may not be a halo over the head 
of the automobile dealer, but in 
America he sells regularly more 
dollars’ worth of merchandise 
than any other group of mer- 
chants except the grocer and 
meat merchant. He’s the biggest 
customer of the finance company. 
He sells a product that has in- 
creased the business of oil com- 
panies millions of dollars a year. 
He keeps more people employed 
annually than do the automobile 
factories. He has more money 
invested in equipment and tools 
to keep automobiles running than 
has the factory running them. 
He rebuilds and sells twice as 
many used cars each year as the 
factories make new ones. He be- 
stows on humanity more than 
anybody else the priceless bless- 
ing of motor car transportation.” 


* * * 


The Panacea? 


S A dealer license law the panacea | 


for many of the industry’s ills? 
Treadwell K. Berg, manager of 
Empire State Automobile Mer- 
chants Assn., in a members’ bulle- 
tin, cites the following examples 
of recent action in other states 
where such statutes are now effec- 
tive: 

ok ik ok 

“Ohio Licensing Law—Require- 
ments of the dealer licensing law 
in Ohio have so far reduced the 
number of dealers in that state 
by nearly 1,000 and salesmen by 
nearly 2,000. During the past year 
14 dealers were arrested for vio- 
lating the law, nine licenses were 
revoked, 64 licenses were _ re- 
jected and 200 licenses were not 
renewed because business loca- 
tions did not comply with the 
law. All cases are heard and 
decided upon in monthly hearings 
by a board consisting of the reg- 
istrar of motor vehicles and two 
dealers. 

* aK a 


“I{JISCONSIN Licensing Law - 
In June, 25 dealer licenses 


«| Were issued of which 18 were new 


licenses. Nineteen dealers’ applica- 
tions were denied, 12 salesmen ap- 


AN Names Wemhoff 


Managing Editor 


DETROIT. — Bernard J. 
Wemhoff, for the past four years 
associate editor, has been named 

managing editor 
of AUTOMOTIVE 
News, it is an- 


nounced by Edi- 
tor Chris Sinsa- 
baugh. Wembhoff 
succeeds 
William C. Cal- 
lahan, resigned. 

Before join- 


ing AUTOMOTIVE 
News, Wembhoff 
spent two years 
on the staff of 
the Detroit Free 
Press and one year in publicity 
work following his graduation 
from University of Detroit in 
1934. Prior to that he had worked 
on the Fort Wayne (Ind.) Jour- 
nal-Gazette. 

_for the past three years, as 
‘Pete’ Wemhoff, he has con- 
ducted the Fourth Dimension 
Column, which records happen- 
Ings in the automotive advertis- 
Ing field. 


Wemhoff 





By the Inquiring Reporter 


plications were denied. There were | 


no suspensions or revocations. 
* & & 


“Nebraska Licensing Law — 
During the first two years of 
the act over 200 complaints were 
heard. Twelve formal hearings 
were held, three licenses revoked, 
one license suspended 30 days, 
one license suspended for 15 days, 
one application denied, four com- 
plaints dismissed.” 
ok cK ob 


‘Dealer Profits 

| NALYSIS by National Automo- 
bile Dealers Assn. of the 1939 
|reports of 334 dealers shows that 
|the total net income per new car 
|sold was $23.63, compared to $2.85 
in 1938 and $22.77 in 1937. The aver- 
age gross margin on new cars was 
$243.53. Used car expense was $87.10 
|'and new car expense $106.61. Clean 
up and fleet discounts amounted to 
| $12.27 and the used car gross loss 
| was $53.69. 


* * * 


This meant a loss per car of 
$16.14, but finance reserve of $8.65 
per car, and $31.12 profit per car 
on service and parts brought the 
net income to $23.63. The net 
profit per dealer was 1.2 percent 
of his total 1939 sales volume, 
according to NADA. 

} ck Ed * 
UTOMOTIVE NEWS, in a sur- 
vey it has started among dealers, 
hopes to determine dealers’ actual 
profits during the first half of 1940 
| in contrast to the bullish factory re- 
ports and the bearish dealer as- 
We hope for 





| sociations reports. 
| your cooperation. 
se © 


| Where To, Now? 

HERE do we go from here? 
| ESAMA’s Manager Berg has an 
answer for this, too. No doubt 
many dealers will agree or disagree 
| with many of Mr. Berg’s con- 
clusions. At any rate, here they are: 
| : = Ss 
| “There has been a false market 
| stimulant that may lull you into 
a mood of contentment. * * * 

+s + 2 

“fMHE idea of volume and more 

volume, which now predomi- 
|nates the thinking of most dealers, 
is a two-edged sword. One edge 
keeps chopping off your per unit 
profit, but, as long as volume in- 
creases, you keep your head. The 
other edge is kept sharp for the 
| final execution, which comes when 
volume does not respond to over 
allowances. 





a 
“Which came first the chicken 
| or the egg, may be restated— 
‘Which came first volume or ex- 
cessive overallowances.’ 
* * * 


| “TIXHE new car market, at present, 

is in high gear. This market 
is caused by a _ discounting of 
profits to be made from anticipated 
war orders and national defense 
programs. Actual profits, from 
these sources, will not provide the 
tremendous increase in purchasing 
| power anticipated because the pur- 
| chasing power is already being 
used before it has been realized. 
It must also be remembered that 
in national defense we buy from 
ourselves and we ourselves must 
pay for what we buy. This means 
we must plan our business so that 
we have enough profit to meet ad- 
ditional expense burdens. 





“One year ago, 1941 was slated 
to be a low volume year. What 
are its prospects now? Look for 
a continuation of the new and 
used car sales volume this fall. 
Beyond that don’t try to guess. 


“PJUILD your business so that 60 

percent of your present volume 
will make a profit. After that don't 
| worry. Work.” 


For a 
read George 
Edgewise."’ 


fresh 
M 


Viewpoint 


automotive . 
“A Word in 


Slocum’s 






‘CATA Works Out 
Sliding Scale For 





By Mel Adams 
Staff Correspondent 
CHICAGO. — How can a dealer, 
after arriving at his total expense 
percentage, turn operations 


profit or more profit? The answer | 


is to adopt a lower expense budget. 


Just how this may be accom- 
plished is shown by J. B. Van 
Tassel, business management con- 
sultant of Chicago Automobile 
Trade Assn., following an analysis 
of 40 statements of member-dealers 
handling different makes of cars 
and grossing $10,000,000 during the 
first half of this year. 

The technique employed by Van 


Tassel in creating what he calls | 


a sliding scale expense budget con- 
trol, introduced, it is believed, for 
the first time to automobile deal- 
ers, is explained in a bulletin issued 
over his signature by CATA, and 
accompanied by a chart itemizing 
each charge in arriving at the vari- 
ous expense percentages. 
Reporting his findings in analyz- 
ing the dealer reports, Van Tassel 
states that “the total gross profit 
from all departments of the busi- 
ness varied from a low of 10.4 
percent of total sales to a high of 
20.73 percent; total expense from 
8.5 percent to 19 percent, and loss 


or profit from operations from a | 
net loss of 1.1 percent to a net | 


profit of 6.21 percent.” 

Van Tassel _ recognizes 
“there are many reasons for these 
variations in income, expense and 
profit, such as a dealer having a 
complete setup for car sales and 
service, as compared with the 
operator who handles cars only; 
different discount arrangements 
with different factories; the con- 
servative trader vs. the wild trader, 
and many other reasons too numer- 
ous to cover in one letter.” 

The expense percentages on the 
chart range from 8 to 18. Explain- 
ing the practical use of this graph, 
Van Tassel states: 

“Let us assume that the total 
expense of the business is 15 per- 
cent, at which figure the dealer's 
margin of net profit is 1 percent. 
Suppose he wants to raise this 
profit to 2 percent. He must then 
budget and check expenses a point 
lower to fall in the 14 percent 
column. If his objective is a 3 per- 
cent profit, he must reduce his 


expenses still further to fall in the | 


13 percent column, and so on. 

“This sliding scale expense budget 
can also be used in setting up a 
new business. For example, if the 
projected volume is $100,000 and 
the cost is $80,000, the gross profit 
would be $20,000, or 20 percent, in 
which case the dealer would budget 
his total expense of the business 
on a basis of 15 percent in order 
to make a 5 percent net profit. 

“Where the dealer has a more 
detailed breakdown of individual 
expense items than are shown on 
our chart, he simply consolidates 
his breakdown to conform with 
ours. 

“The only expense control per- 
centage that will not apply in 
every case is commissions, since 
some dealers sell their own cars 
and pay no commissions, while 
other dealers sell all their cars 
through salesmen and pay com- 
missions on every deal. 

“We believe this is the first time 
that a sliding scale expense budget 
has ever been released to a dealer 
body. We are sure that the sooner 


Use by Dealers | 


into | 


Controlling Expense Budg 


et 


DEALERS BUDGET EXPENSE PERCENTAGES 
FIGURED ON THE TOTAL SALES 


OF ALL DEPARTMENTS 


Based on a Total Sales Volume of 10 Million Dollars 


Six Months Period Ending June 30, 1940 





















that | 


18% 17% 16% 15% 4% 138% 12% 11% 10% 9% 8% 
eet cc essai 134 1.26 1.18 1.10 1.04 0.96 0.89 0.81 0.74 0.67 0.59 
| "alleen .«.... 0.18 0.17 0.16 015 0.14 0.13 0.12 0.11 0.10 0.09 0.08 
Power, light. 9.68 0.64 0.60 0.57 0.53 0.49 0.45 0.42 0.38 0.34 0.30 
‘Depreciation... 0.23 0.21 0.20 0.19 0.17 0.16 0.15 0.14 0.12 0.11 0.10 
‘Legal. auditing. 010 0.10 0.09 0.09 0.08 0.07 0.07 0.06 0.06 0.05 0.05 
Engurance ...... 043 040 0.38 036 0.33 0.31 0.29 0.26 0.24 0.21 0.19 
Taxes ty Mate. 0.65 0.62 0.58 0.54 0.51 0.47 043 0.40 0.36 0.33 0.29 
Peon eostage 0.40 0.38 0.36 0.33 0.31 0.29 0.27 0.24 0.22 0.20 0.18 
| ice supplies. . 0.16 0.15 0.15 0.14 0.13 0.12 0.11 0.10 0.09 0.08 0.07 
| Traveling En- 0.12 0.11 0.11 0.10 0.09 0.09 0.08 0.07 0.07 0.06 0.05 
| Service Yehicle 0.13 0.13 0.12 0.11 0.10 0.10 0.09 0.08 0.07 0.07 0.06 
| Corrective labor 9.42 0.11 0.11 0.10 0.09 0.09 0.08 0.07 0.07 0.06 0.05 
‘Mise. supplies. 0.55 0.52 0.49 0.46 0.43 0.40 0.37 0.33 0.30 0.27 0.24 
| Misc. expense .. 0.73 0.69 0.65 0.60 0.56 0.52 0.48 0.44 0.40 0.36 0.32 
| Salaries super- 591 2.84 2.67 2.50 2.34 217 2.00 1.84 1.67 1.50 1.34 
| salaries clerical, 247 234 2.20 2.06 192 1.79 165 152 1.37 1.24 1.11 
Advertising .... 126 1.19 1.12 1.05 0.98 0.90 0.84 0.77 0.70 0.63 0.56 
‘Demonstration . 034 0.32 0.30 0.28 0.27 0.25 023 0.21 0.19 0.17 0.15 
Fitting, delivery 0.93 0.88 0.83 0.78 0.73 0.67 062 0.57 0.52 0.47 0.41 
Warranty policy 0.86 0.81 0.76 0.72 0.67 0.62 0.57 0.53 0.48 0.43 0.38 
Commission .... 331 3.13 2.94 2.77 2.58 240 221 2.03 1.85 1.66 1.48 
Total Expense.. 18.00 17.00 16.00 15.00 14.00 13.00 12.00 11.00 10.00 9.00 8.00 


By J. Burr Bell 
Staff Correspondent 

SYRACUSE, N. Y. — Enactment 
of a New York state law prohibit- 
ing importation of used cars from 
other states, unless the complete 
history of the car is furnished in 
each instance, is being strongly 
advocated by Frank G. Revoir, who 
recently entered upon his fourth 
term as president of Syracuse Au- 
tomobile Dealers Assn. 

Revoir said that “the average 
| gypsy used car dealer” obtains his 
wares from several sources: from 
finance companies and banks hav- 
ing repossessed cars, the former 
owners of which knew they were 
going to lose the cars 60 days 
beforehand and took no care of 
them, and from “high volume” 
dealers. 

Regarding the latter Revoir said: 
“There are automobile dealers who 
| try to do a tremendous volume of 





Bumper Crops 
Boost Car Sales 
Outlook in Neb. 


| LINCOLN, Neb.—Generous rain- 
| fall in eastern Nebraska assures 
|a corn yield approximating 50 
| bushels to the acre. Wheat has 
proved a surprise to farmers, the 
yield being almost double the crop 
estimates. 

The delayed demands for new 
cars, used cars and trucks is now 
in full swing. Owing to drought 
conditions, the trade in this section 
has been below normal for several 
years. 

Dealers in Omaha and northeast 
| Nebraska will also feel the effects 
|of the improved crop situation. 
| 
dealers become conscious of the 
fact that they cannot spend money 
|in proportion to the sales volume 
| without taking into consideration 
the gross profit the sales volume 











| produces, the sooner we will have 
a more profitable dealer operation.” 








N.Y.Urged to Enact Control 


Over Used Car Importations 


retail business and haven’t the 
large facilities necessary under the 
circumstances to get used cars 
safely reconditioned to the public. 


“To avoid spending money, time 
and effort in getting used cars 
into condition the dealer of this 
type has gone into a new era of 
merchandising that calls for whole- 
saling of his used cars to irre- 
sponsible used car dealers. In most 
cases the cars he wholesales need 
the most repair work and he 
doesn’t have the facilities to do it. 

“The automobile season is short 
and here, unconsciously, the new 
ear dealer who is volume-minded 
may help promote a dangerous situ- 
ation dealing with the lives of 
people who use motor transporta- 
tion on the highway. 

“The third source of automobiles 
for the gypsy dealer is used taxi- 
cabs. In the large cities there are 
thousands of taxis that run as 
high as 70,000 and 80,000 miles a 
year in 24-hour service, with the 
least expenditure for repairs by 
the owners. 

“When the companies are through 
with the taxis they wholesale them 
to used car dealers in other states. 
In Syracuse a year or so ago there 
were more than 200 of these units, 
and there was no means at the 
disposal of public authorities or 
automobile dealer associations of 
stopping the sale of these cars. 

“The interior looks good because 

at the outset when these cars first 
serve as cabs, all the upholstery is 
covered with leather, including the 
door panel. The leather is removed 
when the car is offered to the pub- 
lic. The fenders are straightened, 
paint added and the unsuspecting 
public is trapped again. 
“How can the unsuspecting pub- 
lic be protected? The state should 
enact a law providing that no used 
car may be brought into the state 
without a bill of sale attached 
the bill setting forth the make of 
the car, the serial and motor 
numbers, the names of all former 
owners and the city or town where 
it came from. 

“People are entitled to all the 
facts on a used car before buying 
Just as in the case of real estate, 
and no sincere dealer should object 
to giving the facts.” 

Revoir warmly endorsed the Wis- 
consin law licensing automobile 
dealers. 


Buys Dealership 


APPLETON, Wis.—T. J. Sherry, of 

Fort Wayne, Ind., and his brother 

x O. A. Sherry, Davenport, Ia., have 

ss ¥ taken over the Ford franchise here 

Ps wes from Aug. Brandt Co., which has 

tee ee held = for the past 27 years. The 
| new Forc ng _ Tere ¢« . eis , 

oC BILE susoutives were hosts in Lansing during the past week to Earl eer genera "The Deemer with 

2. » president of Gilmore Oil Co. of Los Angeles, sponsor of the Gilmore pany will continue in bt sean, han, 

‘conomy Kun. While in Lansing, Gilmore discussed plans for the 1941 running | ing Ford-Fergus a i oe — 

of this event, which will be held in January. Photo shows, left to right, D. E. implements a til _ ‘er The — 

Ralston, Oldsmobile general sales manager; Gilmore; S. E. Skinner Oldsmobile dealers} ‘ill, sane v —. oe 

general manager, and H. A. Trevellyan, assistant general sales manager Motors - oa aw 
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AUTO i 
‘ MOTIVE One sacred pledge we make our friends here and 


now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a@ whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1983). 











DETROIT, AUGUST 19, 1940 


We'll Survey Dealer Profits 


A our desk these days comes many a heartening 
report from sales managers of the factories as to net 
profits accruing to their dealers from the first six months’ 
operations in 1940 as compared with 1939. 

_ Aggregate figures for all dealers in an unusually popular 
line are given as averaging 60 percent over last year. That 
is as it should be, because naturally the net figure should 
= rapidly as the fixed overhead is absorbed by increased 
volume. 


But losses on used-car transactions are up, too! How 
closely they parallel the gains gives the answer to the deal- 
er’s final statement. 

Right now AUTOMOTIVE NEWS is conducting its own in- 
dependent survey of dealers’ net profits for the first six 
months of 1940 compared with the similar period in 1939. 

We refuse to take the aggregate figures of either the 
bullish factories or the bearish dealer organizations. We 
are determined to uncover the truth, if it is possible for us 
to get at it. Obviously, this will be possible only with the 
wholehearted cooperation of our dealer subscribers. 

We know AUTOMOTIVE NEWS is subscribed to and paid for 
by the men who retail 85 percent of the passenger cars sold 
in this country, so a survey of their reports will be invaluable 
to the entire industry. 


We know we can count on your cooperation. 


“Plucking Goat Feathers’’ 


UTTING the tax burden for the support of the highways 

on the shoulders of the automobile owners started back 
in the early days of motoring with registration fees. The 
legislators soft-soaped us by declaring it really wasn’t a tax; 
that car owners should be registered for identification pur- 
poses and that fees were necessary to set up the plan. But 
car owners smelled a mouse even then and fought the New 
Jersey law, which was the first one, only to be licked in the 
courts. Elated with this success, the lawmakers continued 
to pile straws on the mythical camel’s back, and it was the 
gasoline tax that was to be the final straw—the back was 
broken. 

It was the gasoline tax that has brought about the di- 
version of taxes to other than highway upkeep. If such 
money had been properly applied to keeping up our roads, 
there wouldn’t have been the holler we hear today. Law- 
makers found it was easy to dip into this barrel of gold and 
spend the money for other purposes. They were so bold 
about it that motorists declared it was “plucking goat 
feathers” a most expressive term, and singularly fitting. 

Rebellion against this diversion of funds now has reached 
an apex and the November elections in Tennessee, North 
Carolina, Iowa, Indiana, South Dakota, Idaho and Nevada 
may change all this, for in those states diversion of high- 
way funds has become the war cry of organized motoring. 
What will follow in case of success cannot be predicted now 
but a significant statement has been made by Henry P. Long, 
Massachusetts commissioner of corporations and taxation, 
that state gasoline taxes probably will be replaced by higher 
motor vehicle registration fees. Be that as it may, it will 
still be “plucking goat feathers.” 
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By GEORGE M. SLOCUM 































DON’T Of more than ordinary in- 
MISS terest in our industry is an 
IT! article entitled “War or 
Peace in America?” pub- 
lished in the Aug. 3 issue of the 
Saturday Evening Post and written 
by James D. Mooney, who as 
president of General Motors Over- 
seas Corp. spent most of his time 
in Europe from 1922 to 1940, In in- 
troduction the Post said: “Though 
the Post disagrees with much that 
he says here, we thought his recent 
speech to the Alumni Reunion Ban- 
quet of Case School, Cleveland, so 
important and so little quoted in 
the press that we asked him to 
amplify that address for publica- 
tion here.” 
ed * * 

It just so happens that the 
writer of this column has spent a 
little time in Europe on three oc- 
casions since World War I, and 
while I would be the last to risk 
an opinion, based on my negligible 
experience, I must confess that in- 
wardly I have felt about this whole 
European mess and our relation to 
it exactly as the competent Mr. 
Mooney has expressed it. 


ok * * 
“These causes of the war and 
these aims of the _ belligerents 


clearly had nothing to do with 
making the world safe for democ- 
racy,” says Mooney. * * * “There 
may be very good reasons for our 
getting into the European war. But 
if we do go to war, we ought to 
go into it with our eyes wide open 
to all of the consequences. We 
shall pay an appalling price, not 
only in the lives of our young men 
and in our food and clothing and 
housing, but in our precious liberty. 
On the day war is declared, we 
can kiss democracy goodby. And 
she won’t be back during your life- 
time or mine, or during the life- 
time of our sons and daughters. 
War in all its phases is the enemy 
of democracy. * * * “Do you think 
our entry into the war would do 
anything but make these problems 
a hundred times worse? Can you 
escape seeing that when our sons 
returned from the battlefields, they 
would be confronted by a recon- 
struction problem that would make 
the social, economic and political 
disorder of the past 10 years look 
like a pink tea?” 
* * * 


I am one of the many million 
Americans who was married, in 
business, and who voted for Wood- 
row Wilson in 1916 because he had 
“kept us out of war!” The pattern 
of propaganda used to get us into 
the last war is identical to that 
which we are following today. It 
seems to me a very definite obliga- 
tion, which rests upon every good 
American citizen who remembers 
the days before our advent into 
World War I, to point out this fact 
to those who were children 25 years 


ago. 
* * co 


God knows that no one can con- 
done any of the atrocities which 
are the warp and woof of a great 
war. No good American but who 
agrees that we here have been 
asleep to the dangers which lurked 
about us. The present defense pro- 
gram must be carried out until we 
can literally face any possible com- 
bination of nations in the world to 
defend our shores. If we are to 
maintain the fundamentals of our 
Democracy, with its constitutional 
right of free speech, then we must 
give some credence to the state- 














































































































































































































Belated Spring Cleaning 


be observed upon request. 


Shows 

Would you please have the kind- 
ness to inform me as to whether 
the New York automobile show will 


be open on the Sunday of the | 


period during which it is to run? 

Please pardon my adding un- 
necessary length to this letter, but 
I must blow off steam somehow. 


For years I have looked forward | 


to taking in the New York show. 
This year it looked for a while 
as though my desires would be 
fulfilled. Then the schedule of my 
ship was changed, and we arrive 
in New York three days after the 
close of the show. But we will be 
in Norfolk long enough for me to 
get off for two days for the neces- 
sary trip — I hope! And then only 
over the week-end. 


Your publications are as much a) 


source of interest and pleasure to 
me as ever. For a Navy man, my 


hobby is more or less strange. It | 


is automobiles. That is the magnet 
which draws me to your paper. — 
Ensign W. Gregg, U. S. Navy. 

Epitor’s Note: The New 
show will be open on both Sundays, 
Oct. 13 and Oct. 20. 


Monumental 
Once again Adcrafter George M. 


Slocum and his aides at the Slocum 
Publishing Co., 


edition of the AvrTomotive News 
ALMANAC. 
Among the features are the 


“Family Album” with its pictures 
and biographical notes on 
portant automobile company execu- 
tives and agency heads; a Who's 
Who of firms connected with the 
industry, and a whale of a lot of 


In This Corner—— 


‘Blowing Off Steam .. .’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


York 


have produced a} 
monumental work in their seventh | 


im- | 








greatly with every issue.—Fred H 
| Lockwood, Borg-Warner Corp. 


Auctions 


We were very much interested iz 
| the article you carried on the auc 
| tion place where dealers may dis 
| pose of used cars to other dealer: 
| at wholesale prices. 


Also we commend you for pu? 
| lishing the prices bid at these au- 
| tions, by cities. Please continue ‘ 
| publish the prices from as mat 
| cities as you can.—Memphis deale: 


Coming Events 


SEPTEMBER : 
| 9-13—Detroit. American Chemical © 
ciety. 
24-25—Milwaukee. (Schroeder Hote 
SAE National Tractor meeting. 
30-Oct. 1—Chicago (Stevens Hotel). ‘ 
tional Lubricating Grease Instil' 
annual meeting. 


OCTOBER 
7-11—Chicago (Hotel Stevens). * 
tional Safety Congress and Ex) 
sition. 
12-20—New York (Grand Central Pé 
ace). National Automobile Show. 
12-19—Detroit (Convention Hall) Av 
mobile Show. oa 
12-19—Rochester, N. Y._ Thirty -!! 
Annual Automobile Show. : 
12-20—Los Angeles. Annual Autom 
Show. ” 
14—New York. (Hotel Commodo! 
SAE Annual Dinner. ; ir 
| 19-26—Baltimore (Fifth Regiment 
mory). Automobile Show. 
19-26—Pittsburgh (Hunt Armory). 
nual Automobile Show. 1 
| 19-26—Buffalo. Automobile Show. (Tes 
tative.) 
| 19-26—Newark. Automobile SHOW. 6 
| 19-26—Washington. Automobile 5°" 
| 20-26—St. Louis. Annual Automoe 


Show. . al 
26-Nov. 3—Chicago (Internation 





Ae 
obi 


ments of men like James D./ statistical and historical informa- hitheatre). Chicago Autom 

Mooney, Colonel Lindbergh and| tion.The Adcrafter, Detroit. how. Hotel 3 

others whose experience made them | | $1-Nov. 1-2—Los Angeles. rcraft , 

ETS oe eee tee eee oe ee duction meeting. 
n conditions whic . ; 

aaa Bed . ceo mnie =i Congratulations on the beautiful | NOVEMBER _ shu 

Europe | job which you accomplished in the| 1-9—San Francisco. Automobile *™ 

pe. ee | 1940 AuToMoTivVe News ALMANAC. DECEMBER ‘ 

os Sale _ You have collected a wealth of | 2-7—Oklahoma City. Automobile a 

There never was a disputed issue | information which can be used for | 9-14—Chicago (Navy Pier). dustt? 
which did not have two sides to it| reference by everyone in the auto- Automotive Service I 

and before we risk one American’s| motive industry, and it is a pleas- | Ghow. TARY ; 

life again, we had better be pretty} ure to see the ALmMaNnac becoming | JANUAR Cadillac). ” 


certain of our facts.—G. M.S. | an institution which improves 


6-10—Detroit. | 
Annual Meeting. 
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_What has caused a 78% increase 
in Passenger-Car Sales 


In the Last 7 years? 


MERICA has not been standing still in the last | With more money to spend, American families 

7 years—far from it! In 1939, American have begun a search for a better way of life. They 
families bought 1,160,000 more new automobiles have found this better life in the new, suburban 
than in 1933. Total registrations in 1939 increased __ type of living. That’s why they have been moving 
to 25,804,340 passenger cars! out of the cities as never before . . . And in this 
WHAT'S BEHIND ALL THIS? new life, they need new homemaking ideas and 


There are 300,000 more Passenger 
Cars in a single American metropolitan 
market—Los Angeles—than in the whole 

Continent of Africa! 





ete 





. 














Back of this growth lies the fact that salaries and 
wages have gone up 50% since 1933... Eight 
times as many new homes have been built . . . 
Suburban population has continued to grow faster 
than the rest of the country. Backed by more 
advertising and promotion money, constantly more 
automobile per dollar has been offered the public 


. and America has responded! 
re 























new transportation facilities. 


A NEW SALES FORCE 


The automobile industry has furnished the trans- 
portation, and The American Home magazine has 
furnished the IDEAS on living to millions of pro- 
gressive American families. Read thoroughly, as 
only a monthly magazine can be, The American 
Home appeals to both men and women because it 
publishes more editorial ideas for modern living 
than any other major magazine. They read it at 
home, where all the important buying decisions 
are reached by the entire family. 

That’s why it carries more pages of investment- 
type home equipment*— Furnishings, Building 
Materials and Electrical Appliances—than any 
other magazine with over 2,000,000 circulation— 
weekly or monthly. 

Wouldn’t you like to see a copy of the current 
issue of The American Home? ... It’s yours for the 
asking, FREE. Just write, on your own letterhead, 
to The American Home, 444 Madison Ave., New 
York City. 


"> 
4‘\Y~> 
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3 IN HOME-EQUIPMENT * | 

- ADVERTISING Among ALL ee 

3S WEEKLY and MONTHLY pp. 
» Magazines with over 

: —_ : nee 

.| ...and during the same 7 years 

‘| The AMERICAN HOME magazine 


gho 


shit 
nn 
tr 


has grown from 300,000 to 
2,000,000 Families 











36 Trading Area 


Only 35 Register Declines 


While 26 Stay Unchanged 


DETROIT.—Improvement in cur- 
rent business conditions is indi- 
cated by gains shown in 86 of the 
147 trading areas of the United 
States during July, according to 
figures just released through the 
business survey department of 
Brooke, Smith & French, Inc., De- 
troit and New York advertising 
concern. 

The survey further shows that of 
the remaining areas, 35 register a 


C. W. Matheson, 
Car Maker In 
Early Days, Dies 


DETROIT. — Charles W. Mathe- 
son, Graham-Paige sales executive, 
was killed in an automobile acci- 
dent in Wisconsin 
last Monday. 
Funeral services 
were held in 
Grand Rapids, 
Thursday. 

Mr. Matheson 
long Had been 
prominent in the 
automobile indus- 
try, one of its 
pioneers. About 
30 years ago he 
was the manufac- 
turer of the 
Matheson six in Wilkes Barre, Pa., 
following which he came to Detroit 
and in the days of the Dodge broth- 
ers, he was sales manager of the 
company. Later he was vice-presi- 
dent and general manager of the 
Oakland Motor Car Co., now Pon- 
tiac. 

For 10 years he had been with 
Graham-Paige, but several months 
ago during one of Reo’s reorgani- 
zations he was named president 
and general manager of that com- 
pany, but court legislation at that 
time brought about a change of 
administration before Mr. Mathe- 
son could take over, after which 
he rejoined Graham-Paige. 





C. W. Matheson 


Safety Records Set 


HAGERSTOWN, Ind.—Perfect Circle 
Co. has closed another safety contest 
year with an enviable record. Three 
of the four plants, New Castle, Tipton 
and Toronto, completed the 12-month 
period without a lost time injury. 
Hagerstown, despite five comparatively 
minor injuries, had a good record also, 
considering the large number of em- 
ployes involved. 





a2 426A 


1941 BUICK 


USES NEW TYPE BEARINGS 


A most interesting new develop- 
ment in 1941 construction is a new 
type main bearing. As recently an- 
nounced, all new model Buick en- 
gines will be fitted with this bear- 
ing, developed by Buick in co- 
operation with Moraine Products 
Division, General Motors Corp. 
This bearing is a steel-back pre- 
cision type, featuring unique metal- 
lurgical qualities. It combines a 
thin layer of high lead babbitt, 
keyed mechanically and metallurgi- 
cally within a matrix composed of 
an intimate mixture of Nickel and 
copper. This product of powder 
metallurgy combines pure powders 
of Nickel and copper, applied to 
the steel back, then sintered at 
2000 degrees F., to produce a very 
porous structure securely bonded 
to the steel. After sintering, the 
Nickel-copper matrix is embossed 
between large rolls at a pressure 
of approximately 10,000 lbs./sq. in. 
to assure its load-carrying ability. 
In service, engine 
bearing pressures 
reach only 2000 
lbs./sq. in. 
THE 

INTERNATIONAL 
NICKEL COMPANY | 


INC. New York, N.Y. 











slight decline from the previous 
month and that 26 were without 
change. 


The report states that the great- 
est gains were registered in the 
following areas: 

Albany, Albuquerque, Atlanta, 
Augusta, Baltimore, Bangor, Boise, 
Camden, Charleston, Chattanooga, 
Cincinnati, Columbia, Davenport, 
Des Moines, Erie, Evansville, Far- 
go, Green Bay, Harrisburg, Hart- 
ford, Houston, Indianapolis, Jack- 
son, Miss., Knoxville, Los Angeles, 
Milwaukee, Norfolk, Oklahoma 
City, Philadelphia, Portland, Ore., 
Reno, Rockford, Saginaw, Salt 
Lake City, San Antonio, San Fran- 
cisco, Shreveport, Sioux City, 
Springfield, Mass., St. Paul, Stock- 
ton, Terre Haute, Wheeling, 
Wilkes-Barre and Worcester. 


The following areas were closest 
in July: 

Albuquerque, Atlanta, Austin, 
Bakersfield, Baltimore, Billings, 
Boise, Charleston, Charlotte, Chey- 
enne, Dallas, Fargo, Fresno, Green 
Bay, Hartford, Houston, Indian- 
apolis, Jackson, Miss., Jackson- 
ville, Kalamazoo, Knoxville, Man- 
chester, Mobile, Norfolk, Phoenix, 
Portland, Ore., Reno, Richmond, 
Saginaw, Salt Lake City, Shreve- 
port, Spokane, Springfield, Mo., 
Tacoma, Tampa, Terre Haute, 
Washington, Winston-Salem and 
Yakima. 


Single Car Tax 
Seen Replacing 


Gasoline Levies 


NEW YORK.— Replacement of 
state gasoline taxes with higher 
motor vehicle registration fees was 
predicted by Henry P. Long, 
Massachusetts commissioner of 
corporations and taxation, at a 
meeting of the Northeastern States 
group of the North American 
Gasoline Tax Conference held here 
at Hotel Lexington. 


Gasoline taxes are “on the way 
out,” Long declared, because they 
have been proven no longer a 
“proper yardstick” for levies on 
motorists and are “expensive to 
collect.” Pointing out that gallon- 
age even now does not measure 
vehicle use of highways, he as- 
serted that new fuels and more 
efficient engines would make neces- 
sary a graduated single tax. 


Long and several other speakers 
pointed out that a number of 
states did not levy taxes on sub- 
stitute fuels, such as that used by 
diesel engines. 

The meeting was attended by 
representatives of 11 northeastern 
states, including Connecticut, Dela- 
ware, Maine, Massachusetts, Mary- 
land, New Hampshire, New Jersey, 
New York, Rhode Island, Vermont 
and Virginia. Several representa- 
tives of gasoline companies also 
were present. 

e 


Asks States to Cut 


Tax on Fuels 

NEW YORK.—All states have 
been urged by the New York 
Petroleum Industries Committee to 
reduce state gasoline taxes by at 
least one-half cent to compensate 
motor vehicle fuel users for the 
half-cent national defense tax in- 
crease effective since July 1. 

Noting that the increase amounts 
to a 50 percent rise in the federal 
gasoline tax, the committee empha- 
sized the fact that heavy levies 
since 1922 against commercial and 
private motor vehicle owners had 
given the United States “the finest 
defense system of highways ever 
possessed by any nation.” 






* * 


Speed Limit Raised 

TRENTON, N. J.— Legislation in- 
creasing this state’s maximum spee 
limit from 40 to 45 miles per hour on 
portions of state highways, designated 
by the state motor vehicle department, 
will go into effect Sept. 1. The new 
law was enacted by the 1939 legisla- 
ture. 


Chrysler Tells °41 Plans... 
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A BANG-UP 1941 for Chrysler Sales division is reflected in the smiles of these 
brasshats snapped at the recent three-day meeting for district managers held 
in Hotel Statler, Detroit. Left to right are F. L. Wiethoff, vice-president of 
Chrysler-New York Co.; L. F. Johnston, sales executive; Joseph A. O'Malley, 
assistant sales manager; Stewart W. Munroe, assistant sales manager; David 
A. Wallace, president of Chrysler Sales division, and C. L. Jacobson, vice-presi- 
dent in charge of sales. Following three days of hot work, the district managers 
were joined by their wives for a pleasure boat trip to Mackinac Island. 





BETWEEN DISCUSSIONS of the Chrysler 1941 sales program the cameraman 
caught, left to right, F. H. Wellman, T. D. Mitchell and J. C. Quinn, all of 
the Omaha region, enjoying a breathing spell. 





HERE ABE, left to right, F. J. Swan and Bob Hunter, both of Chicago, and 
M. C. Kale, regional manager at Seattle, and Drew Smith, of Seattle, listening 
to one of the speakers during the recent three-day Chrysler district managers 


meet. 





SOME OF the boys in attendance at the recent three-day meeting for district 
managers, at which Chrysler sales and advertising plans for 1941 were explained 


by members of the high command. 





TO REVIEW the accomplishments of 1940 and obtain a glimpse of the Chrysler 
program for 1941, Chrysler field men from all parts of the United States met in 
Detroit last week. Floyd Osborn, Los Angeles Chrysler regional manager, at 
right, wishes bon voyage to his field men and their wives at the Los Angeles 


Union Terminal. tt t 
Scearce and Porter White, while Mrs. 
from the train steps. 


N. J. Bus Companies 
Modernizing Systems 
NEWARK.—New Jersey 
companies have placed new equip- 
ment, valued at $2,142,000, in opera- 
tion during the first six months of 
the current year as a result of a 


Left to right are James White, 


bus | 


Mrs. Porter White, James 
James White and Mrs. Scearce look on 


|; concerted drive for modernization 

by the state board of public utility 
| commissioners, according to Harry 
| Bacharach, board president. 

In addition, public service com- 
panies have ordered $2,095,204 
| worth of new buses for delivery | 

this month, bringing the total to 


$4,237,204. 


Chrysler Field 


Forces Confer, 






iness Gains in July 


Take a Cruise 


DETROIT.— District man 
division 
three-day meeting at the factor 
last week, followed by two d 
the Great Lakes cruising fr 
troit to Mackinac Island. 
Purpose of the meeting w 


Chrysler 


Sales 


agers of 
held 


a 
y 


ays on 
om De. 


as to 


give the field organization ful] in- 
formation on sales plans for the 
opening of the 1941 model year. 

Business sessions were addresseq 
by President David A. Wallace: 
Vice-President Charles L. Jacob. 
son; Stewart W. Munroe, assistant 
sales manager; Arthur E. Tongue, 
advertising; 
Wilson, sales director; W. A. Hil- 
man, service manager; A. G, Harri. 
son, statistician; Harry P. Ryan 
head of the car order department 
and other key men in the sales and 
manufacturing departments, as wel] 
as by a number of the high execy. 
tives of the Chrysler Corp. staf 
including J. E. Fields and A. yap. 
DerZee, vice-presidents. 

Following 
work, the district managers were 
joined by their wives for a trip to 
Mackinac Island. The party sailed 
on the Steamer Western States at 
2 p.m. Saturday and will return 


director 


today. 


of 


three 


days 


Earl B. 


of hard 


ModclGasdline 


Scheme Attacked 


As Unjustified 


CHICAGO. 


farmers alike,” 


“The mandatory use 
of alcohol-gasoline would be eco- 
nomically impractical and a cruel 
financial hardship on motorists and 


J. J. Cavanaugh 


vice-president of Chicago Motor 
Club, declared in a broadcast over 
NBC Blue network last week. 
previous NBC 
Congressman Ten- 
erowicz of Michigan, in which he 
advocated enactment of a bill he 
has introduced to compel specified 


Replying 
broadcast by 


portions of farm 


to 


a 


alcohol 


in all 


gasoline shipped in interstate com- 


merce, 
percent 


staggering 


not be 


seemingly 


of the 


of 


forget 


alcohol 
“would cost at least three cents per 
gallon more than gasoline of equal 
anti-knock value. 

“This means that the nation’s 
bill for the 23 billion gallons of 
motor fuel, which it annually con- 
sumes, would be increased by the 
690 million 
dollars,’ he said. “We can find no 
added efficiency in an automobil 
engine operated on alcohol-gasoliné 
to justify this added cost.” 

Contending that “such new mar- 
kets for crops as resulted woul 
profitable 
Cavanaugh said. “Of the 690 million 
dollars which motorists would b 
forced to expend, only 187 million 
dollars would finally filter down t0 
farmers as net income. Proponents 
farmers 
themselves consume one-fourth 0 
all motor fuel sold, and woul 
therefore have to bear one-fourt® 


sum 


increased 


of 


cost 


in 


to 


that 


of 


Cavanaugh stated that 1 


gasoline 


farmers,’ 


alcoho: 


blends. That amounts to 172 million 
dollars annually.” 


Obituaries— 





E. J. Archambauit 


MARINETTE, Wis. - edmund 
Archambault, 64, one of the pion 
in the automobile business in Milwa 
kee and founder of Blackhawk 
Co. in 1910, died Aug. 11 at a sun 
home here. Funeral services were ™ 
Aug. 14 in Peshtigo, Wis., where - 
Archambault was born. 


* * 


* 


Frank R. Leonard 


NEWARK.—Frank 


sales department 


member of 


the 


R. 


Le 


ynart 


a director of Leonard Spark Plus 


Inc., 


which was founded by 3 Aue 
the late Caleb E. Leonard, died A" 


10 at his home in Belleville. 


following an illness of seven wees 


ST. LOT 
39, manage 
White Mot 
ailment in 
was 
birthplace. 
in 1933 ar 
local bran 
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| Nearly 20,000,000 people will read 
| this issue of this magazine! 











mar- 
rould 
ers,” 
illion 
d be 
illion 
yn to 
nents 


= SINGLE ISSUE, the number of people and read. And those who do buy, cheerfully pay 


who actually get inside the covers of LIFE out twice as much for LIFE as for any other weekly. 


totals ly 20,000,000* ... ‘ ‘ . 
en ene This phenomenally large and avid audi- 


More people than have ever before been exposed ence naturally constitutes the most potent 
each week to the pages of any magazine! magazine market in America. 


Truly, a major sensation of publishing his- 


d, 3 tory. But a quite understandable one. For *Scientifically established and reported in LIFE’s Continuing 


; c LIFE is real—in a vivid, penetrating, and Study of Magazine Audiences. Latest findings, for instance: MMUERICAS masy pgp, 
a stimulating way that is the attribute of its ete iciliaties a LOLTORIAL heen 


LIBERTY. . 2,590,410 + « « 14,000,000 


_ ; : LIFE. wt 2,857,738 . « « 19,900,000 
ality to a fact-hungry world with vigor and clarity, SATEVEPOST . . . 3,298,375 - « 13,200,000 


it is not only purchased by many millions—it is 


Because LIFE’s new-age journalism presents re- 


Circulation figures from Publishers’ Statements 





also passed on to many more millions to see 3 Months Ending March, 1940, net paid excluding bulk. 





Renewed Warfare 





Motor Shares Lead Upturn 
Prior to Start of Nazi Attack 


Special to Automotive News 
NEW YORK.—More severe at- 


tacks by Germany on the British | 


Isles last week brought new un- 
settlement in the stock markets. 


Prior to the declines early in the | 


week, stocks had registered sub- 
stantial gains — substantially, at 
least, when compared with recent 
upward and downward movements 
in the markets. 

And in the advance, automotive 
stocks had been among the leaders, 


Canadian Sales 


Show Big Gain 
In Six Months 


MONTREAL. — New motor ve- 
hicles in Canada during June, ex- 
cluding deliveries to the govern- 
ment for war purposes, continued 





STOCK PRICE AVERAGES 


Previous Latest Year 

Week Week Change Ago 

24 motors ; 31.29 31.76 40.49 33.41 
10 car-truck ¢co.'’s . » oa.00 Ba.00 +046 5.13 
10 parts-aceess, ...... 25.28 25.48 40.15 26.06 
4 tire-rubbers . 16.11 15.64 0.47 26.25 








with General Motors outstanding. 
The result was that for the pe- 
riod covered by the AUTOMOTIVE 
News’ stock price averages, auto- 
motive stocks were almost half a 


| point above the preceding week, 


|} although tire and rubber 


issues 


| ‘ * 
were off a similar amount. Parts 


and accessory shares were mixed 


| but, in the average, they registered 


above the 1939 level, the Dominion | 


Bureau of Statistics reports. Sales 
numbered 15,730 with a retail value 
of $17,502,885, as compared with 


10,958 units valued at $11,857,777 in | 
| small 


: 
For the first six months of this | a ee ae eer 


motor vehicles | 


June, 1939. 


year, 86,800 new 


sold with a value of $96,371,658 as | 
compared with 67,983 valued at} 


i iod, 1939. | 
FIEN02 206 in the same period | the excess profits tax measure. As 


New passenger car sales in June 
increased substantially over June, 
1939, making the total for Canada 
12,618 new cars retailing at a value 
of $13,939,567, a gain of 53 percent 
in value over last year, when 8,- 
620 cars sold with a value of $9,- 
117,587. The Prairie Provinces led 
in the increase, with Saskatche- 
wan showing a gain of 85 percent 
above last year’s sales, while On- 
tario reported sales 46 percent 
higher than in June, last year. 

Sales of new trucks and buses in 
Canada, during June numbered 3,- 
112, retailing at $3,563,318, a gain 
of 30 percent in value over last 
year’s sales, which recorded 2,338 
units sold, valued at $2,740,190. 


Hutchinson and Fagan 
Get Studebaker Awards 


SOUTH BEND.—Two prominent 
members of Studebaker Export 
Corp. have received service awards 
from Paul G. Hoffman, president 
of Studebaker Corp. 

R. A. Hutchinson, export vice- 
president and general manager, re- 
ceived his pin commemorating his 
15 years of service with Stude- 
baker, while Charles C. Fagan, 
Studebaker manager for Africa, re- 
ceived a 10-year service pin. 





UAW Signs Pact 

LA CROSSE, Wis.—Local 396, 
UAW voted Aug. 11 to accept 
contract offered by Auto-Lite Co., 
operator of Motor Meter Gauge & 
Equipment Co. here, ending more than 
three weeks of negotiations under a 
strike vote. The new contract provides 
for a general wage increase averaging 
slightly more than 5 cents an hour. 
Satisfactory agreements’ were also 
reached concerning seniority rights 
and a closed shop. 


of 
the 





|a month earlier. 


gains. 

Figures issued by the New York 
Stock Exchange on the short in- 
terest at the end of July showed 
that open short sales of Chrysler 
stock totaled 25,599 shares as of 
July 31 as against 21,255 at the 
end of June. For General Motors, 
the short interest on July 31 was 
24,410 shares compared with 24,539 
For the stock 

there was a 
short interest 


market as a whole, 
increase in 


One of the chief factors in the 
advance in the stock market prior 
to the decline of last week was the 
progress made in Washington on 


the bill was whipped into shape, 
it was apparent that its terms 
would be less severe than previ- 
ously indicated. Also the automo- 
tive industry no longer had to fear 
having to bear a penalty because 
it happened to have had good 
earnings in recent years in com- 
parison with some other industries. 
Indications were that in its final 
form the tax measure would not 
fall more heavily on one important 
industry than another. 


N. Y. ‘Retread’ Law 


Applied to All Tires 
NEW YORK.—A 1940 state law 


| requiring that retreaded, recapped 


or recut tires must be plainly 
marked or labeled, was intended to 
apply to all such tires whether sold 
as individual items or merely as 
part of an automobile, in the 
opinion of Attorney General John 
J. Bennett. 


Bennett’s views were cited by 
Ralph Ebbert, manager of Brook- 
lyn and Long Island Automobile 
Dealers Assn., in a members’ bulle- 
tin which pointed out that there 
has been considerable difference of 
opinion on this point, one school of 
legal thought holding that the 
dealer selling used cars did not 
have to do any labeling or mark- 
ing; that the sole responsibility 


| was that of the individual or firm 





| 
| 





who sold, recut, retreaded or re- 
capped the tires as_ individual 
items. 


Hecht Is Named 


SENECA FALLS, N. Y.—Guaranteed 
Parts Co., Inc., announces the appoint- 
ment of Marcus Hecht as district man- 
ager for Metropolitan New York and 
New York state. 


A **NATURAL’’? KEY TAB 


No Chains 


No Snaps 


No Jingle Jangle 


Made of Tough Vulcanized Fibre Board 
Impervious to Water, Oil, Acid, Etc. Very Strong 


WILL LAST LONG AS CAR 


We print “ad” of 
dealer in black 
on one side— 
emblem of car — 
twocolorson 
other side and in- 
side space for the 
identification of 
car owner. Very 
valuable in event 
of accident or 
theft. 


Patent 
Pending 


We furnish every- 
thing complete 
including attach- 
ing equipment 
PACKED & 
DELIVERED 


anywhere East of 
Mississippi River 
for 


314c each 


Keys Can’t Come Off 


SALESAID 


158 PEARL ST. 


SPECIALTIES 


’ 
4 ° 


BUFFALO, N. Y. 








Press Peeks at '41 Mudies.. - 
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_ THE PRESS took a 
in Detroit last Thursday. 
George H. Pratt, 
of Farm Journal; Abe Greenberg, 


good look at the new Hudsons at the annual preview 
Left to right are Gene MeCoy, of New York Mirror; 
Hudson general sales manager; 


Graham Patterson, publisher 


automobile editor of New York Daily News. 





AT THE HUDSON press party Jim Sullivan, center, automobile edit 

s 1 —/ 5 , , p r f 
Boston Globe, and dean of American automobile editors, presents his son, dames 
Sullivan jr., who will follow in the footsteps of his father, to Bill James, Hudson 
advertising and merchandising manager. 





HUDSON PRESIDENT A. E. Barit was on the Pacific Coast attendi 1 
previews of the 1941 models at the time of the press party in Detroit, ‘Ne is 


pictured here with members of the San Francisco and Oakiand press. 


Left to 


right, Frank Lyman, automobile editor of San Francisco Examiner; Bob Breez 

of Oakland Tribune; Bud _ Nelson, automobile editor of San Francisco Call-Bulle. 
tin; Dalt Bishop, of San Francisco News; Barit; Forrest Predmore, of Oakland- 
Post-Enquirer; Glen C. Stater, Hudson distributor for Northern California 
and Howard P. Grove, Hudson Pacific Coast sales manager. ; 





IN PITTSBURGH Hudson’s new 1941 rear-deck styling was the cynosure of 


eyes. Getting an eyeful here are, left to 


right, N. K. VanDerzee, Hudson Eastern 


sales manager; P. H. Hodson, Hudson distributor; Bill James, of Hudson; Dan 
Corson, of the Post Gazette; Frank Grunagle, of the Sun Telegraph; Hutchinson, 


of the Sun Telly, and Howard Connable, of the Press. 


Tire Pressure Indicator 
Being Made in St. Louis 


ST. LOUIS.—A tire pressure in- 
dicator, invented by A. Edmonston 
of St. Louis and manufactured by 
Air Pressure Indicators, Inc., shows 
the 
an instrument panel dial having 
four lights connected with the 
wheels. Any lessening of air pres- 
sure in any of a car’s four wheels 
is immediately shown in the dial. 


When the device is installed on a 
ear, each wheel rim carries a 
pressure-actuated switch working 


directly from the surface of the 
|tire’s inner tube. This switch is 
connected to a collector ring fitted 
with a carbon brush, connected to 
one of the lights on the dial. 


Demonstration Set 
condition of a car’s tires by | 





DETROIT. Gar Wood Industries, 
Inc., will demonstrate actual operation 
of a quick - detachable, tree - moving - 
crane unit at the 16th National Shade 
Tree Conference, to be held here Aug. 
27-30, according to G. E. Robinson. 
|manager of the Winch division. H. C. 
| Hatch, special factory representative, 
Winch division, and Bruce Stout, De- 
troit branch manager of the Hoist and 
Body _ division, will supervise the 
demonstrations, 


Financial 


Again Unsettles Stock Marke; 


Chi : 
Chicago Sales 
In July Almost 
Equal June’s 
CHICAGO. — New car registra. 
tions in Cook county for July to 
taled 11,338 units, Bureau of Mot,, 
Advice compilation reveals. . 


The most surprising aspect of 
the showing was that the July fig. 


ure almost equaled the June tota] 
of 11,674. The expected sharp 
seasonal decline, in other words 


failed to materialize. The gain Over 
July of last year, when 7,361 new 
cars were registered, was almost 
4,000 units. 

For the first seven months of 
this year, the total hit 82,736, as 
compared with 62,533 for the cor. 
responding period of 1939. It was 
the second highest seven-months' 
total in history, being surpassed 
only in 1937, when the figure was 
89,686. 

Chevrolet with 2,162 cars was out 
in front by a sizable margin. 
Plymouth held second place with 
1,664, Buick third with 1,242, ang 
Ford fourth with 1,136. Dodge 
pulled up into fifth with 950. Pon- 
tiac finished sixth with 806, Olds- 
mobile seventh with 716, Packard 
eighth with 396, and Chrysler and 
Studebaker tied for ninth with 366. 

In order followed De Soto with 
348, Mercury with 310, Hudson 
with 217, Nash with 204, Cadillac- 
LaSalle with 148, Lincoln-Zephyr 
with 68, Willys with 35, and 
Graham with 8. 


Canada Prohibits 
New Fuel Outlets 


MONTREAL. — G. R. Cottrelle, 
oil controller of Canada, has an- 
nounced’ regulations _ prohibiting 
the establishment in Canada of 
any more service stations or other 
retail sale outlets for gasoline and 
petroleum products. In Ottawa, 
Hon. C. D. Howe, minister of muni- 
tions and supply said the prohibi- 
tion is designed to ensure the 
“orderly conduct of business in 
Canada.” He said he did not be- 
lieve the order was a forerunner 
of general curtailment of the use 
of gasoline for private purposes in 
Canada. 

Service stations, which were un- 
der construction Aug. 8, may be 
allowed to be used in retail busi- 
ness but only on special approval 
of the oil controller. 

The order prohibits installation 
of pumps or other equipment ex- 
cept what is necessary for reason- 


able and necessary repairs to 
existing equipment. Wholesalers 
can supply gasoline and _ other 


petroleum products only to retailers 
in business «before Aug. 8. The 
order does not apply to installation 
of equipment for the private use of 
individuals and companies. 


Bendix ‘Cleaner Sales 


Exceeding Expectations 
SOUTH BEND.—Bendix Cleaner 
for automotive parts has exceeded 
sales expectations, according to 
Frank B. Willis, director of sales. 
Bendix Products division of Bendix 
Aviation Corp. 

Willis said “we have had to dou- 
ble our original manufacturing 
capacity.” The story of Bendix 
Cleaner is told in a sound slide 
film being shown to the trade by 
Bendix representatives in connec: 
tion with field demonstrations of 
this material. 


Buffalo Tests Show ; 
35% of Cars Defective 


BUFFALO. — Nearly 35 percent 
of automobiles tested by police 
the current safety sticker cam 
paign were found mechanically un 
safe in some way. : 

Figures issued by William J 
Guilbert, safety director of Buffalo 
chamber of commerce, show that 
“of the 13,104 cars tested, 4,388 
were found defective.” 





Gillespie on Board _ 
MADISON, Wis. — J. P. Gillesp!€. 


Gillespie-Blumer Motors, Inc. oldes’ 
local automobile dealer in point 0 
service, has been elected a “wer 
of Wisconsin Automotive Trades Ass? 


ctalté 
to represent Dane county on the sla 
board. 
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One secret they cant steal from America 


> You are looking at a man with an idea. An idea for 
an ingenious new machine. 

By the time this machine is built, a dozen foreign 
governments will want to find out how it works. They'll 
send swarms of technical experts over here to prowl in 
our factories. Just as they came to study the machines 
that gave us our cars, our telephones and radios, our 
‘“‘American way of life.” 

And yet—they can have all our blueprints, and they 
still won’t understand “how we do it.’’ Because you 
can’t duplicate American industry just by copying 
American machines. 

Men with ideas built American industry. A free people 
with no one to put the brakes on Yankee ingenuity. A 
system whereby fair competition sifts out the winners, 
and allows small business men to become big business 
men —just so long as they stay a little ahead of the pack. 

There’s an autobiography of a man-with-an-idea now 
running in The Saturday Evening Post. Alfred P. Sloan, 


% THE SATURDAY EVENING p (INT sarin dn tran 


Jr., of General Motors, tells his life experiences in the 
auto industry—America’s greatest miracle of mass 
production. 

To meet people like this—the men who are helping 
hew out the American way—from dime store wizard to 
government official, from successful storekeepers to 
ambassadors—millions of people turn each week to the 
Post. 

To the biggest magazine audience in America, the Post 
is the national scene, ‘““America Between Two Covers.” 
Perhaps that is why people feel a bit differently about 
the Post than about any other magazine. 





P. S. People feel a lot differently about the advertising 
in the Post, too. Year after year, in survey after survey, 
more and more people say that they like to read adver- 
tising in the Post... 
your advertisement there than in any other magazine. 


that they are more likely to see: 








eS 





... Anorica between two covers 








Prior to Start 


Special to Automotive News 

NEW YORK.—More severe at- 
tacks by Germany on the British | 
Isles last week brought new un- 
settlement in the stock markets. 
Prior to the declines early in the | 
week, stocks had registered sub- | 
stantial gains — substantially, at| 
least, when compared with recent | 
upward and downward movements | 
in the markets. 


And in the advance, automotive 
stocks had been among the leaders, 


Canadian Sales | 


Show Big Gain 
In Six Months 


MONTREAL.— New motor ve- 
hicles in Canada during June, ex- 
cluding deliveries to the govern- 
ment for war purposes, continued 
above the 1939 level, the Dominion 
Bureau of Statistics reports. Sales 
numbered 15,730 with a retail value 
of $17,502,885, as compared with | 
10,958 units valued at $11,857,777 in 
June, 1939. 

For the first six months of this 
year, 86,800 new motor vehicles | 
sold with a value of $96,371,658 as| 
compared with 67,983 valued at) 
$74,002,336 in the same period, 1939. 


New passenger car sales in June 
increased substantially over June, 
1939, making the total for Canada 
12,618 new cars retailing at a value 
of $13,939,567, a gain of 53 percent 
in value over last year, when §8,- 
620 cars sold with a value of $9,- 
117,587. The Prairie Provinces led 
in the increase, with Saskatche- 
wan showing a gain of 85 percent 
above last year’s sales, while On- 
tario reported sales 46 percent 
higher than in June, last year. 

Sales of new trucks and buses in 
Canada, during June numbered 3,- 
112, retailing at $3,563,318, a gain 
of 30 percent in value over last 
year’s sales, which recorded 2,338 
units sold, valued at $2,740,190. 





Hutchinson and Fagan 
Get Studebaker Awards 


SOUTH BEND.—Two prominent 
members of Studebaker Export 
Corp. have received service awards 
from Paul G. Hoffman, president 
of Studebaker Corp. 

R. A. Hutchinson, export vice- 
president and general manager, re- 
ceived his pin commemorating his 
15 years of service with Stude- 
baker, while Charles C. Fagan, 
Studebaker manager for Africa, re- | 
ceived a 10-year service pin. 








UAW Signs Pact 


LA CROSSE, Wis.—Local of 


396, 


UAW voted Aug. 11 to accept the| 
contract offered by Auto-Lite Co., | 
operator of Motor Meter Gauge &|} 


Equipment Co. here, ending more than 
three weeks of negotiations under a | 
strike vote. The new contract provides | 
for a general wage increase averaging | 
slightly more than 5 cents an _ hour. | 
Satisfactory agreements were also! 
reached concerning seniority rights | 
and a closed shop. 


A **NATURAL” 


No Snaps 
Made of Tough Vulcanized Fibre Board 
Impervious to Water, Oil, Acid, Etc. Very Strong 


WILL LAST LONG AS CAR 


No Chains 


We print “ad” of 
dealer in black 


on one side— 
emblem of car — 


twocolorson 
other side and in- 
side space for the 
identification of 
car owner. Very 
valuable in event 
of accident or 
theft. 


Patent 
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Renewed Warfare 
Motor Shares Lead Upturn 


| but, in the average, they registered 
| gains. 


| 24,410 shares compared with 24,539 


| market as a whole, there was a 


| dealer selling used cars did not 


| ing; 
| was that of the individual or firm 
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STOCK PRICE AVERAGES 
Previous Latest 
Week Week Chanze 
24 motors coseseces Ghee B1.66 +40.4¢ 32.41 
1) car-truck co.’s . 32.93 33.20 40.46 
19 parts-aceess. ...... 25.28 25.48 40.15 
4 tire-rubbers 16.11 15.64 0.47 





Year 





26 06 
26.25 





with General Motors outstanding. 
The result was that for the pe- 
riod covered by the AUTOMOTIVE 
News’ stock price averages, auto- 
motive stocks were almost half a 
point above the preceding week, 
although tire and rubber issues 
were off a similar amount. Parts 
and accessory shares were mixed 


Figures issued by the New York 
Stock Exchange on the short in- 
terest at the end of July showed 
that open short sales of Chrysler 
stock totaled 25,599 shares as of 
July 31 as against 21,255 at the 
end of June. For General Motors, 
the short interest on July 31 was 





_ THE PRESS took a good look at the new Hudsons at the annual preview 
an Detroit last Thursday. Left to right are Gene McCoy, of New York Mirror; 
eorge H. Pratt, Hudson general sales manager; Graham Patterson, publisher 


a month earlier. For the stock | ef Farm Journal; Abe Greenberg, automobile editor of New York Daily News. 


small increase in short interest 
during the past month. 


One of the chief factors in the 
advance in the stock market prior 
to the decline of last week was the 
progress made in Washington on 
the excess profits tax measure. As 
the bill was whipped into shape, 
it was apparent that its terms 
would be less severe than previ- 
ously indicated. Also the automo- 
tive industry no longer had to fear 
having to bear a penalty because 
it happened to have had good 
earnings in recent years in com- 
parison with some other industries. 
Indications were that in its final 
form the tax measure would not 
fall more heavily on one important 
industry than another. 





AT THE HUDSON press party Jim Sullivan, center, automobile editor of 
Boston Globe, and dean of American automobile editors, presents his son, James 
Sullivan jr., who will follow in the footsteps of his father, to Bill James, Hudson 
advertising and merchandising manager. 


N. Y. ‘Retread’ Law 


Applied to All Tires 
NEW YORK.—A 1940 state law 
requiring that retreaded, recapped 
or recut tires must be plainly 
marked or labeled, was intended to 
apply to all such tires whether sold 
as individual items or merely as 
part of an automobile, in the 
opinion of Attorney General John 
J. Bennett. 

Bennett’s views were cited by 
Ralph Ebbert, manager of Brook- 
lyn and Long Island Automobile 
Dealers Assn., in a members’ bulle- 
tin which pointed out that there 
has been considerable difference of 
opinion on this point, one school of 
legal thought holding that the 


HUDSON PRESIDENT A. E. Barit was on the Pacific Coast attending dealer 
previews of the 1941 models at the time of the press party in Detroit. He is 
pictured here with members of the San Francisco and Oakland press. Left to 
right, Frank Lyman, automobile editor of San Francisco Examiner; Bob Breeze, 
of Oakland Tribune; Bud_Nelson, automobile editor of San Francisco Call-Bulle- 
tin; Dalt Bishop, of San Francisco News; Barit; Forrest Predmore, of Oakland- 
Post-Enquirer; Glen C. Stater, Hudson distributor for Northern California, 


have to do any labeling or mark- | and Howard P. Grove, Hudson Pacific Coast sales manager. 


that the sole responsibility 


who sold, recut, retreaded or re- 
capped the tires as_ individual 
items. 


Hecht Is Named 
SENECA FALLS, N. Y.—Guaranteed 
Parts Co., Inc., announces the appoint- 
ment of Marcus Hecht as district man- 


ager for Metropolitan New York and 
New York state. 


KEY TAB 


No Jingle Jangle 





IN PITTSBURGH Hudson’s new 1941 rear-deck styling was the cynosure of 
eyes. Getting an eyeful here are, left to right, N. K. VanDerzee, Hudson Eastern 
sales manager; P. H. Hodson, Hudson distributor; Bill James, of Hudson; Dan 
Corson, of the Post Gazette; Frank Grunagle, of the Sun Telegraph; Hutchinson 
of the Sun Telly, and Howard Connable, of the Press. , 


We furnish every- 
thing complete 
including attach- 
ing equipment 
PACKED & 
DELIVERED 


anywhere East of 
Mississippi River 


| directly from the surface of the 
tire’s inner tube. This switch is 
connected to a collector ring fitted 
with a carbon brush, connected to 
one of the lights on the dial. 


Tire Pressure Indicator 
Being Made in St. Louis 


ST. LOUIS.—A tire pressure in- 
dicator, invented by A. Edmonston | 
of St. Louis and manufactured by | 
Air Pressure Indicators, Inc., shows | 





Demonstration Set 





for the condition of a car’s tires by 1 DETROR?. Gar Wood Industries, 

6 ¢ ins yanel dial having nc., Will demonstrate actual operation 

31 Cc each an instrument par , & of a quick - detachable, tree - moving - 

’ 4° om four lights connected with the/crane unit at the 16th’ National Shade 

wheels. Any lessening of air pres- aoe Comtarenen. to be held here Aug. 

: sure in any a car’s four wheels | </-8. according to G. E. Robinson, 

Come Off sure m any of a — 7 lial }manager of the Winch division. mB. C. 

. — — is immediately shown in the dial. | Hatch, special factory representative, 

He Pp E¢ i A LT ¢ E Ss 4 / i * When the device is installed on a| Winch division, and Bruce Stout, De- 

FP , ach wheel rim carries a troit branch manager of the Hoist and 

BUFFALO, N. Y. car, eac , é Ss Body division, will supervise 

pressure-actuated switch working | demonstrations. 
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Again Unsettles Stock Market 








the ' to represent Dane county on the 


Chicago Salen - 
In July Almost 


Kqual June's 


CHICAGO. — New car registra. 
tions in Cook county for July to. 
taled 11,338 units, Bureau of Motor 
Advice compilation reveals. 

The most surprising aspect of 
the showing was that the July fig- 
ure almost equaled the June tota| 
of 11,674. The _ expected sharp 
seasonal decline, in other words 
failed to materialize. The gain over 
July of last year, when 7,361 new 
cars were registered, was almost 
4,000 units. : 

For the first seven months of 
this year, the total hit 82,736, a. 
compared with 62,533 for the cor. 
responding period of 1939, It was 
the second highest seven-months' 
total in history, being surpassed 
only in 1937, when the figure was 
89,686. 

Chevrolet with 2,162 cars was out 
in front by a sizable margin. 
Plymouth held second place with 
1,664, Buick third with 1,242, ang 
Ford fourth with 1,136. Dodge 
pulled up into fifth with 950. Pon. 
tiae finished sixth with 806, Olds. 
mobile seventh with 716, Packard 
eighth with 396, and Chrysler and 
Studebaker tied for ninth with 366. 

In order followed De Soto with 
348, Mercury with 310, Hudson 
with 217, Nash with 204, Cadillac. 
LaSalle with 148, Lincoln-Zephyr 
with 68, Willys with 35, and 
Graham with 8. 


Canada Prohibits 
New Fuel Outlets 


MONTREAL. — G. R. Cottrelle, 
oil controller of Canada, has an- 
nounced’ regulations _ prohibiting 
the establishment in Canada of 
any more service stations or other 
retail sale outlets for gasoline and 
petroleum products. In Ottawa, 
Hon. C. D. Howe, minister of muni- 
tions and supply said the prohibi- 
tion is designed to ensure the 
“orderly conduct of business in 
Canada.” He said he did not be- 
lieve the order was a forerunner 
of general curtailment of the use 
of gasoline for private purposes in 
Canada. 

Service stations, which were un- 
der construction Aug. 8, may be 
allowed to be used in retail busi- 
ness but only on special approval 
of the oil controller. 

The order prohibits installation 
of pumps or other equipment ex- 
cept what is necessary for reason- 


able and necessary repairs to 
existing equipment. Wholesalers 
can supply gasoline and_ other 


petroleum products only to retailers 
in business -before Aug. 8. The 
order does not apply to installation 
of equipment for the private use of 
individuals and companies. 


Bendix Cleaner Sales 


Exceeding Expectations 
SOUTH BEND.—Bendix Cleaner 
for automotive parts has exceeded 
sales expectations, according ' 
Frank B. Willis, director of sales. 
Bendix Products division of Bendix 
Aviation Corp. 

Willis said “we have had to dov- 
ble our original manufacturing 
capacity.” The story of Bendix 
Cleaner is told in a sound slide 
film being shown to the trade by 
Bendix representatives in connec: 
tion with field demonstrations © 
this material. 

Buffalo Tests Show 
35% of Cars Defective 

BUFFALO. — Nearly 35 percent! 
of automobiles tested by police 
the current safety sticker cam 
paign were found mechanically u" 
safe in some way. 

Figures issued by 
Guilbert, safety director 
chamber of commerce, § 
“of the 13,104 cars tested, 4 
were found defective.” 


Gillespie on Board 


MADISON, Wis. — J. P. Gillett, 
Gillespie-Blumer Motors, Inc. or f 
local automobile dealer in pol’. 
service, has been elected, 4 ore 
of Wisconsin Trades 
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One secret they can’t steal from America 


> You are looking at a man with an idea. An idea for 
an ingenious new machine. 

By the time this machine is built, a dozen foreign 
governments will want to find out how it works. They'll 
send swarms of technical experts over here to prowl in 
our factories. Just as they came to study the machines 
that gave us our cars, our telephones and radios, our 
‘“‘American way of life.”’ 

And yet—they can have all our blueprints, and they 
still won’t understand ‘“‘how we do it.’’ Because you 
can’t duplicate American industry just by copying 
American machines. 

Men with ideas built American industry. A free people 
with no one to put the brakes on Yankee ingenuity. A 
system whereby fair competition sifts out the winners, 
and allows small business men to become big business 
men—just so long as they stay a little ahead of the pack. 

There’s an autobiography of a man-with-an-idea now 
running in The Saturday Evening Post. Alfred P. Sloan, 


% THE SATURDAY EVENING p (INT sane nw tras 


Jr., of General Motors, tells his life experiences in the 
auto industry—America’s greatest miracle of mass 
production. 

To meet people like this—the men who are helping 
hew out the American way—from dime store wizard to 
government official, from successful storekeepers to 
ambassadors—millions of people turn each week to the 
Post. 

To the biggest magazine audience in America, the Post 
is the national scene, ‘‘America Between Two Covers.” 
Perhaps that is why people feel a bit differently about 
the Post than about any other magazine. 





P. S. People feel a lot differently about the advertising 
in the Post, too. Year after year, in survey after survey, 
more and more people say that they like to read adver- 
tising in the Post ...that they are more likely to see 
your advertisement there than in any other magazine. 


. Ainorien belwoon two covers 
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Equipment Sales Show a Decline But Still Top 39 
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Service Parts Shipments 


Dip Slightly from Year Ago 


NEW YORK.—Shipments in all 
branches of the industry declined 
in June, according to manufac- 
turers. reporting their monthly 
business figures to Motor and 
Equipment Manufacturers’ Assn. 
Original equipment and_= service 
equipment continued above last 
year for the same month, while 
accessories continued below last 


Denver Car Sales 
In July to Exceed 
1939 by 10-20% 


DENVER.—Sales of new cars in 
this city will show an increase in 
July of between 10 and 20 percent 
over the same month last year, 
according to Tom Braden, secre- 
tary-manager of Denver Automo- 
bile Dealers Assn. 


His figures, complete to July 26, 
show that 852 passenger units had 
been sold here in July. That total 
was three more than the total 
number of cars sold during the 
full month of July last year, and 
with four days’ sales to be added 
to the list to make the month a 
complete month’s record, the in- 
crease will be fully in line with 
increases shown in other recent 
months, Braden pointed out. 


Sales during the 26 days in July 
brought to 6,955 the number of 
passenger cars sold in Denver this 
year, an increase of 1,092, or 19 
percent, over the 5,863 cars sold 
during the first seven months of 
last year. 

During June passenger car sales 
in Denver totaled 1,208 as com- 
pared with 1,031 in June, 1939. Re- 
tail sales during the present month 
again will be above the total of 
August last year, predicted Braden. 

The increase in new car sales 
this summer in Denver has been 
due to increases in employment 
and larger allotments of troops at 
Lowry Field and Fort Logan, 
according to Braden. 


Rail Crossing Fatalities 
Continue to Increase 


WASHINGTON. — In spite of 
unprecedented expenditures by the 
states, under the leadership of 
federal-aid, for the elimination of 
highway - railroad grade crossing 
perils, fatalities at these points are 
alarmingly on the increase, accord- 
ing to Assn. of American Railroads. 

Statistics compiled by the asso- 
ciation’s safety section last week 
show that during the first half of 
this year 884 persons lost their 
lives and 2,181 were injured in 
grade crossing accidents. This was 
the greatest number of fatalities 
in any corresponding period since 
1931, in the first half of which 
921 persons were killed. 


‘Natural’ Key Tab 
Offered Car Dealers 


BUFFALO. — Salesaid Specialties 
Co. is now introducing nationally a 
“Natural” key tab (patent pending), 
which has been used by automobile 
dealers. 

The key carries space for identi- 
fication of the car, owner’s name, 
address, license, etc., and also car- 
ries car emblem and dealer's adver- 
tisement. It is made of vulcanized 
fibre board. 
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year’s figures and service parts one 
point below June, 1939. 

The grand index for all branches 
of the industry in June dropped to 
140 percent of the January, 1925, 
base as compared with 157 percent 
for May and 1 
1939. 


Shipments to vehicle manufac- 
turers for original equipment in 
June decreased to 139 percent of 
the base, which compares with 162 
percent registered in May and 115 
percent for June last year. 


Service parts shipments to whole- 
salers for June declined to 165 per- 
cent of the base as compared to 
172 percent in May. In June, 1939, 
the index stood at 166 percent. 

Accessories shipments to whole- 
salers in June dropped, standing 
at 86 percent of the base index, 
which compares with 89 percent in 
May and 113 percent in June, 1939. 

Service equipment shipments to 
wholesalers in June declined to 117 
percent of the base, which com- 
pares with 131 percent in May and 
108 percent in June, 1939. 


Detroit’s Sales 
In July Easily 
Top 1939 Total 


DETROIT.—July car and truck 
sales in the Detroit area totaled 
8,422 cars and 541 trucks, as com- 
pared with 6,040 cars and 394 
trucks in the same month of 1939, 
according to the monthly report of 
the Detroit Auto Dealers Assn. 

Totals for the first seven months 
of 1940 are 70,463 new cars and 4,- 
417 new trucks contrasted with 47,- 
559 cars and 3,556 trucks in the 
same period of last year. 

Ford continued in the van of 
new-car sales, reaching 1,997 units 
for the month. In order followed 
Chevrolet with 1,749; Plymouth 
with 874; Dodge 681; Buick 673; 
Pontiac 650; Mercury 335; Oldsmo- 
bile 309; Chrysler 242; Packard 216; 
De Soto 209; Hudson 122; Cadillac- 
LaSalle 116; Nash 92; Studebaker 
74; Lincoln-Zephyr 68; Willys 8; 
Graham 4, and Hupmobile 3. 


New Lightweight 
Engine Developed 


TEKAMAH, Neb. — Warren M. 
George, automotive engineer, has 
built a lightweight engine which 
may be a formidable contender in 
providing power for’ airplanes, 
boats and tanks. 


The model, built by Providence 
Engine Mfg. Co. here, weighs 36 
pounds. It is cigar-shaped, air- 
cooled, eight inches in diameter, 
20 inches long, and develops 5 
horsepower at 4,000 revolutions per 
minute. The engine has 10 cylinders 
with a stroke of 1% and a bore of 
1% inches. Cylinders are parallel 
to the crankshaft. 


Crankshaft is two-piece, splined, 
taperbolt keyed and designated as 
“diagonal” by the inventor. Valve 
cam is of secret design, eliminating 
push rods and rocker arms. 

Among the advantages claimed 
are reduced vibration, 17 percent 
reduction in friction, elimination of 
many moving parts, and the possi- 
bility of developing 600 to 700 
horsepower in an area 24 inches in 
diameter. 





Cadillac Notes Big Gain 


In Radio Sales for °10 


DETROIT.—Compilation of 
Cadillac and LaSalle accessory sales 
to date shows an average of 


seven radios to each 10 ears sold, 
reports W. A. Houser, general parts 


|and service manager. 


“The 1940 model year will record 
an approximate 10 percent increase 
in radio sales over 1939, which was 
the previous peak for the division,” 
Houser said. He also reported ex- 
ceptional activity in windshield 
washers and NoRol devices on the 
1940 accessory list. 


25 percent for June, | 


1940 } 
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HAIL NEW BUICKS. General Motors | 
Corp. executives present at a special | 
preview of the 19141 line of Buicks at 
Flint, approved the ultra-streamlined 
styling and engineering advances of 
the new cars. Left to right: Donaldson 
Brown, vice-chairman of GM; Harlow 
H. Curtice, president of Buick and the 
newest member of GM’s board; Alfred 
P. Sloan jr., chairman; C. E. Wilson, 
acting president; Charles A. Chayne, 
Buick chief engineer; W. F. Hufstader, 
general sales manager; Charles F. Ket- | 
tering, vice-president in charge of re- | 
search, and Albert Bradley, executive 
vice- president. 


Buick Aibrces | 


Six Zone Men In 


Southern Region 


FLINT. — Changes and promo- | 
tions in the Buick field 
organization, resulting from  in-| 
creased sales volume, were an-| 
nounced by W. F. Hufstader, gen- 
eral sales manager, as the annual | 
sales convention got under way 
here last week. 

Affecting four zones in the South- 
ern region, under the direction of 
H. C. Gillespie sr., the change will | 
move six men into new executive 
positions in Dallas, Memphis, At- 
lanta and El Paso. 

T. N. Privette, formerly zone) 
manager at Memphis, becomes | 
zone manager at Atlanta where 
he at one time was an assistant. 
He succeeds E. E. McIndoo. 

C. C. Darby, formerly parts and 
service manager at Memphis, is! 
promoted to the managership of | 
that zone. 

H. H. Lacey, formerly sides 
zone manager at Dallas has been} 
promoted to the zone managership 
at El Paso, succeeding Henry C. 
Gillespie jr., who has resigned to 











become Buick dealer in Corpus | proaching normal production, with | 
Christi, Tex. Succeeding Lacey at|reemployment going on at an ac-| body 


Dallas is Carl Murphy, formerly | 
district manager in that zone. 

A. L. Alexander, who formerly 
was district manager in the Birm- | 
ingham (Ala.) territory, becomes 
assistant zone manager at Atlanta. 
All the men affected in the 
transfers are long - time Buick 
employes, each having been asso- 
ciated with the field sales force 
for more than 10 years. 


New Willard Products 
Seen by 2,000 Dealers 
CLEVELAND.—Nearly 2,000 
dealers and wholesale men have 
| been shown the new line of Willard 
| Storage Battery Co. products at a 
series of district sales conventions 
held in key cities. 
Opened by F. G. Teufel, Willard 
sales manager, the meetings heard 


|S. W. Rolph, vice-president and 
|general manager of Willard. Other 
|talks were made by Dwight A. 
| Allgood, Howard C. Negus, adver- 
|tising manager; Harry Evans, as- 
sistant sales manager, and E. T. 
Morris, representative of Meldrum 
and Fewsmith, Inc. advertising 
agency. 


sales | 


| be 


"41 Buick . 


NEWSPAPERMEN 
left to right, W. F. 


Boston Globe; Harlow H. Curtice, Buick president; 
Bert Pierce, New York Herald Tribune, and Chris Sinsabaugh, Automotive News. 





attending the Buick press preview 
Hufstader, general sales manager of Buick; James Sullivan, 
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at Flint included, 
E. Y. Watson, Detroit News; 


BRENARD CRANDELL, of United Press; David J. Wilkie, of Associated 
Press, and R. H. White, district manager of National Broadcasting Co., ge 
together at the Buick press preview. 


Buick Output Near Normal; 
130,000 Cars Seen by Jan.! 


FLINT.— Assembly lines of the 
Buick plants here are rapidly ap- 


was disclosed | 
H. Curtice, | 


celerated pace, it 
Saturday by Harlow 
president. 

He said that the plants, which 
have been in operation on new 
models since Aug. 1, will shortly 
building at the rate of 1,000 
cars a day with normal capacity 
operations scheduled in September. 
He said that 16,000 passenger cars 


are scheduled for the _ current 
month with an excess of 26,000 
production planned for next month. 
A second shift was added to the 
assembly line last week, he said 

Mr. Curtice pointed out that the 
swing into volume output has oc- 
curred in less than two weeks after 
completion of the first “pilot car,” 
the term applied to the first pro- 
duction job of the model year. 
Normal Buick production is ap- 
proximately 200 more units a day 
than it was possible to manufacture 
before the recent expansion, he 
explained. 

“Improved plant facilities are 
enabling us to move rapidly into 
new model output,” he = stated. 
“Under our present schedule. less 
than five weeks will have elapsed 
between the discontinuance of thx 


|old models and volume productio: 
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“Despite the many changes 
and chassis, the changeovel 
to the new models required les 
than two weeks. In this period 
there were never fewer than 9,0 
persons on the payroll. We have 
been recalling workers at a rapid 
rate, and within a short time wil 
reach our peak of 15,800.” 

Buick’s production schedule calls 
for the manufacture of 130,000 ne¥ 
cars in the remaining months 0 
the calendar year, Curtice said 
With this in view, commitment 
for the purchase of materials ane 
supplies totaling $100,000,000 al: 
ready have been made. This ex: 
penditure is exclusive of such items 
machinery, tools, equipment 
plant renewal and payrolls. 

The Buick president anticipate’ 
an increase in 1941 for the industs 
as a whole, expects his firm to 
nearly 10 percent of the total vol 
ume of business. The concern 
the last 12 months built and sold 
283,204 cars, an increase over the 
record for the previous model yea 
of more than 33,000 and the great 
est number in its entire history: 

Facilities now available, he s# 
make both increased 0 Titi 
and participation in the re-arm™ 
ment program entirely possible 
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Ford Good Drivers 


League Names Champs 


DEARBORN.—The names of 48|0O.; Howard Ed Kasting, Oakhurst, 


poys, Who have won the title of 
“Champion Driver” in their re- 
spective states, have been 
nounced by officers of the Ford 
Good Drivers League here. 


The boys, whose ages range 
from 16 to 18, were victors in the 
state contests which the league 
sponsored as preliminary to the 
$30,000 national good-driving con- 
test to be held at the New York 
World’s Fair the week of Aug. 26. 


The state winners, each with an 
adult sponsor of his own choosing, 
will be guests of the league at 
New York during the week of the 


fnals and will compete there for | 


48 scholarship awards ranging 


downward from the first prize of a | 


$5,000 university scholarship. 


To win the championships of 
their respective states, the boys 
scored highest ratings over thou- 
sands of other contestants in tech- 
nical examinations on driving 
knowledge and in a 25-mile road 
test conducted by qualified observ- 
ers. As a final requirement each 
boy submitted a 300-word letter on 
the subject “What I Personally Can 
Do to Reduce Automobile Acci- 
dents.” 

The boys named as state cham- 
pions were Grover Murchison, 
Montgomery, Ala.; Roger Lengnick, 
North Little Rock, Ark.; Paul H. 
Chamberlain, Auburn, Calif.; Du- 
ane Botts, Longmont, Colo.; David 
Kobick, Westport, Conn.; Cornelius 
Joseph Flynn, Wilmington, Del.; 
Robert Ernest Hayes, Fort Pierce, 
Fla.; Carlos Greenway, Alma, Ga.; 
Donald S. Brown, Caldwell, Ida.; 
James D. Wood, Champaign, II1.; 
Gene M. Kennard, Evansville, Ind.; 
Donald S. Wilkins, Ames, Ia.; 
Robert E. Irion, Axtell, Kan.; Lee 
Adams, Alexandria, La.; Albert 
Oliver Waterman, South Portland, 
Me.; Duncan MacRae jr., Bel Air, 
Md.; Donald B. Phillips, Wilbra- 
ham, Mass.; Glenn H. Merithew, 
Detroit; Edward I. Van Housen, 
St. Paul, Minn.; Louie L. Brown, 
Hattiesburg, Miss.; James W. Col- 
mey, Webster Groves, Mo.; Daniel 
W. Stebbins, Helena, Mont.; Jack 


Francisco, Royal, Neb.; John 
Gamble, Hazen, Nev.; Roger R. 
Evans, Plainfield, N. J.; Jesse 


Franklin Goble jr., Silver City, 
N. M.; Wilbur George Avery, Tivoli, 
N. Y.; Thelbert Boykin, Bailey, N. 
C.; Don Svenkeson, Minot, N. D.; 
Robert Byron Morris, Westerville, 


Goodyear 


(Continued from Page 1) 


following the death of William 
Stephens, he became general super- 
intendent of the Akron factories 
and in 1935 was sent to Wolver- 
hampton, England, as managing 
we of Goodyear’s subsidiary 
ere. 


On his return from England in 
1936 he was made assistant to the 
president and in 1938 he was 
elected executive vice-president. 





Edwin J. Thomas 
. new Goodyear president 


an- | 
|Pa.; John T. Fallon jr., East Prov- 
| idence, 











Okla. 


Ray Gaulke, Coquille, Ore.; Ed- 
ward K. Atkinson, Wrightstown, 


R. I.; Charles H. Cush- 
man jr., Charleston, S. C.; Jim Con- 
way, Sioux Falls, S. D.; Clark 


| Douglas, Cleburne, Tex.; L. J. Nut- 


tall, Salt Lake City; Robert F. 
Gladding, Montpelier, Vt.; James 
Watson, Lynchburg, Va.; Joe Gil- 
bert, Eastsound, Wash.; Lear Royal 
Roberts, Mannington, W. Va.; 


t 
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| James C. Adams, Grantsburg, Wis.; 

Walter H. Gates, Torrington, Wyo.; 
| Jimmie Hymer, Phoenix, Ariz.; J. 
| &. Newton jr., Anchorage, Ky.; Eu- 
| gene Brunelle jr., Somersworth, N. 
H.; Donald Curton, Evansville, 
| Tenn. 

The winners were selected by the 
league judges, a group of five men 
| outstanding in the fields of safety 
land education. The board’s mem- 
| bership is composed of J. Stannard 
| Baker, of National Safety Council; 
|Elmer P. Grierson, publisher of 
American Boy; Louis R. Moron, 
executive director, American Assn. 
of Motor Vehicle Administrators; 
Ray W. Sherman, author of the 
league’s book “How to Become a 
Skilled Driver;” and Dr. F. R. 
| Noffsinger, educational consultant, 
American Automobile Assn. 





The clock swings ’round to the afternoon, 


and the golden leisure hours begin in hundreds of 
thousands of Philadelphia homes 


...a golden opportunity 


for the advertiser. 


For The Evening Bulletin is in most Philadelphia 
homes, right at hand—being read—when there’s more 


time to read. 


But more than the lively interest so many of these 


people have in everything 


this newspaper prints—it is 


their solid confidence in The Bulletin that makes this 
newspaper so fortunate a choice as an advertising medium. 


Your advertising in The Philadelphia Evening Bulletin 


will reach this great home market during the “Golden 


Hours’—to be received with interest, read with belief 


and acted upon with confidence. 


That the interest of Bulletin readers is genuine, their 


confidence real, is shown by The Bulletin’s leadership 


in daily circulation for thirty-five consecutive vears. 


Leadership attained 


without 


Se Philadelphia 


nearly everybody rad 


the of subscriber 


(hia. 


use 


11 


W. Va. Court Agrees to Rule 
On Doubledecker-Ban Law 


Special to Automotive News 

CHARLESTON, W. Va.—The 
West Virginia state supreme court 
of appeals has agreed to rule on 
the constitutionality of a state law 
barring double-decker automobile 
transports from West Virginia 
highways. 

Completing a three-day special 
term, the court docketed for re- 
view a Kanawha circuit court de- 
cision dismissing an _ injunction 


brought by five automobile trans- 
port companies and West Virginia 
Automobile Dealers’ Assn. 

The supreme court had refused 


a temporary injunction to prevent 
its enforcement at the time the 
law became effective July 1. 

Constitutionality of the measure 
has since been challenged in an- 
other suit filed in federal court at 
Charleston. 


Conclave Is Set 

WASHINGTON. — The fifth annual 
convention of the Household Goods 
Carriers’ Bureau will be held Oct. 7-8 
at Netherland Plaza hotel, Cincinnati. 
In conjunction with the convention the 
household goods carriers’ division of 
American Trucking Assns. will hold a 
meeting at which the members will 
select a representative on the ATA 
board of directors. 






premiums or any other artificial subscriber inducement. 
Your advertising agency or an Evening Bulletin repre- 
sentative will tell you the interesting facts about Phila- 
delphia and The Evening Bulletin. 
Ask about The Bulletin’s long leadership in daily 


circulation entirely on merit . 


its concentration of 


circulation within the retail trading area (95% ABC) 
its exceptionally low advertising cost per reader. 


Readers Spend Over 43% More Time on The Bulletin 


In a recent impartial survey by Publication Research Service 


of Chicago, when 


Philadelphians 


answered the question, 


“How much time did you spend reading these Philadelphia 
newspapers yesterday,” the results were: 


Evening Bulletin readers 

Newspaper No. 2 readers 
Newspaper No. 3 readers 
Newspaper No. 4 readers 


Men 
Averare 
Reading 

Time 

54.5 min. 

37.9 

28.7 

35.0 


Women 
Average 
Reading 


Women spend at least 43.1% more time reading the Bulletin 
than any other Philadelphia daily newspaper. 


Men spend at least 43.8% more time reading the Bulletin than 
any other Philadelphia daily newspaper. 


Copyright 1940, Bulletin Co., Philadelphia 





(Llletin 








GM Retail Sales 


Dealer Inventories Slashed 


By 45,397 Units in Month 


NEW YORK.—July sales of Gen- 
eral Motors cars and trucks in the 
United States and Canada, includ- 
ing export shipments, totaled 110,- 





Cosart Foresees 


Expanded Truck 
Market in 194] 


DETROIT. — Plans for more in- 
tensive cultivation of an expanding 
truck market during the 1941 model 
year were outlined to Dodge re- 
gional officials from all over the 
country at a meeting in the Hotel 
Statler last week. 


Lee D. Cosart, sales manager of 
the truck division, told the field 
organization that there was every 
reason to look forward to a de- 
mand during the 1941 season which 
will result in truck production far 
in excess of the 559,000 which has 
been the industry’s yearly average 
for the past five years. Accelera- 
tion of the national defense pro- 
gram, he said, together with all 
present indications of the general 
business outlook, point to substan- 
tially increased truck business in 
the immediate future. 


Besides Cosart, the meeting was 
addressed by F. H. Akers, Dodge 
vice - president; George Orphal, 
assistant director of truck sales; 
L. J. Purdy, general manager of 
the Dodge Truck division; B. B. 
Settle, assistant director of service 
and J. H. Mack, vice-president of 
the Fargo division, who discussed 
fleet sales. 


Australia Bans Imports 
Of Chassis for 9 Months 


MONTREAL. — Australian auto- 
mobile importers, with the approval 
of the Commonwealth government, 
have agreed to cease imports of 
private motor car chassis from 
countries abroad, including the 
United Kingdom, for nine months, 
effective Sept. 1. 


The automobile industry of Aus- 
tralia has over $40,000,000 worth 
of new cars unsold, owing to im- 
pending gasoline rationing. Im- 
portation of assembled motorcars 
and truck body chassis has been 
prohibited for some months. 
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MORE LIFE 


FOR CLETRACS--FROM NICKEL 


Due to the abnormal punishment 
taken by industrial tractors, there 
is a premium on sound engineering 
design and shock-resistant struc- 
tural materials. An excellent ex- 
ample of modern practice is the 
Cleveland Tractor Company’s new 
Series F Cletracs. Available with 
either gasoline or Diesel power, 
these are the largest units in the 
Cletrac line. Cletrac relies upon 
stout Nickel alloy steels for many 
major parts in these new machines. 
Without sacrificing the factor of 
safety these tough, long-wearing 
alloy steels contribute to rugged- 
ness and dependability with a 
marked decrease in dead weight. 
In addition to high grade Nickel 
alloy steels employed in _ these 
tractor engines, Cletrac has adopted 
a Nickel-chromium alloy steel for 
differential gears. This contributes 
markedly to long life and load- 
carrying ability and results in extra 
production economy because of the 
improved machin- 
ability of this 
Nickel alloy ma- 
terial. 


THE 
INTERNATIONAL 
NICKEL COMPANY 


659 compared with 84,327 in July a 
year ago. Sales in June were 167,- 
310. 


Sales for the first seven months 
of 1940 totaled 1,209,446 compared 
with 925,533 for the same seven 
months of 1939. 


Sales to dealers in the United 
States totaled 99,664 in July com- 
pared with 71,803 in July a year 
ago. Sales in June were 151,661. 


Sales for the first seven months 
of 1940 totaled 1,112,698 compared 
with 810,591 for the same seven 
months of 1939. 


Sales to consumers in the United 
States totaled 145,064 in July com- 
pared with 102,031 in July a year 
ago. Sales in June were 173,212. 


Sales for the first seven months 
of 1940 totaled 1,086,885 compared 
with 802,492 for the same _ seven 
months of 1939. 


85% of Families 
On Farms Found 
To Own Vehicles 


WASHINGTON.—The agriculture 
department has just completed a 
survey of 17,000 farm families, 
which indicates that 85 percent of 
farm families own motor vehicles. 
Highest ratio of ownership was 
found in central and southern Cali- 
fornia, where 97 out of every 100 
farm families own cars or trucks. 


Kansas and North Dakota rank 
slightly lower, with Michigan, Wis- 
consin, Illinois, Iowa, Oregon, 
Washington, New Jersey, Pennsyl- 
vania and Ohio following in the 
order named. 


The survey showed that one- 
seventh of passenger automobiles 
and one-quarter of the trucks on 
3,000 key farms are 10 years old 
or more. 


Simultaneously, the bureau of la- 
bor statistics announced that in a 
survey of nearly 15,000 families in 
42 cities it has been found that 44 
percent of moderate income city 
families own automobiles. The sur- 
vey showed 10.8 percent purchased 
cars in the year of the survey, 
three used cars being bought for 
every new one purchased. 
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Hit 145,064. Cars, Trucks in July — 





EK. E. SKINNER, left, Oldsmobile’s newly a general manager, assumed 


his new duties in Lansing during the past wee 


One of his first official acts was 


to inspect the company’s modern plant operations with C. L. MeCuen, now 


vice-president of General Motors in charge of engineering, and D. E. Ralston, | 


Oldsmobile’s general sales manager. Skinner was particularly pleased to learn 
that production of the 1941 Oldsmobiles was well under way. 





Pontiac Field Force Gathers 


Thursday for Annual Session 


PONTIAC. — Climaxing the best 
year in its history Pontiac Motor’s 
sales department executives and 
employes from the home office and 
its field organization will meet for 
their annual convention in Detroit 
Aug. 22-24, according to D. U. 
Bathrick, general sales manager. 

One hundred of the home office 
personnel and 225 members of the 
field organization, consisting of 
four regional managers, 24 zone 


managers, 10 assistant zone man- 
agers, 117 district managers, 61 
zone and regional service and 


parts men and 14 regional and zone 


French Car Plants 


On Restricted Basis 


MONTREAL, — France, as a 
result of her capitulation, is no 
longer either an importer or ex- 
porter of automobiles. Although 
the Renault Co. is reported to 
have resumed limited produc- 
tion, gasoline restrictions will 
prevent many cars being used, 
and the Renault plant will prob- 
ably be confined almost entirely 
to the manufacture of tanks. 

The company will, however, 
build light trucks and tractors 
fitted with motors burning “gaz- 
ogene,” which is prepared from 
charcoal. “Gazogene” may also 
be used for buses in Paris. 





business management managers, 
will attend from the 24 zones. 


The program will be opened by | 


Bathrick Aug. 22 at the General 
Motors proving ground with H. J. 
Klingler, president and_ general 
manager, delivering an _ official 
welcome for the company. 

Along with the presentation of 
the 1941 Pontiac cars will be a 
feature Pontiac motion picture 


starring Doris Day. Parts of the) 
1941 merchandising program will} 
be presented by various depart- | 


ment heads, to be followed by per- 
sonal inspection and driving of the 
new cars on the proving ground. 

A banquet Thursday evening 
will be featured by talks by C. E. 
Wilson, president of General Mo- | 
tors Corp., and other corporation | 
and Pontiac officials, together with 
a program of entertainment. 


Friday's business meetings will 
be held at the Hotel Statler, De- 
troit, at which time the merchan- 
dising program for next year will 
be completed. In the afternoon 
buses will take the convention to 
Pontiac where a tour of the fac- 
tories will be made with 1941 cars|} 
coming off the assembly line. 

Final day of the convention will 
be given to relaxation and recrea- 
tion, the convention party being 
transported by boat to Klingler's | 
Long Lane farm on the St. Clair | 
River where ball games, a yun| 
shoot and other sports events will 
be the order of the day. 


| Dan O'’Madigan 
| as zone manager, 


' eral 


| utives in the new 


| service manager, 


Registrations 


‘Chrysler Cheerful 
Over °41 Prospects; 
Preview Plymouth 


DETROIT. ~—Chrysler Corp. fore. 
| sees a good business year for its 
| 1941 models, A. vanDerZee, vice. 
president, told newspapermen at 4 
press preview Thursday for the 
new Plymouth line. 


“There is going to be a lot of 
money spent here in the next 12 
months,” he said, “and this money 
will get into circulation. Taxes wij) 
be higher and in the long run this 
may cause some change in the buy. 
| ing of luxuries, but what we have 
ahead of us is accelerated busi. 
ness.” 


| D.S. Eddins, general manager of 
Plymouth division, said the in. 
| dustry’s prospects for the comin 
year are indicated by the fact that 
Chrysler Corp. alone is spending 
$15,000,000 to improve its 1941 prod. 
|ucts and the methods of making 
| them. 


Plymouth is the first of the big 
| volume producers to get under way 
on new model output. Its main as- 
sembly plant is already turning out 
several hundred new cars per day, 
As materials and supplies reach a 
normal flow, Plymouth production 
at the main plant will gradually be 
increased to a normal schedule of 
2,000 cars daily. 





Pontiae’s Omaha Zone 


Is Headed by O’Madigan 


PONTIAC. — Pontiac’s new 
Omaha zone began business Aug. 15 
with headquarters in the City 
National Bank ; 
Building and with 


according to D. 
U. Bathrick, gen- 
sales man- 
ager. Other exec- 


zone will be T. A. 
Anderson, office 
manager, and E. 
A. Jacquermart, 





Dan O’Madigan 
both of whom - - 


were promoted from assignments 
in Los Angeles. 

O’Madigan takes over his new 
duties after two and one-half years 
as manager of the Denver zone. 


New Commercial Car Registrations, 27 States for July, 1940-1939 


Figures supplied by R. L. Polk & Co., New Jersey Motor L ist Co., and for New York City area by Sherlock & Arnold 



































































































































sit s § 
“ 2 3 - 2 = STATES 
s 21s |e|e| & z 2 
= > 5 ° ea w 7s 5 3 
~ oe > s sc & 3 = 
s FY 8 —_ ° eo ° < ~ 
< oO e a a 5 ~ — WH 
® 18) 3) 1834) 98) 11) 439) 12) 1730) 311) = 5} 754, 63) 86) 16) | 8 67, 24, 20) 5499/40 Total 8 States 
ee ag] aI 1878| 74] 8| 484| 13] 1508] 266) | 648} 57; 124) 1) | 28; 27) _6|_17|_5155|'39 for July 
; 4 7) 17, 1) = 2 70) 5| 117; 51 | | 80) 19) 5) 1 11) | 5) 559/40 Connecticut 
Connecticut o gt (70) 7| 3} 40S 8] 82} 64, 25, 19 10, 1, 2}: 468/39 
, | 126, 3 | 44) | 108) 17) 1 56 = ; | 363 |’40 Idaho 
Idaho a9 | 121 23° «2, «+104, «24, | 37} 2) i, 2) 328/'39 
; ’ | | 5| 55 | 249 62 2 | | 154) 2 24 2 1) 842 |’40 Kansas 
nanene 39) | 592) 11 43 191, 48; 3 | 98) | 4} 2; 1} |_| _ 716/39 
, : 3 wv 3s ii; 19, 1 58; 7|—«12| 1 3, 1| 458/740 Maine 
Maine 4 7] i 2 27; 90; 18) 1 25 8 11 4 7| 2) = 318)'39 j 
- 740) ; 5) 201) 5 8) 82 1} 149) 93) 1| 85, 89) = 12 1 6 27 2; 11) 785/740 Marylan 
Maryland +39| 3 +] 168 3 5) 60) 142) 35) 67), 9 9 ) 4 | | §16|'39 < 
——$—$$____———_,, 33 35 5) 133 5 290; 87] 1 125| 37 24 4 | 33 2| 8) 1132 |'40 Massachusetts 
a aree fo, S| ad} 2ea]_ 15] 4|_ana|_4|_—342)_—t 124) 40) 30,2 a| "7 |__12) _1002/"39 
ae 40). | 41a; —«13) 125, 1 381, 94 1 277, 3,282 4 4 1347 |’40 Minnesots 
Minnesets 39} 390/12; 4) (113) _1|__414)_—«68|_— 263| 16-29 5| 16] 2] _3| _1387|'39 - 
—- ; 3 1 30 = 2) w 3 2 1 1 | 9} 219|/'40 New Hampshire 
New Hampshire 9) ; 4 35 zg] «18! is 16 3 1) 215/'39 7 
: — 7 233, 14,8, +80) +=, += 229) 186) 8 118, 36, 8 5 1 14, 6 2) 975)"40 New Jersey 
mow cerney 431 181 18 563, 7, «12/192; ~—-3|_*180| ‘64 2} 115) 27) 8 2 5| 14] 1) 1] _‘857/'39 ; 
: : 401 16. ~«»5|~«3| «806 418, 42, «2 136, 20, 25, 2 2, 7a) 8 6, 1628/40 North Carolina 
North Carolina = 740) ei g}Ssoatl~—6}453}—G2}_ _ 138] 16) 25) 14) 2! 13]_ 1625/39 
— cs 119). 1 22 7 8 98 F 1 1 / 361("40 North Dakota 
North Dakota +39) 140 1 23 140 1 76 11 1 1 1 398 |'39 - 
S| aE | Ra 106, 3 +13, 2 2, 6 8 | w58|°40 Orege 
Oregon +39 201 1 138 4 134 52) 72 ie 2 1 2 1; 627/'39 — 
> ani 7 a 72; 60) 8 418; 9| @78) 278; 2 305 97/—«*2125|—S—té«* 10° 40) —«19) Ss 3281|"40 Pennsylvan’s 
Pennsylvania 139) 34] 25| 635 48} 18) 299 6 160 162 2 3| 345) 50] 72 1 18) 33 6! 19) 2236)|'39 a 
omega 40 ” 106, 5) ~SO|:~té«<d 79,58 79 7 1 i | 308 \"40 euth Dobe 
South Dakota +39 | 78 39 80 17 81 3! 5 aa es 1 2 2 301 |'39 $$, 
lan ——49) . 87 a a 50 "a 280 |740 ve 
Ues "39 991 45 72| 32 46 4 = 3 _2)__304|'39 ae 
Saeeeeeen Pr ee Tee 3; 102; 3) 358! S73 2 129 7 «20 1 1 3 3| 1124 |'40 Virg's 
ri ‘391 288i 2) — 844) g9| 1! 331) 461 si 69) 8| 16) | 3] _3/_1|__924/'39 se 
ee 29 «9 iL 8 223° 185 3 148 7, Oo 3; Oi 5 6 976)"40 Washing 
Washington = 599 74 15551 2 123; 5) 10 5i 4 1 5| 662|'39 =" 
; irgini —— 243 5 + 100 3] 207] a 1 | 3, 8 7 738 |"40 West Vire® 
West Virginia 139 _ 346 6 1 286 SS 1 118 5 45 3 5 6 11 8! 1056/'39 - sin 
oo = 522) ~~) 182 1) 458) 92 1 306 7; 49 3 5 6 9 9 1688 |'40 Wisees 
| Wisconsin - ' 592, 36 181 1! 414) 127) 2 ee | a rr | eC 1) 1654|'39 are 
; = vy = 1 9370) BL 54. 2455) 53 6304 1825) 30 3369| 411) 511! 50 43. 248 109| 86 23373740 Total 27 Sta 
a Moot Gl 7188 ote 3a Stat! 47/5535, 1295] 19| _5| 2763|_299|_500\__ 12 105| 159 49) 94) 20699/'39 for salt 
or July oe ‘ = = = ~ = ’ 0 
a 340! RON 3621106517) 3443 952132022! 899 87578/22910 473 10942 3915. 5982. 104 731, 3767) 1332) 12381314491 ("40 
Total 10 BON 162 106 eri! 838°29234) 781) 70994'17867' 293 111 33440) 3467) 5428) 752 1185) 2363) 878 1189 269525/'39 to Date 


INC. New York, N.Y. | 


to Date "39! 1016 





4 












Offic 
App 
sounsé 


it a p 
frazer 


nanag 
ynnoune 
‘ith W 
fU. S 


Mac} 


in the A 
relinqui: 
in any | 
‘act wit 
MacM 
vertisins 
Jadillac 
nile, Ch 
and Fis 
irement 
urned t 
Later 
ther $s 
that the 
‘he own 
He said 
(. Ewe! 
of U. S. 
cago, Wi 
division, 
chairma 













Cam pe 
Pontie 
January 
models 
tory ad 
jivision’ 
News} 
sackbon 
accordin 
admana; 
Adams, 
account 
This | 
clusive « 
3) perce 
ty Pont 
year. 
Hitti: 
vertisin 
four-m 
percent 
cation 
nounce’ 
and int 
newspa 
circulat 
000 pel 
Insertic 
until Js 
Adverti 
from 
inches. 
Magaz 
pening 
nodel y 
vercent 
in the n 
Here, P 
of 32,00 
Outdoor 
percent. 
used. 











Expan 

Huds 
French 
pand it 
mercha 
1941 se 
James, 
dising ; 

Jame 
Portion 
approp! 
to new 
tional x 
tising a 
have al] 
creased 
compan 
for the 
ing, he 


{dvan 
Electic 





y Willys Account to MacManus; 


ul 
ts; 
th 


ore- 
. its 
rice- 
ata 

the 


t of 
t 12 
ney 
will 
this 
duy- 
lave 
Usi- 


an 
lew 
, 15 
‘ity 


AUTOMOTIVE NEWS, AUGUST 19, 1940 


manager of Life. He joined Time, | 





the 4th Dimension 


| 4 Campaigns Heavier 
| By Pete Wemhoff 


official 
Appointment of Theodore F. MacManus as advertising 
ounsel to Willys-Overland was announced Friday in Toledo 
it a press-preview of the company’s 1941 program. Jos. W. 
‘razer, president and general® ~~ ee ee ee 


: son as vice-president of Time, Inc., 
nage Or ot te tee publishers of Time, Life, Fortune, 
gnn 


: Architectural Forum and March of 
no > Ressler Be, . Time is —e by Roy E. Lar- 
yw currently | servic- oe, PES 
ing the Willys ac- _Jackson had formerly been as- 
count. sistant vice-president and general 


Canaday said 
he had interested 
MacManus in 
working with the 
U. S. agency as 
counsel in com- 
plete charge of 
Willys - Overland 
advertising. 

Frazer said 
“Mr. MacManus 
will be in close 
contact with me 
» the Administration building, not 
linquishing his Detroit interests 
n any way but in continuous con- 
‘act with the new product. 
MacManus presided at the ad- 
rtising birth of such cars as 
‘adillac, Dodge Brothers, Hupmo- 
le, Chrysler, Plymouth, De Soto, 
nd Fisher Body. He was in re- 
jrement for a few years but re- 
urned to active duty this year. 
Later Friday Canaday issued an- 
ther statement, denying reports 
hat there will be any changes in 
the ownership of U. S. Advertising. 
Ye said, however, that James M. 
* Ewell, executive vice-president 
of U. S. Advertising’s office in Chi- 
ago, will become president of that 
jivision, with Canaday as board 
chairman of that division. 

















































MacManus 


his suspenders. There 


Campaign 

Pontiac from September until 
January will announce its 1941 
models with the largest introduc- 
tory advertising campaign in the 
livision’s history. 

Newspapers again will form the 
sackbone of Pontiac’s sales drive, 
according to W. J. Mougey, Pontiac 
idmanager. MacManus, John & 
Adams, Inc., continue to handle the 
acount as they have since 1934. 
This introductory budget is ex- 
‘usive of mechanical costs and is 
5 percent over the amount spent 
ty Pontiac in the same period last 
year. 

Hitting hard on newspaper ad- 
vertising, Pontiac has raised its 
four-month newspaper budget 55 
percent, and extended the publi- 
cation of pre-announcement, an- 
nouncement, automobile show 
and introductory copy from 2,000 
newspapers to 2,500. A newspaper 
circulation of upwards of 41,000,- 
000 persons thus is guaranteed. 
Insertions will appear every week 
until Jan. 1 and will open Sept. 5. 













big a man. 


all you can give’em, Al 


They’re made with the 


The use of this new 


Advertisement sizes will run ° 

from 48 inches through 144 ing process—has made glass one of the safest safety 
inches. factors in the modern motorcar. 

Magazine advertising for the 


ening months of Pontiac’s new 
nodel year has been increased 32 
ereent and will be concentrated 
n the mass circulation periodicals. 
Here, Pontiac expects an audience 
of 32,000,000 persons each week. 
Jutdoor poster advertising is up 10 
About 6,000 panels will be 
used, 


Expanded 
Hudson (Brooke, Smith & 
French) will substantially ex- 


pand its national advertising and 
merchandising programs for the 
1941 season, according to W. A. 
James, advertising and merchan- 
dising manager. 

James stated that the major 
Portion of the company’s 1941 
“Ppropriations had been allocated 
7 newspaper advertising. Na- 
onal magazines, outdoor adver- 
“sing and local radio advertising 
iave all been earmarked for in- 
‘feased appropriations in the | 

| 


s 


41 TEST j‘o,) SAFETY 


‘ompany’s merchandising plans 
‘or the selling season just start- 
ing, he said. 


{dvanced 
Election of Charles Douglas Jack- 


iT 


Aloysius Timmins 
has a pair of “GLASS” 


suspenders 


@ Aloysius Timmins has always had trouble with 


broke under the strain of heavy eating at a church 
social; there’s many a story of social catastrophe to 
match that in the constable’s past. It wasn’t just 
that Al’s badge and handcuffs and cannon, to say 
nothing of his tent-size pants, put an awful strain 
on his suspenders, he was just getting to be too 


But the problem has been solved. Al has a new 
pair of suspenders. “They’re Glass, and they'll hold 
»” says Spud Jones the store- 
keeper, and he adds wisely, “Suspenders are prima- 
rily a safety measure ... you ought to know, Al.” 


Of course, these new suspenders are not glass. 


material which forms the “meat” in the new L-O-F 
Hi-Test Safety Glass. And because this new plastic 
is so tough, they’re finding new uses for it. Not 
only suspenders, but belts, wrist watch straps and 
other uses where you must have a material that is 
not only flexible but one that can take the stresses 
and strains as they come. 


constant, progressive improvement of the laminat- 


The welcome acceptance of this better glass; its 
use in larger window areas; plus the fact that thin 
plate glass is laminated to afford clearer vision 
without distortion—these are important factors of 
safety in the automobiles of Today and Tomorrow. 

For new cars and for replacements, make sure 
you have this better glass and give your customers 
the best there is in safety and comfort . . . Libbey- 


ae 





Inc., in 1931 as assistant to the 
president. 


Shifts 

Robert A. Little, for past two 
years executive secretary of Au- 
thorized Ford Dealers Assn., Chi- 
cago, has resigned to join Chicago 
office of McCann-Erickson. 

Little’s duties with the associa- 
tion have been taken over tem- 
porarily by his former assistant, 
Mrs. Clara Solon, until a successor 
is appointed. Little succeeded Sam 
Shapiro with the Ford dealer or- 
ganization when the latter was ap- 
pointed as general manager of 
Chicago Automobile Trade Assn. 


Opening 
Plymouth (J. Stirling Getchell) 
fired its opening gun in 1941- 


was the time his galluses 


same basic substance as the 


plastic—the culmination of 


Owens:Ford Glass 
Company, Toledo. 


oan + 
4 oP 2) 

a  % t 

3 BP EP 


gm 


oa ower 
«= & Be & 
BB: 


> i 


pet 


o 


EY:- OWENS 


SAFETY PLATL 


model advertising during the 
past week with a poster cam- 
paign, which sets theme for in- 


creased newspaper advertising 
later this month. 
Poster design includes’ the 


familiar Plymouth flag being 
raised atop flagpole, bearing the 
phrase, “Plymouth—the ‘One’ for 
41” and the legend “Coming 
Soon” in big letters. 


According to W. W. Romaine, 
Plymouth adrector, company’s 
pre - announcement program is 
more elaborate than at any time 
since Plymouth introduced Float- 
ing Power. 


AFA Conclave 


Thirty-seventh annual convention 
and advertising exposition of Ad- 
vertising Federation of America, 
will be held at Hotel Statler, Bos- 


13 


ton, May 25-29, 1941. Decision to 
meet in Boston was made by AFA 
board at its recent convention in 
Chicago, but the dates were just 
decided upon. 


Advertising Club of Boston, 
which has entertained the Federa- 
tion convention on two previous 
occasions in 1911 and in 1936, will 
be host to next year’s gathering. 





Partner 


Duane Jones, executive’ vice- 
president of Blackett-Sample Hum- 
mert, has resigned to become asso- 
ciated as a partner with Maxon, 
Inc. 


In new connection Jones will be 
associated with the advertising of 
H. J. Heinz Co., General Electric, 
and B. T. Babbitt, Inc., makers 


of Bab-O. Babbitt will transfer its 
account to Maxon. 
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By A. H. Allen 


HOW’S business? That’s a uni- 
versal query whenever industrial- 
ists congregate and one usually 
productive of varying shades of 
response. Determined to get some 
concrete evidence of the current 
state of business as well as the 
outlook for a few months ahead, 
the Purchasing Agents Assn. of 
Detroit seven years ago set about 
to survey the local scene and can- 
vass its members concerning buy- 
ing trends. 

L. G. Auberlin, secretary, relates 
how the response to the first sur- 
vey was so gratifying that it was 
continued and is now made each 
month. Other chapters of National 
Assn. of Purchasing Agents have 
instituted similar surveys, and the 
monthly figures are awaited eager- 
ly by many outside the purchasing 
agent field. 

Here is the latest dope on general 
business conditions, as shown by 
the most recent survey: 

Apr. May June July 


———Percent-——_ 
Better than a month ago.. 17 40 45 34 
Same as a month ago..... 65 48 39 44 
Worse than a month ago.. 18 12 16 22 


Increase in percentage believing 
business worse in July is natural 
because of the model changeover 
period in motor plants. Encourag- 
ing, however, is the fact that 78 
percent believe business is either 
the same as or better than in June. 

* 


* * 


Now for the matter of buying 





Progress Noted 
In Oil-Cracking 
Plant of China 


WASHINGTON. — The oil-crack- 
ing plant of the Chinese national 
government, located at Chungking, 
which converts rapeseed, tung oil 
and other vegetable oils into gaso- 
line and diesel and lubricating oil, 
is making satisfactory progress, 
according to advices received by 
the U. S. commerce department. 

The plant, however, is still labor- 
ing under difficulties arising from 
the fact that this particular process 
is new to Chinese research workers 
and all the machinery involved has 
been produced locally under rela- 
tively primitive conditions. 

The present daily gasoline output 
of the Chungking plant is 420 gal- 
lons, but this rate is expected to 
be stepped up within a short time. 
Production of lubricating oil is 
proceeding without difficulty and 
amounts to 1,000 gallons monthly. 
The manufacture of diesel oil is 
expected to soon total approxi- 
mately 100 tons per month. A num- 
ber of motor buses are already 
running on it. 

The government plant is designed 
primarily as an experimental sta- 
tion and as a pattern for larger 
plants when initial difficulties have 
been overcome. 






trends. This is one of the truest 
indicators of the state of busi- 
ness. When times are bad, buy- 
ers place orders on a hand-to- 
mouth basis, only as_ require- 
ments dictate. When times get 
better and the future looks 
brighter, they start to buy ahead, 
either because that’s what the 
other fellow is doing or because 
of fear of price increases, pro- 
tracted deliveries or some other 
cause. 


Detroit P.A.’s keep a_ finger 
on the pulse of buying trends 
through their monthly surveys, and 
the breakdown of buying policies 


over the past four months is as | 


follows: 
1940 July, 
Apr. May June July 1939 
Percent - 
Hand-to-mouth ..... 12 7 7 » ss 
One month ahead ... 13 7 8 13 25 
Two months ahead .. 29 32 24 18 1% 
Three months ahead. 38 40 40 4— 0s 22 
Six months ahead ... 7 il 16 18 6 
Nine months ahead.. 1 3 5 1 


Significant deduction made from 
these figures is that buying policies 
are moving ahead from a hand-to- 
mouth or 30-day basis, the latter 
being substantially hand-to-mouth. 
Thus, 65 percent of those surveyed 
are basing buying policies three to 
six months ahead in July, com- 
pared with only 45 percent so buy- 
ing ‘in April, and only 28 percent in 
July a year ago. 

Covering only the Detroit area, 
these figures reflect predominant- 
ly the tenor of automotive plant 
buying, since parts companies, 
steel companies, even power com- 
panies, base their buying trends 
on what the motor industry is 
doing. Hence it appears pretty 
safe to say that the motor in- 
dustry is looking forward con- 
fidently to good business this fall 
and winter, and is extenuating its 
buying policies accordingly. 

* * * 

GROUND has been broken for a 
new plant for continuous casting of 
plate glass by Libbey-Owens-Ford 
Glass Co. at Toledo, O., on the site 
of a plant long since dismantled 
because of the introduction of new 


glass casting methods. The new 
facilities will include furnaces, 
batching house and _ continuous 


casting equipment. 

L-O-F will keep its present facili- 
ties for glass producing and, when 
the new plant is operating about a 
year hence, will turn present 
equipment over to special types of 
plate glass, including heat tem- 
pered and vitrolite varieties. 

* * * 


Heat tempered glass is the 
variety of plate glass used in 
most rear windows of motor cars 
today. It is not laminated, as is 
most window and_ windshield 
glass, but is heated up to a tem- 
perature a little below the melt- 
ing point and then suddenly 


cooled with a blast of air through 
hundreds of closely-spaced tubes 
placed close to the hot plate. This 
sudden cooling places the outer 
fibers of the glass in tension and 





THEIR CHESS PIECES weigh tons. Pontiac’s plant layout department here 
plays its annual game on an exact scale model of the plant. Every piece of 
machinery in the plant is represented on the giant board of tiny cardboard 


models, which the layout experts move 
sition and sequence of operations. 
workers will move tons of machinery. 


For every 


about to obtain the most efficient po 


bit of cardboard moved other 
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Chrysler Gets $53,500,000 
_ Order for Tank Productio, 


(Continued from Page 1) 


Week's Personality ; 


Detroit, like 


New York, can 
claim as native sons few of its 
successful business leaders. An 

exception is C. 

A. Raftrey, 

works manager 


at Cadillac- 
LaSalle, who 
was born, rear- 
ed and educated 
in nearby Chel- 
sea, 

Chelsea, a 
Michigan village 
of 2,000, offered 
slight opportun- 
ity to a young 
man with a me- 
chanical bent, but he caught on 
as a draftsman in the engineer- 
ing department of Lewis Spring 
and Axle Co. Raftrey was then 
19. A year and a half later his 
career was detoured by the war. 
He enlisted in the Army Air 
Corps at Columbus, O., served 
in four states and mustered out 
as an aerial photographer from 
Selfridge Field, Feb. 15, 1919. 

Raftrey’s army experience 
proved to him the worth of 
sound technical training. Back 
in Chelsea, again with the Lewis 
organization, he subscribed to a 
correspondence course in both 
mechanical work and business 
administration. This education, 
coupled with broadened knowl- 
edge, took him into body engi- 
neering with Jackson Motors 
Corp., later to the experimental 
department of London Motors 
Corp., London, Ont. Before be- 
coming associated with Chevro- 
let in 1926, he was general 
superintendent of London Metal 
Products and a machine de- 
signer for Fox Machine Co. 

Raftrey was three years with 
Chevrolet, serving in branch 
plants in Baltimore and Port- 
land, Me., besides the Flint fac- 
tory. He joined Cadillac in 1929 
as service promotion manager. 
An office as production man- 
ager preceded his appointment 
as assistant works manager in 
1934. His elevation to the post of 
works manager came in May of 
this year.—C. S. 





C. A. Raftrey 





the inner fibers in compression, 

building up enormous strength in 
the plate against heavy impacts. 

Strangely enough, however, if 
such “strained” glass is struck with 
a sharp-pointed instrument it will 
virtually explode into millions of 
crystalline pieces, looking almost 
like snow. This is the result of re- 
leasing the forces sealed into the 
glass by rapid cooling. 

Another phenomenon noted in 
these curved rear windows, which 
first appeared on 1940 models, is 
the mottled effect or checkerboard 
pattern discernible when the glass 
is viewed from certain angles. This 
is reported to be caused by the 
slight differential in cooling rate 
around the spots where the air 
blasts from the aforementioned 
tubes strike the hot glass. It is not 
a defect and impairs vision in no 
way, but the very definite pattern 
in the glass is easily seen when 
the observer stands at just the 
right angle. 

LOOKING back over the years 
since the wood spoke wheel for 
automobiles was “the thing,” wheels 
have exhibited an interesting evo- 
lution, characterized by a continual 
increase in tire size, with a simul- 
taneous increase in hub cap size 


until now the two nearly touch and | 


have reduced the wheel itself to 
llittle more than a large hub with 
la tire and rim fitted onto it. 

After the wood spoke wheel came 


the steel wire wheel and the solid | 


|disk wheel and finally the steel 
spoke or artillery-type wheel. 
|Pressed from  heavy-gage _ steel, 


wheels now have been undoubtedly 
brought to about a minimum cost 
and seem fairly well standardized 
throughout the industry. But there 
have been millions made and lost 
in the wheel game. A book could 
be written about this simple auto- 
motive part alone. 


Expansion Planned 
SPRING LAKE, Mich Burnsid: 
Mfg. Co. plant, where automobile p 
ire made, will undergo an enlargeme 
progral inasmuch the plant 

! and day. About $10,000 
on expansion and new 


irts 
nt 
as is 
night 
will be spent 
equipment 





Army for 13,556 half-ton Dodge 
| trucks and 881 specially-equipped 
Plymouth four-door sedans. Up to 
| this time in 1940, Chrysler Corp. 
has built 11,361 vehicles for the 
Army and now has 15,729 on order 
| for delivery by Jan. 1, 1941. 


A complete list of defense con- 
tracts thus far awarded to auto- 
| motive firms was issued earlier in 
the week. It follows: 

Allis-Chalmers Mfg. Co., heavy trac- 


tractors, $458,160. 

American Bantam Car, seventy 14-ton 
trucks, $172,185. 

American Brass Co., rotating bands, 
$34,000; metal for cartridge cases, $60,- 
|} 424; ammunition parts, $1,486; small 
|} arms parts, $153,353; brass, $645. 


| equipment, $9,128; pontoon equipment, 
$17,158; light tanks, $11,496,951; snatch 
blocks, $6,166. 

American Forge Co., 
$203,480. 


American Rolling Mill Co.,_ steel, 
| $60,988. 
American Tool Works Co., lathes, | 


$30,146. 
| Anaconda Wire & Cable Co., 
| $35,300; wire, $48,028; cable, 
electric cable $14,500; electric 
| $63,864. 

Arundel Corp., aviation facilities 
(construction) with another company, 
$3,272,000; naval air base (construction) 

| with another company, $8,475,000. 
Autocar Sales & Service Co., fifteen 
| 

/ 

| 

| 


cable, 
$8,131; 
cable, 











21,-ton trucks, $45,495. 


Bareo Mfg. Co., gasoline hammers, 


$42,885. 


3endix Aviation Corp., fire control 














tors, $497,277; medium tractors, $684,- | 
063; industrial tractors, $37,728; heavy 


American Car & Foundry Co., pon- 
toon bridge sets, $521,280; pontoon | 


shell forgings, | 


| cable, 








| tractors, 


| and insulating material, $7,841 
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sets, $110,189; cable, $8,180: 
$14,015; electric ‘cable $63 6 
diesel-electric locomotive, $18 0) 
WU; Cy 
_ General Machine 
500; boring machi 
lathe, $49,580. 
General Motors 


Corp., lathes, go 
ne, $162,550. eng: 


Corp., Deleo 


ance division, fire ¢ ppl 

(AA), $532,500; Yellow ‘Truck plait chevr 
Mfg. division, service trucks $199 Ford 
100 of 2'%-ton trucks, $214 189: i Plymo 
trucks, $1,145; trucks, * $32 9-2: ick 
trucks, $9,746; Chevrolet i Buict 
a gis isee’ oyttucks, t | Pontié 
rucks, $23,195; eve 5 

gine division, propell a tL Dodge 


-{0ldsm 
Chrys! 
Studel 
Mercu 
Hudso 
De So 
Packa 
Nash 

Cadills 
[Willys 
Lincol 
Graha 
Hupm 
Miscel 


Tota 
*Loss 


—_—— 


Ste 


ing 
submarines, $9,360,000. . 
General Petroleum © : 
fornia, fuel oil, $383. 25000 of Cal. 
General Tire & Rubbe 
mask parts, $52,284, oo Be 
Gleason Works, ge; utti 
chine, $44,810. Scar cutting m 
Goodrich Rubber Co., 
gar ten agar 
Goodrich Co. . 
$23,565. ©. CB. F.), gas mask par 
Goodyear Tire & Rubber 
tors, $28,800; fixtures, $1188" Mefe 
Grumman Aircraft Engi i 
planes, $694,700. en ee 
Guiberson Diesel Engin ine 
and parts, $2,915,255. Sine Co., enging 
_.Harrisburg Steel Corp., 
$1,050,000; ammunition and 
961,832. 
Heil Co., trailers, $235,980, 
Humble Oil & Refining Co,, fy 
$814,231. ta 
International Harvester Co., hear 
$2,272,500; medium tractor 


tracks for y, 


explosis 
Parts, $1 





$32,873. 


International Nickel (Co.,  coppe 
nickel rods and_ cylinders, $27 > 
nickel alloy, $31,800; alloy, $1354 
copper, nickel, $9,799. = 


Jones & Laughlin Steel Corp., met; 
$46,790. = 




















| instruments, $1,013,955; transmission Parish Pressed Steel Co., field rang:| special 
| parts, $2,916; transmission parts, $7,- | cabinet, $278,750; artillery carriage: ” 
917; transmission parts, $274,531; fire | $1,427,296. YOU 
| control instruments, $75,046; transmis- Philadelphia Petroleum Co., fue] distric 
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| $14,860; fire control parts, $43,330; Pittsburgh-Des Moines Steel (|? | 
| transmission parts, $43,331; aircraft | steel tank, $35,800. 
| weapons, $2,545,000; airplane parts, Rockford Machine Tool Co., planer 
| $24,567. $49,088. 
| Bethlehem Steel Co., shell forgings, Safety Glass Co., lens, $96,000. 
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Crucible Steel Co. of America. tube Lodge & Shipley Machine Tool ( 
forgings, $177,098. jlathes, $25,509; lathes, $19.04. 
| Cummings ‘Machine Works, range | Maritime Oil Co.. fuel. $19,504. 
| quadrants, $27,000. | Mesta Machine Co., planer, $135. 
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887. | Thompson Products Co., fuze ad) Tota 
Electric Wheel Co., trailer sets for | ers, $119,300. ey | Lord 
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100,000,000TH Mueller clip assembled. 


in the Mueller Electric Co., Cleveland, 


left to right, Scott Mueller, sales manager; E. 


and chief engineer; A. A. 


| accountant. 








> riot | 

Ralph S. Mueller sr., seated, Prish Total 

shows the clip to company 0"), for J 

H. deConingh, purchas ms! Tota! 

Flynn, factory superintendent, and J. H. to Dz 
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Production Continues Upswing to 19,438 for Week 








~ Four More Plants 
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Dolled- -Up Service Department Boosts Volume 507 


Birmingham Dealer Gives 


His Shop a Place Up Front 


By Geo. H. Watson 
Staff Correspondent 

BIRMINGHAM, Ala.—The service 
department of Street Motors, Inc., 
Plymouth-De Soto dealers here, 
formerly located in the rear end, 
has been brought up front and 
made the showplace of the business 
under a recent modernization pro- 
gram. As a result service business 
has shown a 50 percent increase. 

“The old service department,” 
said Harry A. Martin, vice-presi- 
dent, who with Frances Street, 
president, operates the _ business, 
“was able to turn out the work 
all right, but it was not attractive 
enough to help sell in its own 
right. It was like the kitchen of 
an old home; it could be smelled 
but not seen. What we wanted was 
a service department like the 
kitchen in a modern home, one 
which not only turns out the work 
but has a lot of eye appeal as well. 


“So we moved used cars across 
the street in order to allow for a 
front entrance to the service de- 
partment. This extra space prac- 


WANT ADS 


Want a Man? 
Want a Job? 


tically doubled the size of the de- 
partment and created an L-space 
easy for drive in and out. We 
installed new equipment including 
lifts, motor testers, wheel align- 
ment machine and grease guns and, 
in addition, we gave the place a 
schoolgirl complexion by painting 
the walls and floors, adding awn- 
ings, striping off the floor and 
erecting attractive signs. 


“The face-lifting operation was 
better than a spring tonic on the 
members of our service depart- 
ment. They keep their white uni- 
forms a little neater and show more 
pride in serving customers. In addi- 
tion, the department is selling itself. 
We change the signs often so as 
to keep them fresh and seasonal. 


Customers noticing the specials, 
inquire about them and buy them. 
Some didn’t know their cars needed 
certain operations, while others 
were glad to have so many opera- 
tions covered in ‘one cost.’ We are 
endeavoring to make our service so 
attractive that customers will want 
to buy, and desire must come be- 
fore the sale. 



























modernization to several hundred 
persons, including pictures of our 
dolled-up service and parts depart- 
ments, also pictures of our service 
manager, Harry Hicks, and parts 
manager J. W. Young. In one of 
these letters we made the following 





“We sent out notices of our 
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Used Car Auctio, 


Wholesale Prices 
PHILADELPHIA 


Aug. 1-2, 1940 

N. B. — Philadelphia 
Trade Assn. points out thet oe 
percent of the cars auctioned ,. 
conditioned before being offered * ar 
sale’; also that “it should be bo. 
in mind that profit must be detinn 































by the auctioneering com ; 
: : a 4 
is derived from sales prices quota 
NEW 1'%-2% ton Federal Model 16, 180-inch wheelbase, 167-inch loading space, | y Sal 
, »| Ye Mak I 
equipped with Federal deluxe cab and three-deck bottlers’ body. oa ieee a a Pri 
ays a —-; 1940 Olds Coach va. mn 
1939 Buick Sed. G . 
New Heavy-Duty Vacuum — |i wx os es 
1939 = Chev. Sed. Good 45, 
e 1939 = Chev. Cpe. Good 4% 
ump Is ere CNAUX| #2 ger, este vie 
1939 Dodge Sed. V.G. 4a. 
1939 Olds Sed. Good 4g, 
1939 Plym. Sed. Good 4 
SOUTH BEND.—To meet the|announces an improved rotary —___________*" 
increasing need for a heavy-duty | vacuum pump. as ; — =x” i on 6 
pump as a source of vacuum for| This new B-K unit is provided | i933 De Soto Sed. Good om 
vacuum power brakes, particularly with cast iron end plates and spe- sees — = Fair 305,( 
on diesel-powered vehicles, Bendix cial composition vanes, both of 1938 Olds Sed oo oa sis 
> : : : : ‘ 00 
TO | which are said to insure against/ 193, = plym Cpe. Good S 


scoring and provide long-wearing | 1938 Stude. Sed 


qualities. The pump is built in two 


Studebaker Calls 








Want to Buy? 
‘Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance — TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 







JOBS WANTED 
THERE will be a brilliant sales executive 





long experienced in both retailing and 


wholesaling automobiles available, Sept. 
1. The Automotive News has this man’s 
record. It is not often such an unusual 
man is available. If interested, write to 
Editor of Automotive News who can 
furnish full information regarding this 
executive. 


COPY-WRITER-Executive seeks connection 
with agency or manufacturer. Successful 
writer of advertising, sales promotion, 
Publicity. Automobile and appliance ex- 
perience. Now employed by 4A agency. 
Available for interview. Post Office Box 
2, Howell, Mich. 


BUYER WANTED 


Will sell AUTOMOBILE DISTRIBUTOR- 
SHIP (one of ‘‘big 3’’) in large eastern 
city. Territory, 5 counties, 21 dealers. 
Sales approximately 250 cars per year 
retail, over 400 wholesale. Attractive 
lease on excellently located modern auto- 
mobile building. $10,000 will take over 
complete business. Box 233, Automotive 
News, Detroit. 


SHOW ROOM for display and advertising 
purposes. Show room 50 feet wide by 22 
feet deep, facing prominent boulevard, 
willing to display for manufacturer who 
has use for such advertising and dis- 
playing; large yard adjoining building. 
Location: Northern Boulevard in Long 
Island City, near Queensboro Bridge. 
Mail inquiries to Box No. 232, Automo- 
tive News, Detroit. 





WANTED 


SALES MANAGER WANTED — One of 
largest and most successful automobile 
concerns in Washington wants retail sales 
manager. Good salary, generous bonus 
and real future for the right man. Must 
be experienced executive of proven ability 
and good character. Write Box 235, 
Automotive News, Detroit. 





Automobile Sales Executive Wanted 
One of the largest Distributors in New 
York, handling a car with excellent 
public acceptance, has an opening for 
a Strong Sales Executive. 

The man we want is now employed, 
preferably with a volume car manu- 
facturer. He must have a good back- 


ground and experience in and around 
the New York territory. 


His present 
position and salary is good, but this is 
a better position and a salary in line 
with the responsibility. 
In answering this advertisement please 
give full details concerning yourself, 
state your present salary and employ- 
ment record for the past ten years. We 
assure a confidential investigation on 
our part to properly protect your pres- 
ent connection. Investigate Box No. 234, 
Automotive News, Detroit. 

















statement: 


“*In business today there is little 
to offer other than satisfactory 
service, rendered by an organiza- 
tion built of cooperative men with 
a desire to service the public and 
to get pleasure out of doing a job 
well and make a friend as well as 
a customer.’ 


“In our dolled-up department we 
feel we are meeting the four re- 
quirements which a owner thinks 
are important, namely: 


“1—Clean, attractive appearance. 

“2—Prompt, friendly greeting. 

“3—Instant attention to the cus- 
tomer’s needs. 


“4—An air of orderliness and ef- 
ficiency in completion of job.” 


Over the service entrance of 
Street motors is a “100 percent rat- 
ing” of the Chrysler factory, based 
on equipment, a factory trained 
personnel, cleanliness and courtesy. 


Chevrolet Sets Up 


Service Facilities 


At Army Camp 


DETROIT.—While national atten- 
tion focuses on America’s prepara- 
tions for defense, and the problems 
peculiar to modern mechanized 
warfare, a graphic demonstration 
of the manner in which industry 
is aligning its forces with those 
of the United States Army is in 
evidence at Little Falls, Minn., 
headquarters of the most gigantic 
peace-time military maneuvers in 
the history of the country. 


As a recognized part of the 
camp setup where 85,000 Army 
troops are conducting large-scale 
training maneuvers between Aug. 
3 and Aug. 24, Chevrolet, through 
one of its dealers, Bert Baston 
Motor Co., of Minneapolis and St. 
Cloud, Minn., has established and 
is operating a complete parts and 
service warehouse. 


Here at this motor headquarters, 
three service representatives of the 
Baston company are on 24-hour 
duty, on call at all times to repair 
and service the 1,180 pieces of 
Chevrolet transport equipment in 
use during the maneuvers. A stock 
of Chevrolet parts and accessories 
for repair or replacement, with a 
total value in excess of $10,000, is 
maintained at the tent service 
headquarters. 


Gasoline for these service units, 
as well as for the combat transport 
trucks, will be provided by addi- 
tional Chevrolet mobile equipment, 
which transports the fuel in 10- 
gallon containers. 


























































. types: one adapted for lubrication | 1837 Buick on Good 3889 
Service Men I oO from the supply of oil in the en-| 1937 Buick Sed. V.G. oa 
" gine crank-case; the other, for use | 1937 Buick Sed. V.G. 38% 
Five-Da School with a separate oil reservoir which | 1937 Buick ea — ae 
7 provides the pump with an inde-|1937 Buick Coach Good 3), 
endent lubrication system. 1937 Chev. Sed. Good 265 
SOUTH BEND. — Nearly 500/? cs 1937 Chev. Coach Good 25s 
Studebaker dealers’ service man-| Both wpe pumps oan eee 1937 Chev. Sed. Fair 265,i 
‘ wear- and score-prevention features rev. ed. Good 2854 
agers, service salesmen and shop and differ from oauh other only in| 2237 Chev. — 54 
foremen from all over the country ped can: an a CU 
ev. oac Good by 
= expected to attend five days 1937 Chev. Coach Good ate 
oO as ecial service sch 1937 Chev. Coach ¥. @, 245.4 
Sept Pe ool here 1937 Chev. Sed. V.G. 3054 
ept. 3-7. 1937 Chev. Pik-up V.G. 2% 
: : : 1937 Chrysler Sed. V. G. 295.0 
During the five days of intensive 1937. Chrysler Sed. Fair 2554 
instruction, every student will re- 1937 Chrysler Sed. Fair 250. 
. . . J 1937 Ford Coach Good 210.6 
— full a a he on all sub 1937 ‘Ford Coach Good 1904 
jects, according to D. O. Wilson, 1937 Ford Coach Good 200) 
Studebaker service manager. Clas- 1937 Ford Phaet. Good = 230, 
ses will be restricted to a minimum ae At Game nent = ys 
of 25 students each to insure per- 1937 Ford Coach Good 2008 
sonalized attention. 1937 Ford Coach Good 195.0 
Instructors will be members of — — | |U6 
Studebaker’s engineering and gen- 1937 Nash Sed. V.G 225.6 
eral service departments. The 1937 Plym. — «2 
platoon system will be employed, i I ae eae a 
with classes moving on a prear- 1936 Buick Sed Good 265.) 
ranged schedule from classroom New Vacuum Pump 1936 Buick Sed Good 275.0 
to classroom as various subjects . offered by Bendix — = fF £e an 
on the program are presented. i ; 1936 Chev. Cpe. V.G. 215! 
In addition to the instructions, | details involved in the system of} 1936 Chev. Cpe. V.G. _ 
Studebaker has arranged a full|lubrication. Separate lubrication aa. _—: aor —— 2 
schedule of evening entertainment | contributes importantly to the long-/ 1936 Desoto Cabr. V.G. 250 
for the service men, to be climaxed | Wearing qualities and dependability | 1936 Dodge = Sed. Good 
by a banquet on Sept. 6 at which |of the pump unit, since the inde-| 1836 Dodge = Bed. Oi 
Paul G. Hoffman, Studebaker presi- | Pendent supply of oil, which also} 93g Ford Coach Good 165.) 
dent; K. B. Elliott, C. S. Fletcher, |acts as a coolant, is free from di-] 1936 Ford Sta, Wag. Good it 
, . : or . 
R. G. Cole, D. O. Wilson and other | ution and other deterioration to} 3935 ora Coach Good 140.1 
Studebaker officials will speak. which engine oil is subject. 1936 Olds Cpe. V.G. 2400 
The manufacturer considers the} 1936 Pack. = Sed. Good as 
independent lubrication system de-| 1335 pivm Cpe. Fair 150 
uaint uirks sirable for all applications, and|i936  Piym. Sed. Good 220 
especially valuable on diesel en-| 1936 lym. Sed. Good 210" 
‘ gines 1936 Plym. Cpe. Fair asi 
That Build a 1936 Plym. Sed. V.G 5 
Ordinarily, of course, ample|i936 Pontiac Cpe. Good 2! 
B e vacuum is available from the en- ee ee. ae 
i i i ine- | 1935 Buick Sed. Goo 
usiness gine intake manifold on gasoline om dmaw ——_ aan (oS 
powered vehicles, but where the} 4935 Ghev. Coach Good 12 
7 Al DeMent Chevrolet Co., Birm-| service is extremely severe—as on | 1935 Chev. Coach V.G. 
ingham, Ala., finds that “Keeping |large units operated in traffic or ao Dotee Coe ine 60 
up with the Jones” is still a great|over mountain roads—a vacuum 1985 Dedee Sed. Good 1% 
American game. Hence Bill Lee,|pump is said to be a desirable ac- | 1935 Dodge Sed. V.G. vr 
sales manager of the company, has|cessory for the power brake sys- — a =. — 675 
his salesmen call neighbors in the | tem. 1935 Ford Cpe. Fair 55 
same block with those who have It is claimed that exhaustive|1935 Ford Coach ‘Rough’ a 
recently purchased new cars, and /|tests of the new B-K pump under ag os Gee. —— 413 
sales are regularly produced that | extreme loads and speeds prove the | 1935 Ford Coach Good 10! 
way. ability of this unit to hold up in-|1935 Olds oo. = 105: 
i iti 1935 Plym. ed. “ 
Calls are made not only on ee under conditions far be-| i935 Pont. Sed. Fair 1058 
neighbors of those purchasing cars| ¥0nd those encountered in the}1935  pont.8 Sed. Good 145 
from this concern but from other | ™0St severe practical service. 1935 = Pont. Sed. Good 
dealers as well. Names of pur- 1934. Buick Sed. V.G. 155 
chasers are obtained from a daily Dp . 1934 Buick Sed. on, ar 
commercial a t d \ d 1934 Chev. Sed. ‘Roug » 
report rinte oras 1934 Chev. Sed. Good I 
won 1934 Chev. — . &£ 
: : 1934 Chev. Cpe. ‘Rough 5 
Park City Motors, Merrill, Wis., sae en — in . 1934 Chrysler ~~ a te 
: “ Ras -—Sai o be one o e most | 1934 Dodge Cabr. ‘Rou o 
advertised a “carload of groceries complete catalogs of its kind in the] 1934 Ford Coach Fair p 
free with each used car sold where | industry, Goodyear Tire & Rubber|1934 Olds Sed. Good 1) 
difference is $100 or more during os new oe Rim sue book details | 1934 Pack. er =< 923 
” : application eatures or rims_ for | 1934 Plym. Sed. 3 5) 
the month of August. Groceries trucks, trailers, buses, farm tractors | 1934 Plym. Coach Fair . 
offered ranged from six packages | and implements and contractors’ equip- 65 
of corn flakes to one two-pound | ment. 1933 Auburn Cabr. Goes -~ 
. * * 1933 Buick Sed. a5 
box of Graham crackers. 1933 Chev. Coach V.G ,@ 
* * * Safeguards Listed 1933. Chev. Sed. V.G. 4 
: CHICAGO.—Sellstrom Mfg. Co. has | 1933 Ford Sed. Fair ar 
An automatic time service for|issued a new catalog (No. 18), illus- | 1933 Nash Lm — 14 
: : : i trating its line of eye and face safe- | 1933 Pack. imo. 35 
Birmingham, Ala. is now being eerae. 1933 Plym. Coach Fair . 
provided by General Motors Ac- ‘s+ S 1933 +-Plym. Sed. Fair 
ceptance Corp., which thus uses Traini é, - % 
: . aining Salesmen 1932 Buick Sed. Fair = 
the time of day to plug for time NEW YORK. — A _ new booklet, | 1932 Chev. Coach Good 05 
payments. A consumer calling a/ ‘Training Men to Sell,” by William] 1932 Chev. Coach Fair 07 
designated telephone number for|H. Lough, president of TradeWays, | 1932 Chev. a. 
t ti ts in addition Inc., is just off the press. The booklet —— “nod 15 
the correct time Be . highlights 25 years of experience in| 1931 Essex Cpe. Good 2? 
a message like this: “Save money, training over 200,000 salesmen in lead-| 1931 Willys Sed. Goo¢ : 
buy a Chevrolet on the GMAC|ing American industrial and business . Fair 16 
” companies. The booklet can be had]| 1928 Buick Sed 
plan, 8:59.” Other General Motors upon request to TradeWays, Inc.,|—— 
products are also featured. 285 Madison Avenue. V. G.—Very Good 
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- AUTOMOTIVE NEWS, AUGUST 19, 1940 
ET 


Actual top and bottom prices on 1939, 1938, 1937 and 1936 Sun Telegraph; Cincinnati — Post; Detroit — News; 
wed cars, as advertised in local newspapers. SEDAN Chicago—Herald-American; St. Louis —Globe-Democrat; 


J a 
" | °  _— sf. 
prices only used in this comparison, Newspapers co- Used Car Selling Prices Atlanta — Journal; Dallas — News; Denver — Post; Los 
operating include: Boston—Globe; New York~ Times, 
Journal American; P 


Angeles —- Times; Seattle — Times. 


hiladelphia — Bulletin; Pittsburgh As Advertised. July 29-Aug. A 
_ 




















MAKE Boston New York Philadelphia Pittsburgh Cincinnati —_—Detrroit Chicago St. Louis Atlanta Dallas Denver Los Angeles Seattle Natl. Avg. 
| 745- 649| 639- 585| 745- 575| 695 | 765- 625| 695- 525| 745- 725| 795- 750| 869- 745| 744- 648 






uick "895 695 | 895- 735| 650- 565 | - 
Buick Serie“ at 595- 515, 745- 595, 495 595- 565| 595- 456| 550- 429| 595- 385| 525  §45- 445| 595- 445| 595- 498 | | 695 l = = 
~ : ieeeninesne ipeieeimenn: Cima | ) - - 
37] 495- 395) 497 | 485- 345| 465- 375, 545- 379| 395- 287; 450- 325| 449- 445) 445- 345| 295 | 495- 365| 568- 465| 565 l = 
$45- $25| 295- 212| 345- 245| 325- 295| 345 298- 210| 395- 295| 375- 285| 495- 465| 353- 


























| ° - - 450| 545- 495| 539- 525 | | 645- 535| 572- 483 
$98 569- 445 | | 525- 495| 699- 525| 499- 444| 575- 435| 525 | 595 
Chevrolet Master _?al_ 2. 395 | | 479- 395| 465- 297| 370 | 365 465- 375| 425- 375| 445- 325| 475- 445) | 504- 547| 451- 304 
$7] 429- 325, 297 | $45 | 895- 875, 395- 295| 319- 235| 365- 325| 325- 247| 325- 295| 345- 295| 395- 360| 445- 295| 445- 395 | 371- bo 
"$60 325- 195 | 195 | 275- 229| 225- 169| 249- 195| 285- 165 | 22 





































’ - | | 495- 467| 515- 400| 495 | 545 | 595- 499| 635- 475| 698- 525 | | 571- 484 
Chevrolet Mester a ae ae = a as 385 | 475 | 495- a 425- 345 | 475- 415 | l | 445- 400| 465- 435| 585- 425| 565- 495| 486- 403 
81) 397-235, ~~| 825. ~~|~+845- 345 | 575- $45 | 345- 225| 345- 325 | ] l | 425- 375| 475- 345| 465 | 388- 313 
a en ee ee ee ee 285- 231 
Chrysler Royal 394 795 665 625 | 635 |_595 | 645- 595 | 750 | 728 | 795 | | | 692- ae 
T_T 89§ 445- 845 | _— 365- 325| 445 | 400- 297| 345- 275| 395- 325) | 325 |_295- 275 | | 495- 445 | | 391- $26 
























295- 210) 












































De Soto $9] 745- 595| 697 | 595 | 699 | | 575- 519| 625 | | 675- 595 | | 750- 695 | | 670- 601 
$8] (545- 499| 410 | 495- 445| 457 | 395- 375| 465 495- 445| 575- 495| 475 | 445 | 595 | 495- 475| 625 497- 456 
irr | 395- 167| 400 389 l | 299- 205| 345- 295| 375- 315] 295- => | 445- 297 | a 425 | 379- 295 
(Airstream) 36) 395 249- 175 | 288- 240| 245 275- 245 | 307- 220 
Dodge 39] 675 | 667- 445| 615- 475| 595 | | 579- 425| 625- 495 | 625- ara 565- 535| 795- 569| 795- TE 795 | 684- 510 
88) 550- 395| 495- 395| 445 | 525 | 497- 395| 399- 389| 475- 385| 495 | 445 | 445-395 | 495- 465| 585- 445| 625- 445| 498- 412 
"874 400- 345| 397- 259| 365- 385| 425- 345| 397- 265| 335- 250| 395- 295| 435- 295| 395- 295| 250 ] | 495- 375| 567- 450| 404- 292 
86) 365- 220| 325- 185| 275- 235| 295- 235| 169 266- 195| 295- 175| 265 295 245- 210| 3$35- 249| 395- 275| 377 300- 220 
Ford V-8 “60” "38 | | | | | | | | | | | 625- 595| 625- 595 
’38] 350-300 | | | | | | |_ 350 |_ 395 | | 395 | | 372- 300 
87) (275-245) 297 | 265 200- 175 295- 245 285- 265| 325- 295| 395- 349| 292- 262 
Ford V-8 Deluxe (85) $9] 595- 395| 355 | 495- 395 | | 467- 457| 469- 400| 475 | 446 | 595- 475| 550- 435| 595- 425| 550- 545| 695 | 524- 441 
$8) 445- 275| 325 | 435- 365| 425 | 425- 298| 385- 305| 425- 365| | 425 | 435 475 | 468- 395| 595 | 438- 334 
| l 295- 225| $25- 235 | | 325- 285 | 875- 325) 425- 348] 475 | 344- 278 
270- 199 
Graham Standard eT) ! | | 7 7 | 7 : : : ! | | 485- 485 
88) 545 l | l | 545- 545 
(Cavalier) ha 375- a5 l l Nl = | | 375- 255° 
36] 200-175) 227 l | hs = | l | 239- 175° 
Hudson “112” "39 l l l l l l a8 l a5 | 675- 573 | - l 55 l | 582- 573 
ee eae at 295 l l l | 845 | 375- 345 | 345 | 445 | 399 | 4 l | 385- 345 
(Terraplane) °Si| 335 | 225 | 295 | 284- 245 | | | $45- 284 | | 345 | 325 | 445 | 325- 264 
“ 36] 225 195 295- 269| 265- 245| 200- 169| 245- 195| 245 265- 175| 200- 195| 230 365- 295| 248- 220 
LaSalle 39] 775 | 945- 845| 735 l l | 860 l | 895 | 945 | 895 l | 895 l | 868- 845 
$8) 670- 595| 695- 548 | | 699 | | 595- 495| 645 | 445 695- 645| 745- 695| 695 ] | 654- 596 
87] (495- 375 | 485- 295| 450- 365| 425 | 380 | 545- 325| 450 | 425- 395| 595 | 545- 395| 650- 445 | | 495- 371 
86] 365- 325 227| 395 l 295 250 395 340- 276 
Lincoln-Zephyr 8904 950- 829| 850- 795| 695 | 390 | | 879- 679 | l 895 | 895 | 895 | 895 | 871- 768 
38] | 795- 495| 495 | 595 | 675 | 575- 475| 595- 575 | | 525 l l | 795- 560| 750 | 644- 526 
87] (545- 445 | 425- 365) | 435 | 445- 395 | 375- 295| 445- 245| 445 l | 495- 450| 545- 390| 665 | 482- 369 
36) 445- 425| 237 295 275- 235| 295- 275| ~—=«|:«S25- 295| 295 | 425- 375| 495- $25| 445 | S58- 322. 
Merc 89] 725- 585 | 725- 565 | 685 645- 590 | | 579 645- 595| 695- 598| 795- 695| 795 7165 705- 604 
Nash Ambassador Six "39 | 595 | | 645 | | 575 | 595 | | | | 602- 602 
88) 415 | | 485 | 395 | 375 | 395 | 425 | 475 l l l | 669 | 454- 454 
87] 395- 345| 395 l | 425 | $45 | 385- 285 | | | | | 389- 315 
36] 325-230 | | 195 265 169 235 285 | 246- 230 
Olds Six (60) °89§ 685- 575| 625 | 585- 495| 675 | 629- 495| 600- 575| 695- 495| 595 | 645- 550| 545 | 695- 640| 645- 635 | | 685- 557 
88] 549- 465| 497 545- 395| 485 | 495- 483| 519- 428] 565- 475| 495- 475| 445 | 495- 475| 695 | 505- 445| 645 | 540- 449° 
87] 460- 365) 460- 335| 445- 395] 425- 295| 425- 325| 445- 295| 448- 319| 325 | 445- 295| 445- 375| 525- 375| 505- 445| 453- 347 
| 345- 265| 345- 195| 285- 199| 325- 195| 325- 275| 295- 250| 345- 265| 345- 335| $25- 245| 409 | 336-246 











Packard Six 39] 745 | | 745 | | | | 695 | 700 | | | | | %21- 721 



















88] «510- 485| 545 | l . 499- 495 | | 575 | 575 | l | 725- 645| 745 | 596- 542 

375- 295| 345  400- 395 432- 349 

Plymouth ’89] 575- 495 | 595- 328| 495- 465| 565- 493| 525- 445| 449- 380! 535- 410| 525 | 495 495- 395| 695- 495, l | 540- 484 
88] 449- 395 | 475- 180| 395- 295| 445- 435| 475- 369| 335- 325| 445- 385| 465- 295| 395- 350| 395 | 375 l | 427- 331 









"87] 375-245 | 397- 197| 350- 285| 375- 295! 375- 275| 325- 185| 395- 295| 390- 295) 295- 265| 395- 365| 425- 335] | 374- 374 


















































36] 325- 270 | 295- 145| 285- 210) 295- 195| 295- 195| 245- 172) 255- 225| 295- 245| 195 245 | 295 l 447- 325| 252- 220 
Plymouth Deluxe 88] G15- 495 | 597- 454) 565- 450| 499 | 575- 447| 449- 345| 595- 465| 496 | 595- 475 | 595- 575| 695- 565! 749 | 583- 474 
88) 475- 365| 475- 285) 425 | 495- 439 | 445- 865) 399- $25| 895 l | 425- 375] 395 | 465- 425| 475- 425| 700- 595| 464- 400 
874 395- 295) 345-285) 377- 345 | 375- 299 | 339- 160| 375- 325] 345- 249| 285 l l | 450- 295] 445 | 373- 282 
86 145 285 | 244 | 825- 239) 239- 235 | 285 | 235 265- 195| 345- 265| 338- 295| 425- 350| 281- 254 












































































Pontiac Six 89] 675- 535| 427 | 495 | 695 | 595- 545| 545- 525|/ 675- 545| 595 595- 495 | 595 ] | 615 | 775- 685| 564- 555 
"88 565- 415 | 495 | | 645-4 45- 437| 445 | 495- 465| 445 | 445- 395| 395 l | 485- 475] 510 | 482- 437 

87] 435- 365 | 325 | 477- 395| 349- 325| 390- 299| 445- 345| 345-339) oo | paiaasd 395 | 399- 395] 495- 895 | 399- $95| 495-445] 400- 350" 400- 359 

"36 295- 275 | | 275 | 345- 195| 260- 145] 925- 245| 2a5- 195 | _______|: «875-265 | 369- 325] 316- 235 

Studebaker Commander "894 665- 645| 677 | | | 675 | |_ 545 | 599 675 Sana | 750- 645| 995 | 697- 645 
"884 595 | 527 | $95- 365° | 545 | l l a ft ee | | 795- 639| 549- 500 

(Dictator) *8i7] 397- 295| 397 _ 385- 295| 295 | 395- 365| 295 | 395- 275| 375- 295! 395- 250| 375- 225 | 5° 375 | 450- 395| 595- 435| 398- 320 

- 36 275 | 247 | 245 | 285- 195 | | 195 | 315 | 375- 325 | 445 | 308- 265 

Willys 88 | 297 | 465 =i =a | | | | 425 | 495 | 420- 420 
EO | 295 | 265 | 345- 290| 325- 259 | | | 295 | séd;:«éSOB- 274° 

- 37] 270- 190 245 195 2382 | 249- 185] 225- 120| 235- 195 | Bo eo | 225 | 295-195 | | 241- 177 









145- 95 


l ] l | 148- 115] | 146- 105 





National Average, All Makes, Aug. 4—$473-$406 
National Average, All Makes, July 28—$477-$411 


d in the classified section of metropolitan newspapers nationally, are compiled exclusivel A N 
T ? y by AuTomotive News as a copyrighted feature. 
Ms is the first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national indez. 


Where no prices are quoted, no car of make and model was offered during the period covered. 


Used Car Selling Prices, as advertise 


AP prices in Cleve] d nai ' ’ ™ : . 
tlaund, J ur Milwaukee, New Orleans, Tulsa and San Francisco appeared on this page last week and will be published again next week 
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U.S. Actsto Find | 


New Sources Of 


Rubber Supply 


WASHINGTON. — While science 
and industry are seeking to develop 
synthetic rubbers which eventually 
will make the United States inde- 
pendent of imports, the nation is 
neglecting no means of developing 
new sources of crude natural rub- 
ber in this hemisphere. Congress 
has made $500,000 available for this 
task, and already a survey of the 
tropical Americas to determine the 
most promising rubber producing 
areas has begun, Secretary of Agri- 
culture Henry A. Wallace disclosed 
last week. 

The Latin American republics in- 
volved are cooperating. One ex- 
ploration party is already at work 
in southeastern Central America 
and parts of Colombia. Another is 
covering northwestern Central 
America as far north as Vera 
Cruz, Mexico. A third is on its way 
to an area which covers roughly 
the headwaters of the Amazon, 
east of the Andes in Colombia, 
Peru, Brazil and Bolivia. 

Results of the surveys and ex- 
perimental work that follows will 
be available to any American re- 
public, and to both large and small 
growers. 

Consumption of crude rubber in 
the United States last year was 
nearly 600,000 tons, more than one- 
half of which was used by the 
automobile industry, Wallace 
points out. Although the Hevea 
rubber tree is a native of tropical 
America and is the original source 
of the world’s cultivated rubber, 
the Americas produced only about 
20,000 tons last year. 

The Agriculture Department esti- 
mates that Hevea rubber can be 
produced in tropical America at 
about one-half the cost of syn- 
thetics. 


Goodrich Offering 


New Compounds 





AKRON.—Specialized compounds 
of natural rubber and synthetic 
rubber, with a high degree of elec- 
trical conductivity, have been re- 
cently developed by its laboratory 
research chemists, it is announced 
by B. F. Goodrich Co. 

The company also announces 
that it can now furnish solutions 
of synthetic rubber which can be 
applied to the surfaces of natural 
rubber products like paint, and 
which will carry away static. This 
material has already had success- 
ful application as belt dressing to 
carry away static from transmis- 
sion belts. 


Sale of Undesignated 


Spark Plugs Banned 
WASHINGTON. — Sales to deal- | 
ers in foreign countries of recon- 
ditioned spark plugs, not properly 
designated as such, are_ pro- 
hibited in a federal trade commis- | 
sion order issued against J. E. 
Bernard & Co., Inc., New York. 
Commission findings are that 
substantially all of the spark plugs 
sold by the respondent are used 
and discarded spark plugs, which 
originally were manufactured and 
sold by Champion Spark Plug Co. 
and AC Spark Plug Co. under the 
brand names “Champion” and 
“AC.” The articles, the findings 
continue, were repaired and recon- | 
ditioned by the Perfect Recondition | 
Spark Plug Co., from whom the | 
respondent purchases such prod-| 
ucts for resale to dealers in foreign | 
countries without proper disclosure 
that they were used and defective | 
articles and had been repaired and | 
reconditioned. 





Timken Roller Bearing 
Promotes S. C. Merrill 
CANTON, O.—Timken Roller | 
Bearing Co. announces the appoint- | 


ment of S. C. Merrill as assistant 
general sales manager of the Auto- 


motive division, with headquarters | 
in the Fisher Bldg., Detroit, from 
which point automotive sales of| 
the company are handled. 

In 1922 Merrill joined Timken at 
its New York office, having charge 


of their sales at that point. In 1936 
he was transferred to the Automo- 
tive division at Detroit, and has 
since served there as district man- 
ager of sales. 
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Chapter LXXXV—Air Brakes 


In 1869 George Westinghouse invented the air brake 
for steam-operated railroad trains, long before the days 
of automobiles. Originally this brake was devised merely 
as a safety device, but soon considered invaluable also 
as a dividend earning asset. This latter consideration 
was even then on the principle that the better the brake 
control the higher possible the scheduled train speed. 
The more frequently one train could traverse a given 
road, the fewer additional trains would be needed. In 
other words, one train could do the work that two trains 
were needed to do before. The ability to run trains at 
higher speed to within shorter distances of a stopping 
point, or for emergency stops, is a highly important 
feature where stops are frequent. 

_The brake consisted of a steam-driven, direct-acting 
air compressor, carried on the locomotive, which forced 
compressed air into a reservoir. This reservoir was con- 
nected through a three-way valve, in the engine cab, to 
the rear of the locomotive tender where it terminated 
in a flexible hose with a coupling. Throughout the 
length of every car a pipe was extended, with a similar 
hose and coupling at each end. To combine a number of 
cars and a locomotive into a train the respective coup- 
lings need only be united, making the brake pipe con- 
tinuous throughout the train. The brake pipe at the rear 
of the train was closed by a cock. On each car the brake 
pipe communicated with one face of its respective brake 
cylinder piston. On the other face were located brake 
rods and levers holding the brake shoes almost up 
against the treads of the car wheels. Normally the 
three-way valve connected the brake pipe to the outside 
atmosphere. Whenever the desired pressure was de- 
veloped in the brake pipe the engineer turned the three- 
way valve into a position which cut off the main reser- 
voir from the brake pipe as well as continuing to hold 
the communication between the brake pipe and atmos- 
phere closed. In order to release the brakes, the three- 
way valve was moved into the position which cut off the 
main reservoir from the brake pipe and, at the same 
time, vented the latter to the atmosphere. This opera- 
tion removed the pressure from the faces of the brake 
cylinder pistons and permitted the brake cylinder re- 
lease springs to pull the shoes from against the tread 
of the wheels. 


Automatic Air Brake 

This brake, while far superior to any device for stop- 
ping previously employed, was improved to correct 
shortcomings as time went by. In 1872 Westinghouse 
invented the automatic air brake. While in succeeding 
years other improvements were brought about, the 
original principle remained the basic feature of air 
brakes. They were designed for railroad trains. In the 
mind of the average man they were a complicated, ex- 
pensive equipment, if they had been considered for use 
on automotive vehicles, nothing had been done about it. 

The true story of the development and growth of 
today’s Bendix-Westinghouse automotive air brake is, 
in reality, the story of one man’s faith and vision. Faith 
in the complete dependability of air as a braking force, 
in the placing of air brakes upon automotive vehicles, 
and vision to foresee the vital part motor transporta- 
tion was destined to play in the American scene. 

S. G. Down, in the early ’20’s, manager of the West- 





DOWN, executive vice-president of the Bendiz- 


LEFT, 8S. G. a 
Westinghouse Automotive Air Brake Co., who pioneerec this ype 
of brake. Right, J. T. Dickson, the Californian who pioneered the 
engineering development of the vacuum power brake in its infancy. 
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inghouse Air Brake Co. on the Pacific Coast, now a high 
official in that company, was the man who, almost alon 
in his conviction, envisioned the future of highway som. 
munication as we know it today and the importance of 
air in the control of this vital phase of modern trans. 
portation. Traditionally, in the role of pioneers anq 
visionaries, Down found little encouragement; al] of 
which served more to intensify his interest and en- 
thusiasm to see his prediction reach a happy climax in 
ultimate success. Undaunted, Down, having had wide 
experience with the then firmly established air brake 
which had years previously found universal acceptance 
in practically every form of rail transportation, carrieg 
his case to the executives of the Westinghouse Air 
Brake Co. at Pittsburgh. 


Events followed rapidly for, in October of 1921, Down 
arrived in Pittsburgh from the Pacific Coast, assumin 
the position of general sales manager of the Westing- 
house Air Brake Co. With him came the automotive air 
brake, to be manufactured at Wilmerding. Almost im. 
mediately the automotive division of the Westinghouse 
Air Brake Co. was formed. The following February 
marked the date of the first bulletin to the trade. 


Using an accumulator which was nothing more than a 
check valve substituted in the motor block for the then 
prevailing petcocks or primer cups, a portion of the 
explosive effort in a given cylinder was diverted to a 
reservoir, there to be stored for use in braking. Though 
crude by comparison with today’s automotive air brake 
system, on a sound principle a new business had been 
founded; many installations of the new brake were 
made, and some still remaining from that era continue 
to give good service. 


Metal to Metal 


Power was no longer a problem in brake control. 
Fundamental brake structure was lacking, however, in 
its ability to take the new found power. To counteract 
this temporary deficiency, rigid type metal to metal 
braking was introduced in conjunction with many air 
brake installations. For some years metal shoes against 
metal drums solved the problem quite conclusively and 
was the fore-runner of the harder, better wearing com- 
position frictional materials found in lining and brake 
blocks in general use today. 


Early installations of air brakes as has been stated 
were mostly confined to passenger cars, the first in the 
heavy-duty classification being made in the spring of 
1921 on the fire-fighting equipment of the borough of 
Wilkinsburg, a suburb of Pittsburgh. Soon the field 
of commercial motor transportation became aware of 
a new control which was destined to answer its braking 
problems. 


Improvements were made, a compressor was designed, 
manufactured and took its place in the air braking sys- 
tem. Much more satisfactory than stealing power in the 
form of exhaust gases was this method of procuring 
compressed air and the only “bug,” if such it might be 
called, was thereby summarily removed from the 
equipment. 

Another milestone of importance in the history of the 
automotive air brake was marked in 1930. It was in that 
period that the first vital change in company structure 
occurred. In 1930 the Bendix Aviation Corp. and the 
Westinghouse Air Brake Co. formed a mutual sub- 
sidiary known as the Bendix-Westinghouse Automotive 
Air Brake Co. for the manufacture and sale of the 
Bendix-Westinghouse air brake. The move was designed 
and destined to gain better coverage of the sales field. 
With this consolidation manufacture of the braking 
equipment continues in a separate section, known as 
the Bendix-Westinghouse Manufacturing Division in the 
Westinghouse Air Brake Co.’s Wilmerding shops. 


Improvements on the system since its inception have 
been numerous, but, the original design being basically 
sound, improvements have been more in the nature of 
refinement and broadening of the equipment’s utility 
and scope. What was originally intended only as a brak- 
ing force for vehicles has today added to its myriad 
duties the operation of clutches, gearshifts, steering, 
doors, horns, throttles, dumping equipment. It main- 
tains a pressure head on fluid tanks, powers greasing 
equipment, is used for tire inflation and in many cases 
is so arranged that it assumes or supercedes the initia- 
tive of the operator in emergencies. This robot control 
has become almost universal in the field of trailer opera 
tion, many of which units would not be practical were 
it not for the advent of the air brake. 


The Present and Future 


The outgrowth of man’s vision, patience, and more 
than usual native determination has, in the course of 2 
relatively few years done much to help reshape our 
national ideas of transportation. Swift highway liners, 
heavy accelerated express units, huge industrial units, 
much too ponderous for highway use and the very schoo! 
bus which carries young America to and from classes 
enjoys a new and entirely modern conception of safety 

(Continued on Next Page’ 
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from the box of Marvin Coyle and 
gill Holler. And I quote: 

“For efficiency it is run as 
smoothly as the Indianapolis speed- 
way race and for color and thrills 
it makes the Kentucky Derby pale. 
The annual cost is well over $100,- 
WU. 

"President Coyle told us at the 
champs’ banquet that this meant 
only about 10 cents a car, based on 
the million Chevrolets Holler sold 
in the ‘40 model year.” 

* * £ 

CONTINUING, Bingay wrote: 
‘Here are little Americans drawn 
from all over the country, each a 
champ’ in his own home town. 
There, glorified soapboxes are in 
pits the equals in efficiency to any 
motor speedway in the world. And 
the best citizens of Akron are 
there in overalls as pit-men to 
service their cars. They loom so 
big alongside the skinny little kids! 

“There is a_ tender, lovable 
solemnity and tensity about it all 
that comes closer to wringing the 
human heart than anything on 
earth this side of Christmas morn- 
ing. Here is where you get your re- 
birth of faith in all that is fine and 
clean in America. The heart of a 
boy is deep down underneath the 
sreasy overalls of every man on 
the field. 

“And 50,000 watch with eyes that 
are not ashamed of their tears. 

“There is the glory of an old, 
old story, the most beautiful of all, 
that ‘a little child shall lead them.’ 

“When that little Detroit kid 
came scooting over the line as 
champion of the world, this old 
heart stopped ticking for awhile.” 


* * * 


FROM AKRON to Flint, with a 
day’s layover in Detroit, was the 
jump made by we, the press for 
the Buick party. Some 300 scribes 
and pharisees responded and paid 
homage to “Red’’ Curtice, head of 
the House of Buick, who, in addi- 
tion to having set a new produc- 


Sparks 
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tion and sales record for his prod- 
uct in 1940, had been further 
honored by GM's high command by 
being elected a director of the cor- 
poration, of which he already was 
a vice-president. His 1940 was so 
outstanding I sorta feel that a 
place for him had been made on 
the big board because of his ac- 
complishments. 

GSM Bill Hufstader wore that 
smug look of the man who had 
eaten the canary when he told us 
he was satisfied he is hitting the 
nail on the head in forecasting 
300,000 for the 1941 model year. 
Engineer Charley Chayne, too, took 
a bow following the applause given 
him after we, the press had seen 
the new stuff. While in the evening, 
when the Buick Press Club met, 
Al Belfie gave each Peeping Tom 
and Paul Pry a close shave, neatly 
boxed, as a souvenir. 

a * * 

NEXT to Hudson. We Detroiters 
already had done our peeking but 
the display of the 1941 product, 
with its symphonic color interior 
treatment caught the eyes of the 
out-of-towners, who also listened 
to George Pratt (gsm), tell of 
Hudson’s unusually good year just 
finished and _ predicted a _ con- 
tinuance of the hot pace now that 
he has built up such a strong dealer 
body. And Bill James provided for 
the inner man by taking us to the 
Statler for a buffet supper in the 


grand ball room. 
ok 


PLYMOUTH is away to a flying 
start, with production under way. 
The press party this year was not 
for the whole family as it has been 
for the past two years. It was for 
Plymouth only. The others will go 
on dress parade early in Sep- 
tember. 

There was a delightful infor- 
mality about the party, which be- 
with a reception line, with 
nearly every one of the top execu- 
tives of the corporation there to 


. -* 





Wh 0, Me?” My AUTO-Biography 


By Chris Sinsabaugh 





(Continued from Previous Page) 


because of good brakes. To say that the evolution of 
the entire highway transport scheme owes its very be- 
ing to proper braking systems may be a broad state- 
ment. It is, however, a recognized fact that thousands 
of the nation’s highway units, many upon which this 
country’s very security is based, could not operate, 
successfully at least, without the safety of proper brake 


control. 


And so the story of brakes has been told — but not 
finished, for the keen-minded engineering staffs of the 
brake business are ever on the alert in the belief that 
there are yet worlds to conquer. Nevertheless, were the 
Rip Van Winkle of 20 years ago to awaken today he 
perhaps might find it difficult to believe that even Aladdin 
with the aid of his wonder performing lamp, could have 
provided such miracles of fine engineering and work- 
manship as are apparent now. Nor could he believe his 
eyes in the perfection of the modern production safe- 
guarded by an inspection system which permits of no 
discrepancies, for today the old forgotten man of auto- 
mobile brakes has been jerked by the collar into line 
where no makeshift can enter. 


This is the eighty-fifth installment of Chris Sinsabaugh’s memoirs. 
Succeeding chapters will appear in subsequent 
issues of AUTOMOTIVE News. 





CHRIS SINSABAUGH, 2751 E. Jefferson, Detroit, Mich. 
Please enter our order, when published this fall, for: 


— My AUTObiography” at $3.00 
each, post-paid. (Price on publication, $3.75). 


Copies of “Who, Me? 


(Each copy of this limited edition will be autographed). 


Check for $ 


| 

| 

| 

| 

| 

| 

: Copies of the Special Deluxe Edition at 
| 

: enclosed 
| 

| 

| 
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ADVANCE ORDER FOR ‘‘WHO ME?”’ 


7.50 each. 


or ship C.O.D. 
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greet their guests, following which 
the corridor of the fourth floor of 
the administration building was 
converted into a noon-time ban- 
quet hall. How some 350 could be 
fed in that hall is a mystery to me, 
but the feeding was done without 
a hitch, after which there were a 
few short speeches by A. vanDer- 
Zee, Joe Bayne, Dan Eddins and 
Fred Zeder—just talk enough to 
last through about three cigarettes. 
Following which the guests were 
shown the new Plymouths which 
now are ready for the 1941 market. 
* 

ADDING to all this excitement, 
Earl Gilmore came to town, flying 
his big Lockheed and bringing 
with him from Los Angeles Slim 
Barnard of the Los Angeles Ex- 
aminer, and Gilmore’s advertising 
counsel, Johnny Weiser. They came 
here at this opportune time to tell 
the industry more about the Gil- 
more economy run which will be 
held Jan. 9. They found that the 
factory folk are greatly interested 


* * 
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Vicente Bayardo jr. and Roberto E. Rebora, of Vicente Bayardo jr., S. en C., 
assemblers of Studebaker cars and trucks in Guadalajara, Mexico, have just 
completed a business trip to the factory at South Bend. Left to right, are R. A. 
Hutchinson, vice-president and general manager, Studebaker Export Corp.; 
Rebora, Bayardo and Thos. M. Nevin, Studebaker district manager for Mexico. 





Priority on Defense Orders 


To Be Rated By U. S. Board 





in the decision to go to the Grand | 
Canyon instead of to Yosemite as | 


before. There seems to be more 
appeal in the new route because of 
the fact it will be tough going 


more than 500 miles across a desert | 


the hills really small 
which will test 


and with 
mountains 


Special to Automotive News 
WASHINGTON. — The National 

Defense Advisory Commission has 

devised for the War and Navy 


departments a system of prefer- | 
|tracts on specified delivery dates, 


/ence classifications designed to in- 
| dicate the order in which the Army 


the | 


stamina of every car entered and | 


give every entrant an opportunity 
to officially prove gasoline economy 
over a route that will be truly 
representative of average touring 
conditions. 


 & @ 


BOOK SALES are mounting 
rapidly and the author-columnist 
feels he is going to prove to 
Arnold-Powers that the public is 
just clamoring to buy “Who, Me?” 
Right here is a chance to put in a 
plug by quoting Alfred Reeves, ad- 
visory vice-president of the Auto- 
mobile Manufacturers Assn., who 
writes thusly: 

“While I have read every one of 
the chapters of ‘Who, Me?’ that 
has appeared in AUTOMOTIVE News, 
I certainly want a couple of copies 
of the book for my personal library, 
for which I enclose check. 

“The series has been most in- 
teresting, furnishing pleasant recol- 
lections for old timers, and a lot 
of education for newcomers in the 
field.” 


* * * 


WHEN THIS old gaffer was a 
young spriggins, wearing a linen 
duster and goggles, motoring was 
in its infancy. The enthusiasts 
joined primitive automobile clubs 
to fight for good roads and against 
unfair legislation. They also wanted 
route information. The clubs did 
a lot of good — no doubt of it — 
but their memberships were small 
and the treasurer had to be a 
financial wizard. So it was not un- 
til a quarter-century back that 
someone got the idea that selling 
automobile insurance to the mem- 
bers would not only be decidedly 
beneficial to them but get the clubs 
out of the red ink bottle. So such 
insurance was made one of the 


inducements to get John H. Public | 


to join. 

NO QUESTION about it 
just what the doctor ordered ané 
today we have the insurance ex- 
change of the Automobile Club of 
Michigan to prove the point. Jack 
Ramsey was the man who has built 
this exchange up to its present 
strength and just the other night 
I heard in a radio commercial the 


statement that the club is paying | 


its 10th million dollars of cash 
dividends to the insured members 
of the Automobile Club of Michi- 
gan. Which air message has been 
confirmed by Jack Ramsey who told 
me that last year alone, 1939, $876,- 
000 in dividends to policy holders 
was paid and that the financial 
foundation of the exchange _in- 
cludes $6,902,000 in assets, $2,820,000 


jin surplus and a premium income 


last year of $5,233,000. 


‘ 

THE EXCHANGE was organized 
more than two decades ago with 
$25,000 in the kitty. Right away it 
started to broaden the coverage, 


cut the existent rate and com- 
menced to return the profit at the 
end of each policy year. At the 
same time club membership started 
to grow and today, Dick Harfst 
tells me, the Automobile Club of 
Michigan has a membership of 
more than 140,000, making it by 
far the largest automobile club in 


| America and perhaps the world 


it was | ae ; 
it w a | plaintiff brought action for in- 


and Navy require contracts to be 
executed by the automotive and 
other industries participating in 
the preparedness drive. 
Simultaneously, the commission 


closed no present need of invoking 
| legal authority given the President 
in recent legislation to enforce 
| priorities on defense orders. 

The priorities committee of the 
Army and Navy munitions board 
is expected to establish a rating of 
contracts by preference classifica- 


Conn. High Court 
Upholds State’s 
Fair Trade Act 


HARTFORD, Conn. — Provisions 
of the Connecticut unfair sales 
practices act, prohibiting below- 
|cost sales of merchandise when 
such sales are intended to injure 
or destroy competition, were up- 
held as constitutional Aug. 7 by the 
state supreme court of errors. 











announced that a survey has dis- | 
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“It is possible, unless restrained | 


by law, for a powerful merchan- 
diser with large resources to con- 
tinue to sell at a loss in a com- 
munity and thereby drive weaker 
competitors out of the market, es- 
tablish a monopoly, and mulct 
the public,” it was stated in the 


court’s opinion, written by Justice | 


C. L. Avery. “It is not the concern of 
the courts to pass upon the econo- 
mic advantages or disadvantages 
of particular acts of 
Such matters are for the legisla- 
ture to determine. They come with- 
in the purview of the state’s police 
power.” 

The decision was in the case of 
Ralph J. Carroll, operator of a 
meat and grocery store in Stam- 
ford, against Harry Schwartz and 
Irving Weitz, which came before 
|}the court on an appeal from a 
| judgment on a demurrer given in 
'the Fairfield superior court. The 


junctive relief in the lower court 
| and the defendant demurred, claim- 
ing the provisions in the act un- 
constitutional. 





| Wheels, Ine., Takes Over 

| UM Service Dept. in N.Y. 
| NEW YORK.—A landmark in 
|New York City—the service de- 
| partment of United Motors Service, 
Inc., on West End Ave. and 64th 
St., has discontinued operation. 

| The entire service personnel and 
}equipment in the United Motors 
| service department will be trans- 
ferred to the plant of Wheels, Inc., 
| 10 blocks to the south on Eleventh 
Ave. at 54th St. John F. Creamer, 
president of Wheels, Inc., stated 
that extensive plant alterations had 
| recently been completed to house 
| the many new services involved in 
this transfer and the many prod- 
ucts serviced by the United Motors 
organization. 
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legislation. | 


tions immediately. Continuance of 
the proposed voluntary system de- 
pends on complete voluntary co- 
operation of government and in- 
dustry to assure completion of con- 


|the commission announced, adding 


that it favors continuance of the 
system until it appears that “more 
authoritative measures” are re- 
quired. 

General preference classifications 
to be employed are: Class AA, re- 
served for future emergencies of 
exceptional nature, and Class A, 


|consisting of such Army and Navy 


orders as require preferred treat- 
ment. Each will be subdivided as 
far as necessary, as AAl, AA2, A 
and AZ, etc. 


“A high preference rating does 
not mean that work on or delivery 
of orders bearing a lower classifica- 
tion or order for private account 


‘or for export should be delayed,” 


the commission says, “unless neces- 
sary to meet the delivery date on 
the order bearing a superior prefer- 
ence rating. As long as the delivery 
dates are met, details of adjust- 
ment will be left primarily to in- 
dustry itself. The Army and Navy 
and the Defense Commission will, 
of course, be ready to assist in 
such adjustment.” 


It is now estimated that the 
defense program will entail even- 
tual expenditures of more than 
$14,000,000,000. A recapitulation of 
defense contracts of $25,000 or more 


|awarded since July 1, start of the 


new fiscal year, shows 719 contracts 
given to 479 companies. Approxi- 
mately 359 additional awards of 
less than $25,000 were made, rais- 
ing the total of contracts to 1,078. 


35,000 Engaged in Car 


Plants in Chicago Area 
CHICAGO.— The importance of 
this area as an automotive produc- 
tion center is revealed in a bro- 
chure just issued by Chicago 
Assn. of Commerce, showing that 
35,000 factory workers are em- 
ployed in automobile, truck, bus, 
tractor and trailer plants. 


Among the companies specifically 
mentioned as large employers are 
International Harvester Co., Ford 
Motor Co., which maintains an as- 
sembly plant, Diamond T Motor 
Car Co. and Stewart-Warner Co. 
No account is taken of the pe- 
troleum refineries, steel mills and 


/other plants serving the industry. 


| “Sparks”’ 


Chris Sinsabaugh’s 
column is” read 


“‘wide-awake”’ in the industry. 


sparkling 
by 


the 















Include 
Historic 
Philadelphia 
in Your 
Itinerary 


Pulsating Personalities 


-«. the men and women whose names 
and achievements mean news always 
choose the Bellevue because every 
event of social, commercial, artistic im- 
portance in Philadelphia centers here. 


(Air-Conditioned Restaurants) 


BELLEVUE 
STRATFORD 


IN PHILADELPHIA 


CLAUDE H. BENNETT 
General Manager 















HIS, Gentlemen, is why there is such an 

organization as Bendix, producing compo- 
nent parts for American motor cars, trucks, 
buses and aircraft . . . to help make vehicles 
cost less and perform better. Bendix could not 
exist if this were not true. 


The truly vast Bendix production capacity, 
ultra-modern manufacturing equipment, and 
millions of dollars annually invested in Bendix 
research and development, would have to be 
wastefully duplicated many times over, were it 
not for the fact that Bendix serves you all. 


This service, to manufacturer, wholesaler, 
dealer and service man, carries straight through 
to the car and truck owner, whose vehicle is a 
better investment because of its good, sound 
Bendix units, universally serviced. 


This is the simplest sort of elementary eco- 
nomics, of course. Our only reason for bringing 
it to your attention is to “point up” one plain 
thought that will help us to help you. It is this: 


Whether you build, or sell, or service, or 
operate motor vehicles, the Bendix plants are 
your plants, their far-reaching facilities yours 
to command, just as surely as though we Bendix 
people formed a department under your own 
roof. What we know, through long years of in- 
tensive work in Carburetion, Braking, Gear- 
Shifting Devices, Hydraulic and Vacuum Re- 
mote Control—all this is part of your resources. 

As succinctly as we can, we express it in this 
manner— 


B “ 


Bendix Finger-Tip Gear Control 


Bendix Automotive Brakes 


a a A 


Bendix B-K Controlled Vacuum 


Power Braking 


BENDIX PRODUCTS DIVISION 


OF BENDIX AVIATION CORPORATION 
South Bend, Indiana 


In Canada: Bendix-Eclipse of Canada, Ltd., Windsor, Ont. 
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